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SECTION |

BACKGROUND AND OBJECTIVES




Nearly 55,000 people are kitled annually on our nation‘s highways. About .,

BACKGROUND

~nie half of these fatalities are in accidents.caused by the drunk driver.

. The economic cost of drunk driver accidents is estimated to total in the

area of 6.4 billion dollars annually.

‘Growirg concern about the drunk driving probiem prompted the U.S.

Department of Transportation’s National Highway Traffic Safety Admin-
istration to embark upon a‘high priority program to combat it. Early in
1971, NHTSA, working with Grey Advertising, Inc., New York, under a

. no—profit, cost—reimbursement contract, launched an extensive three—

“year public information/communications effort.

>

As the program got under way, it was clear that the general population had

no awareness or understénding either of the extent of the problem or of
its major cause, since all previous public education prograrhs had com-
municated broadly a “don‘t drink and drive’’ message — advice which was
too often ignored. '

The core of the problem was the relatively smail number (8 millioﬁ) of
problem drinkers. Because, realistically, the general public (118 million
licensed drivers) frequently drives after moderate drinking, the program’s

initial objectives.were limited to communicating two basic facts:

Tﬁe problem drinker who drives is the major element of the
drunk driving problem.

. The problem of drunk driving is pervasive in Qur society.

f




The communication targeis were two:

The general public .

Key "inﬂuehtials", i.e., those professional groups — law
enforoemen't, legal and medical — which could be most
~ effective in combating the situation.

The result was a highly integrated commun-ications and action effort,

utilizing the major forms of advertising media and pubiic j*;ormation. -

In addition, special messages were directed at selected population groups

who were difficult to reach via regulér language, idioms or media channels:
Ethnic groups

Youth

N




OBJECTIVES
As part of the second phase of the program, in order to measure the prog-
“\ ress made to date and to develop strategy and approacﬁes for future

efforts, it becameé apparent that there was a need to do some major basic

t

consumer research. The objectives of the research were:
L} . K ‘

. To measure the accomplishments of the progr= 1 tp date.

To know what actions people were willing to take to stop
the drunk from driving, and
What types of people were willing to take what kinds of |

actions, in order to best focus future public education
\\ . efforts. .

e

\

Early in 1974, NHTSA directed Grey Advertising, Inc. to do the necessary
research. The assignment was to conduct major and comprehensive research
| among high schoo! youth and adults, focusing on involvement in potential

drinking and driving situations, and the attitudes of both groups about
drunk driving action. '

To answer these questions, Grey undertook two major research studies: l
An Aduit Study — resuits reported in thic aocument.

A rign Schoo: Youth Study — reportec ir a separate document.

<
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oo | METHOD

P

For the adult populatiofi a two—phase research program was initiated:

I.  EXPLORATION: To develop the measurement tool

Review of Existing Data

Relevant data sources* were reviewed to gain insight into e

the problem and to'help develop ap;;ropnate screening

questlons for the Incndence Check.

I Dc'idence Check . ’ L

An “incidence study’’ wastonducted by a national telephone
probability sample among 507 adults, 21 to 60 yearsold, =
to establish the frequency -of social and busine‘l;s alcohol

i
I

related situations.

Qualitative Development L -

The purpose of this stage was to deVeiep nypotheses to be
tested in the-main Measurement Phase. in adqmon it
provided us with lnput as to the correct language to be
used in the Fact, Attitude and Potentiaf Countermeasure

-batteries in the Measurement Phase Questionnaire.

\

)

* For bibliography see the Technical Appendix.




i

it, MEASUREMENT PHASE: To measure the national populatlon\ E '

' accordmg to the objectives of the study. , . x )

WHO? 2532 hduseholds were screened for elig.ib.lé '
adults. 1512 adults between 18—55 were
administered personal interviews in !their

| ',:home. : \ .
fl - 4n addition, 1195.h0u$eholds were screened

s

e " for eligible college students.

\ o AN B . . '

\ 148 college students were administered

personal intekviews in 25 geographically dis-
\

Fy
_.persed centrai lpcations. ’)

WHERE? . Nationwide, using 75 PSU’s in Grey's 7
National Probability Sample and 25 /o

- . central locations for college interviews.*

HOW LONG? The average interview took one hour and

fifteen minutes.

WHEN?' June—July, 1974.

\

* Note: For, detailed techmcai dnscussmn on Sampling Pian see the
Teqhmcal Appendix. , : N\
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A.: WHAT HAS BEEN ACCOMPLISHED BY NHTéA'S PAST EFFORTS? -

A

/ ' '~ 8. MARKET DEFINITION
/, R _ . What are the market boundaries? .
’ . "Who are the ARS—Involved people? \ '

. What ‘are their attitudes and kqowledge?
C HECOGNITION OF THE POTENTIAL DWI SIi’UATlON
. The nature of th-e alcohol r‘elated situation
Recognition of the need to act
¢. Knowledge of appropnate actlor;s
D MARKET COUNTERMEASURE POTENT1AL
. Development of dimensions
Countermeasure potential ' .

= o - - ~In general -
" — Role of the "problem drinker"’ ’ ‘ «
. 'i’
— Role of death or maiming ou:come
‘ ’ ' T

E. MARKET SEGMENTATION o,

. . -

Rationale for grouping ARS-~invoivea people according

to countermeasures

~ .o
. (

. Approach used to segment ARS—Invo.ved individuals

Countermeasure segments
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~ HIGHLIGHTS —

WHAT HAS BEEN ACCOMPLISHED BY NHTSA'S
PAST COMMUNICATIONS EFFORTS?

Significant progress has been made snnce 1971 when the NHTSA publlc ’

information program began in mcreasnng people’s awareness of the drunk

driving problem. 1t is now seen as a key social issue in the U.S. Over .
three—quarters of adults rate drunk driving as an “extremely”’ or *'very”’
important problem. They see it as only slightly less vital than such

major issues as corruption in government (83%) and inﬂation (82%).

{It is important to note that this study was conducted dUring the summer
of 1974, a périod when coverage of Watérgate and the economy domi- -
nated the news in the press'and on the airwaves.) In fact, drunk dnvmg N
is now consndered by many to be’a more important problem than issues
hke pollution of the environmgnt (69%), alcoholism (67%) the energy

"~

crisis (65%) or rac1al conflicts (50%)

. Significant increases have also been registered in the numbers of people

who realize that problem dnnkers cause maore fatal accidents than
social dnnkers Four years ago less than half (47%)xof all adults were’

| aware ofthis fact; today 59% are, a relative gain of 26%.

S
“

There is another very iniportant manifestation of increased popuiar
understanding about the magnitude of tha drunk driver ptoblem. That' . .
i the very nr;arked rise in the public readiness to pay higher taxes to '
support law enforcement programis aimed atl‘coping with drunk driving.
' In ‘1970 58% of the people indicated their suppnrt for taw enforce- -
ment approaches funded by increased taxes. By 1974, this number
had grown to 85% a significant proportlonai increase of 47%.

<

-
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mAT HAS BEEN Acooumsﬂeo BY NHTSA'S PAST
COMMUNICATIONS EFFORTS? -
(Bass: Totsl Semple)
—~ % RATING “EXTREMELY” OR ”VSRY" IMPORTANT —
: oy
SOCIAL ISSUES: \
 CORRUPTION IN GOVERNMENT _ o | 83% /
" ‘DRUG ABUSE \\ : ‘ 83
CRIME IN THE STREETS . __ I 82
INFLATION' I - R 82
DRUNK DRIVING
* POLLUTION OF THE ENVIRONMENT - - le@
. ALCOHOLISM | | o er
ENERGY CRISIS ‘ S "ies ’ .
UNEMPLOYMENT | . b . R
] - | q
RACIAL CONFLICTS A . §5@
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WHAT HAS BEEN ACCOMPLISHED B‘LI NHTSA'S PAST |
COMMUNICATIONS EFFORTS? (CONT'D) -
- - ‘\\ )
‘;) -
TOTAL SAMPLE AGREEMENT ' 59% '
= 26% increase
a7% 12 7/ :
PROBLEM DRINKERS - R o -
CAUSE MORE FATAL . o o ‘
ACCIDENTS THAN <
. SOCIAL DRINKERS 4 .
1970 Data* 1974 Data*"
. " . . - 3 .
* Public Information and Program Feasibility Study for Alcohol Countermeasufgs Program,
, I\Qartin Marietta Corporation, December, 1970. . : \ S
: ** A Strategic Study on Alcohol and Highway Safety, Grey Advertising Inc., Janu&ry, 1975.
) N
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WHAT HAS BEEN ACCOMPLISHEIj 3Y NHTSA'S PAST
COMMUNICATIOI\!S EFFORTS? (CONT'D)

TOTAL SAMPLE AGREEMENT

=47% Increase

58%

S . e

PEOPLE SHOULD BE
WILLING TO SUPPORT
- LAW ENFORCEMENT
_-PROGRAMS WITH
HIGHER TAXES

1970 Data* 1974 Data**

* Public Information arx Program Feasibility Study for Alcohol Countermeasures Program,
Martin Marietta Corporation, December, 1970. . ‘

**A Stra{egic Study on Aicohoi-and Highway Safety, Grey Advertising Inc., January, 19_75. /

20
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“In addltuon to evaluating the accomplishments of NH"SA S communlca

tions efforts to date and determmlng where publ ic attntmiw__ﬂ_rr_e_mly R

stand, the study was desngned to obtain researﬂh gundance for deter- -

mining future countermeasure strategles and the best means of

c0mmun|catmg them. Thls |sextremely tmportant-fer—theqeubhH o e

service advertiser who isn‘tin a position to’ target his medla but who

must target his message so as to aid in captunngthe attent'on of R

relevant members of the public. The remainder of the presentation

deals with these issues.

(2




B. MARKET DEFINITION

. Whaf—&re the inarkét boundaries? P
. Who are the A RS—Involved people?

. What are their attitudes and knowledge?

-

o

29
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- . ~ —HIGHLIGHTS - e

" "MARKET DEFINITION

Social.drinkihg is a common pattern of behavior indulged in frequently o T
by 2 ™+ »d cross—section of the public.” Fully 54% of Americans between
the sges of 18 and 55 participate at least once a month in social or

. business situations where alcohol is served; they are termed Adult -
ARS-Invoived. ‘ : e L

The ARS~Involved group has by far the dl‘gatest opportunity to stop
drunken driving, since they are actively involved in fully 87%‘of the -
instances where it co_u|d ioccur. Thbse«mosi likely to be present at AR5
Invblved situations are those with. the most potential. for 'restraining
~ other drunk drivers. In addition, they are most likely to be in d posi-
tion'themselves, if drunk,v of needi_ng to accept similar‘ restraint. They
) afe not ju.st‘ innocent bystanders, but are present and actively involved

at the times and places when and-where drunk driving is most likely

to start. e

.
»y
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Although this group draws from all ages, education levels, incomes,
X . k4
occupations, both sexes and all regions of the country, there are some -

variations from the national population.

- demographlcally, they tend to skew siightly younger and more
male. They are also more upscale, and less Southern.

%
— psychographically, they are more independent, seif—assured

and willing to help their close friends but not others. They.
are apt to use thgir own judgement in deciding what to do

and not to rely on the letter of law for direction.

-»attitudinallyl;’they tend to be maore positivé about !cohol
than do others. ’

— behaviorally, they are more apt to be‘ drinkers, énd to drink
. more when they do drink. In an average week, 62% of thefn
drink at Ieast once a week. Almost one—fifth drink on flve :
days or more and when they are at alcohol-related social
(ARS} occasions, many drink a vlot — 70% say they consume
from three to nine drinks at such affairs.




L 4
A

'HOW FREQUENTLY DOES THE 18—-56 YEAR OLD POPULATION HAVE
CONTACT WITH THE ALCOHOL RELATED SITUAT!ON? -

(Base: Total Sample)

INFREQUENT

NON ARS—CONTACT

. ~ CONTACT
. | o 31% ~ (LESS THAN
, o ONCE A MONTH) . ,
15%
. //// / / /
' // FREOUENT ARS—CONTACT
(ONCE A MONTH OR MORE])




FREQUENCY OF CONTACT WITH

B

HOW FRZQUENTLY DOES THE 18-55 YEAR OLD POPULATION
HAVE CONTACT WITH THE ALCOHOL RELATED SITUATION?

{Base: Total Sample)

‘\

- ARS IN PAST 3 MONTHS:

INFREQUENT {LESS.THAN OQNCE A MONTH)

e NONE-. - .

21

* FREQUENT (ONCE A MONTH OR MORE) -

7,

N

' % Occasions
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) WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF S
L . THE ARS—INVOLVED GROUP? : _— . .
- o ) _(Base: Total Sample)
-  AGEOF . . _SEXOF ‘
RESPONDENT . .~ _RESPONDENT . -
- UNDER 24 28% " 2% . - - ' :
. : 1% . _
. ! _ MALE / 49% : 4%
- » : E - ’ 54%
- R R Sy '
‘ e - : P
)l R T ! \
@.744 22 - 21 o ~ ‘ '
. : . ' ‘FEMALE 51 56
—— . 46
: . 26 . . ‘
45 AND OVER 4 ) L : . _
) \ 17 . -L : . ¢
- o ©  Toal  ARS—  Non- o . Total \ARS-  Ron-
: . : . lInvolved Involved » . . Invoived Involved .
EDUCATION OF ' _ OCCUPATION OF ,
= _RESPONDENT S RESPONDENT * e
o /COMPLETED - | *° B o ~PROFESSIONAL/ . v 12% |
SOME/CO T 8% 17% e MANAGERIAL 16% 20%
o COLLEGE | oar| WHITE COLLAR s 1.
R ‘ I ' - —CLERICAL/SALES 14 b
: - . ] . % 1.1 0
. - P IO —SKILLED o> ‘
- GRADUATED - i 44 BLUE COLLAR N R I IR A T
HIGH SCHOOL 42 L——unskiLLED 17 1
. . 16
42 .
- ) 32
- 22 : HOMEMAKERS 27 | 24
'SOME FHGH SCHOOL | 18 5| : -
- £1GHTH GRAO - 14 ) .
tl((;:L:S(; AOE 12 | by 17 ] " OTHERS 15 13 17
. - o . -
o } Total ARS--  Non- ’ X - Total  ARS— Non--
- - o llnvo|ved Involved - - " Involved involved
*Does not include tf\ose respondents currently in (_:ollege. . ' . ? , o

. 27.
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I WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF
° / THE ARS—INVOLVED GRQUP?
. . ' {Base: Total Sample}
- EDUTCATION OF . ’ . ‘OCCUPATION OF )
HEAD OF HOUSEHOLD . HEAD OF HOUSEHOLD
N ! : —— PROFESSIONAL/ S N R
. J%hgiL(,EoGrzPLETtD 0% . 20% . MANAGERIAL 25% 20%
39% . . 32%
v “ . A WHITE COLLAR p) ‘ g9
v N ’ . AN ’
- N / CLERICAL/SALES | 12 . ’ i
~ [ .
/ " GRADUATED : - 38 13 21
70/* HIGH SCHOOL 38 SKILLED 20
’ 38 - : 20
- BLUE COLLAR ,
. 23 . L— UnskILLED 24 27
o _ 20 -
_SOME HIGH SCHOPL_ | 18 - OMEMAKER 3 NE ‘>_
EIGHTH GRADE 19 ) - 9
OR LESS 1w |- I3 OTHER ] 16 13
! Total ARS—: Non— : Total ARS-- Non-
. Involved invoived . i involved- Involved
HOUSEHULD INCOME v "~ _REGION S
S?O,DOO AND OVER 15% 9% ) '
N I [ e . NORTH EAST 24% 27% 20%
$15,000 $19,999 15 | ! ‘
' 5 17 . _"
- i » . ) 23
. . 29 NORTH CENTRAL, 28 ,
$10,000 -$14,999 29 . Lo 32
I
. 29 . K \
: S {41
47 SOUTH . 31 22 -
UNDER $10,000 41 ‘
. N 34 .
" o ' » WEST 17 19 16
. . H
Total ARS- Non-- - Total ARS-- - Non--
Involved involived Involved involved

r.




HOW DID WE DETERMINE THE PERSONALITY PROFILE
_ ' OF THE A,RS—INVOLVED.INDIVIDUAL?.
. . ' O . oy
: The personality description was prepared by Grey’s consulting
. psyéhologist using information derived from a list of 22 self- d
administered personality invent-ory ratings obtained from each person

in the study.

" In order to assure an unbiased analysis of the personalities involved,
mdependent of thelr demographic and attitudinal characteristics, the

psycholognst was given only the psychologlcal data shown.
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WHAT PERSONALITY/LIFESTYLE FACTORS DID WE MEASURE? -

. FRIENDLINESS,” . |spend a ot of time visiting friends.
| ( . frying to please people is a waste of time. (R)
AGGRESSION . Stupidity makes me angry.
.. 1'do not like to see anyone,recéi_\'/e bad news. (R}
DOMINANCE f” | feel confident'; when directing activities of others.
| | think it is better to be qulet than assertive. (R)

CAUTIOUSNESS . 1am careful about the things | do because | want -
o to have a long and healthy life.

7

| like the feeling of speed. (R)

IMPULSIVITY I find that I sometimes forget to “look before /
| leap.”

Rarely, if ever, do | do anything reckless. (R) = .

SUPPORTIVENESS LI
OF FRIENDS . | believe in giving friends lots of help/advice. ~

If someone is in trouble, | try not to become

involved. (R)

(R) = Phrase was reversed for Factor Scoring. For full description of
scoring, see the Technical Appendlx

30
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NEED FOR SOCIAL
RECOGNITION

ACCEPTANCE OF
SOCIAL ORDER

RESPECT FOR LAW .

4

HELPFULNESS
TO OTHERS

AUTONOMY

. When | am doing something, | often worry about

what other people will think.

| will notbo out of my way to behave in an
approved way. (R)

| believe society we live in is pretty good the way
it is. ’

| would make a lot of changes in the laws of this
country if | could. {(R) &

| obey the law even when | am convmced itisin

need of change

If | can get away with it, | will break any law
which | think is bad. (R)

- | enjoy helping people even if | don’t know them

very well.

| try to get out of helping other people if !
can. (R)

3
v

If | have a problem, | like to work it out alone.

| usually try to share my problems wnth some-

. one who can help me. (R)

" (R) = Phrase was reversed for Factor Scoring. For full description of

scoring, see the Technica! Appendix.

.
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WHAT IS THE PERSONALITY/LIFESTYLE FROFILE
OF THE ARS—-INVOLVED GROUP?

'('Base:_ Total Sampie)

COMPAREDTO
THE NON—INVOLVED,
THE ABS—INVOLVED IS:

Lower - Higher

DOMINANCE . / 23% pts.

AGGRESSION ' 15
FRIENDLINESS v ' : J1r -
IMPULSIVITY

AUTONOMY -

SUPPORTIVENESS

ACCEPTANCE OF SOCIAL ORDER

NEED FOR SOCIAL RECOGNITION 1§
HELPFULNESS . | 20{
CAUTIOUSNESS 32
RESPECT FOR LAW. 38

=N NG

3 % ?ﬂmq“a...
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" THE PERSONALITY PROFILE OF THE
'ARS—INVOLVED INDIVIDUAL

As compared with other adults in the populé‘i‘.ion, the ARS—Involved
individual is more self—assured and less apt to depend on others for
recognition and approval. ‘ "

While he is a friendly and sociable individual who will not hesitate to get
~ involved and take action in relevant situations, his wiilingness to be sup-
‘portive of others is more timited to those close to him. He is not as con-

cerned with being helpful to those beyond his immediate circle. #

In terms of the action which he can be-expected to také, he wili be

. guided by his _owh judgement in the immediate situation, and will .not

be strongly influenced by the law, per se.
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WHAT IS THE PERSONAL DRINKING BEHAVIOR OF THE ARS—INVOLYED GROUP?

¥

{Base: Total Sample} I

Faz
aa

: COMPARED TO THE
TOTAL

| : : ‘ ARS—-INVOLVED, THE
SAMPLE * = : () “ ' ARS—INVOLVED - NON—-INVOLVED i5:
85%  CURRENTLY DRINK ALCOHOLIC BEVERAGES _a7% pts.
' TYPE OF“‘BEV‘ERAGE MOST
- FREQUENTLY CONSUMED: .
9 " WINE i 8% ‘ .+ 3
33 LIQUOR - . 34 Z 5
58 | BEER b 58 B -2
NUMBER OF DRINKS IN AVERAGE
SOCIAL ARS: 4
5 ' NONE  °° o o 2/ ' *e
31 © 10R20RINKS - . 28 415
42 30R 4 DRINKS ’ -10
| A /nR -'
19 ~ 5TO9DRINKS / % 7 1
3 " 10 OR MORE , v -




TOTAL

65%

27

14

1

28

SAMPLE

WHAT IS THE PERSONAL DRINKING BEHAVIOR OF THE ARS—INVOLVED GROUP? (CONTD) *

(Base: Total Sample)

COMPARED TO THE
ARS—INVOLVED, THE

"ARS—INVOLVED NON~INVOLVED IS:

CURRENTLY DRINK ALCOHQLIC BEVERAGES

~47% pts.
e /)
. li
NUMBER OF DAYS DRANK IN PAST WEEK
NONE 16% +29,
o, . |
. . i /
1oAYy ' : 25 i1
/-
2704 0DAYS ~16
/
50R MORE -15
MOST ON ANY ONE OF THESE DAYS - . .
10R 2DRINKS +8
- 30R 4 DRINKS + 4

50R MORE

31
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C. RECOGNITION OF THE POTENTIAL DW! SITUATION

. The nature of the alcohol related situation
Recognition of the need to act.

Knowledge of appropriate actions

37
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~ HIGHLIGHTS -

4

RECOGNITION OF THE POTENTIAL DWI SITUATION

/ Almost all ARS—Involved ‘individuals participate in social drinking
situations, for the most part consisting of drinking inr_mixed" company.
- The majority of drinking situations take place in the home — their

~own or fnend s — though an |mportant minority (40%) occur in public

places
\ - . Itis not rejuctance to take action, get involved or interfere, that inhibits
; the majority of people from trying to prevent someone who has been’
drinking too heavily from getting behind the wheel. Rather it stems
from their difficulty in identifying the potential drunk driver ard then
knowing what to do. ' ' '

. — Among ARS—Involved adults, when asked if they had found
themselves in a potential drunk Qriving situation during the
past year, a large majority (57%) did not feel that they had.

Given the group’s regular pattern of weekly frequency of

drinking and the large amounts of alcohol consumed over a

year’s time, this was obviously a statistical impossibility. .

They simply had not perceived themselves to be involved in
. , this type of problem, probably in Iarge part because they

didn’ t recognlze it.

— In fagt, people realize they often don’t know how to tell
wheri others are drunk. For example, 70% of people know
that f'a person can be drunk and still not stagger or slur his
speech.” And only 39% think it is easy to tell if a person is

drunk, even if you don’t know him weli.

33




— Further, they do not know,what to do when faced with a drunk
driver prospect. This is due to the many popular ‘miscpncep-
tiohs about impairment of driving ability due to alcohol. They

_include the beliefs (incorrect) that: “mixing different kinds of
drinks can increase the effect of alcohol*’ (80%); “"a can of
beer (or a glass of wir}e) is less intoxicating than an average

. drink of liquor’* {(70%); "*a cold shovyer"(68%)b or "drinking
plack coffee” (52%) can ‘“sober a person up.” '

However, once ARS—Involved adults perceived they were in a possible

drunk driver situation, three out of four took action to forestall it.

— the actions which were taken tended mainly to be with close
. [3
friends or relatives, both in home and public drinking ’

environments.

*— the actions which were taken tended to involve driving, rather
than other types of after—the—fact countermeasures. Physical.
. actions of restraint were taken by only one out of five of

these ARS—InvoIvéd persons.

— those ARS—Involved individuals who did not take action failed
to do so mainfy because they didn’t know how to cope with

the situation.

39 -



P

“WHAT IS THE NATURE OF THE ARS—INVOLVED GROUP'S

CONTACT WITH THE ALCOHOL RELATED SITUATION?

"
{Base: ARS-Involyed Sample} -~

', FREQUENCY OF ARS CONTACT

MORE THAN TWO TIMES A WEEK 29% \
\rl;’ S d°
ONCE A WEEK 27
ONCE EVERY TWO OR
JTHREE WEEKS 24
L
. ONCE AMONTH ¥ 20
. . , ARS—Involved
MALE DRINKING PATTERNS
IN SOCIAL SITUATIONS .
ALMOST ALWAYS WITH WOMEN 54%
| . MORE WITH WOMEN 23
MORE WITHMEN ; 23

-

* ARS-Involved 7
LOCATION OF ARS SOCIAL SITUATIONS -

TYPES OF ARS SITUATIONS

ONLY SOCIAL

BOTH BUSINESS
ANO SOCIAL

/

% |

ONLY BUSINESS 2

FEMALE DRISKJNG PATTERNS

IN SOCIAL SITUATIONS

7

ARS~Involved

N

* ALMOST.ALWAYS WITH MEN

ey

-~

MORE WITH MEN
MORE WITH WOMEN

86%

‘9

-

ANY HOME LOCATION

OWN -

FRIENDS

RELATIVES

ANY BAR/RESTAURANT

MEAL PRIMARY

4

- MEAL NOT PRIMARY 12

ARS-tnvolved

ARS Jinvolved
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- ) WHAT IS THE ARS—INVOLVED GROUP'S EXPERIENCE WITH THE ACTUAL NEED TO
' TAKE IMMEDIATE ACTION COUNTERMEASURES?

\

(Base: ARS—Involved Sample)

L

PAST YEAR IN A POTENTIAL DWI SITUATION ‘ - WHEN PERCEIVED, -
: TOOK SOME ACTION

TOOK NO ACTION 26%

DID NOT PERCEIVE
THEMSELVES TO BE
IN THE SITUATION

TOOK SOME ACTION




™~
IN.THE PERCEIVED SITUATION, WHO NAs THE POTENTIAL DWI AND WHAT WAS
THE LOCATION OF THE INCIDENT?

(Base: ARS--Involved Sample)

) &
THOSE THAT PERCEIVED THEMSELVES TO BE
IN THE SITUATION

RELATIONSHIP TO POTENTIAL DWI* e
. SOMEONE YOU JUST MET /'A Q%
CASUAL ACQUAINTANCE 19
CLOSE FRIEND OR RELATIVE 79

LOCATION OF INCIDENT"

OWN HOME 19%
FRIEND'S HOME : 40
A
. +
IN A BAR DR PUBLIC DRINKING PLACE 41

* = |n most recent situation, if more than one.

14




s WHEN THE ARS—INVOLVED PEOPLE TOOK SOME KiND OF ACTION

WHAT DID THEY DO*?

o

ARS - INVOLVED WHO TOOK
SOME ACTION

ACTIONS TAKEN (MULTIPLE RESPONSES)

OFFERED TO DRIVE THE PERSON HOME

PHYSICALLY RESTRAINED THE PERSON IN SOME WAY
TRIED TO DISSUADE fHE PERSON rROM DRIVING

OFFERED TO LET THE PERSON STAY OVERNIGHT
ARRANGED FOR ANOTHER DRIVER

+ STAYED WITH THE PERSON UN'TlL THEY WE.RE MORE SOBER

* Verbatim response, major responses reported

e

56%

44)



3

WHEN THE ARS—INVOLVED PEOPLE DID NOT TAKE ACTION WHAT WERE THEIR

REASONS* FOR NOT DOING SO?7.

{Base: ARS—Involved Sample)

ARS—INVOLVED WHO TOOK
NO ACTION

REASONS NO ACTION TAKEN:

WASN'T SURE WHAT COULD BE DONE
THAT PERSON NEVER LISTENS TO ANYONE
WASN'T SURE HOW PERSON WOULD REACT

© THE PERSON WAS HOSTILE '
AFRAID IT WOULD CAUSE AN UGLY SCENE
(T WASN'T MY RESPONSIBILITY
DIDN'T KNOW THE PERSON WELL
IF OTHERS HAD HELPED, | WOULD HAVE ACTED,
DIDN'T WANT TO LOSE THE PERSON'S FRIENDSHIP
TOO MANY PEOPLE WERE INVOLVED ALREADY
WAS AFRAID OF WHAT OTHERS WOULD SAY
DIDN'T LIKE THE PERSON
DIDN'T FEEL CLOSE TO THE PERSON \
TRUSTED THE PERSON'S DRIVING ABILITY
| WAS ALSO DRUNK

* Given list to check, multiple responses allowed

46
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33
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D. MARKET COUNTERMEASURE POTEI\iTlALL

. Development of dimensions

Countermeasure potential

in general

Role of the “problem drinker’’ as

focus for countermeasures

Role of death/maiming outcome as

focus for countermeasures

4'
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DEVELOPMENT OF COUNTERMEASURE DIMENSIONS

The 21 countermeasure dimensions reported on in this study were devel-

oped in the following manner:

First, a list of five personal action countermeasures which our preliminary

work indicated were most viable or desirable were combined with three

location variables and three relationship variables.

!

'COUNTERMEASURES
Make tr;e suggestjon that you drive him home.
Suggest that they stay overnight af your home.
;. Try to take th7/r car keys away.

Physically restrain them.

When other measures fail, call the police.

LOCATIONS RELATIONSHIP
" Inyour home. ' Aclose friend or relative.
In a friend’s home. A casual acquaintance.

In a bar or public drinking place. ~ Someone you just met.




" countermeasures which were not divided by person or piace. These were

N
~

This 5x3x3 matrix permitted us to get ratings on the likelihood to take
action on 45 countermeasure/ocation/relationship situations. These
rafin'gs_.'v;/ere obtained on a self—edministered basis using a 6 point
"Likelihood?Of Doing”’ sq'ale (from “Extremely Likely” to ""Not At All
Likely").

In addition to the 45 immediate actions, "Likglihood To Take Action”

ratings were also obtained on the same 6 point scale for 15 additional

pre—planning measures rather than after—the—fact.

The 60 (45 + 15) countermeasures and countermeastire situations were
then combuter factor analyzed on the basis of the willingness that people
hadcéhown‘ to take them. 'FaCtof analysis is a statistical technique which
examines correlations betweén variables and objectively groups them on
this basis, in this case clustering similar sets of actions people will take.
Additionally, the factors were examined based on rating patterns and
further refined using marketing judgements to produce‘the final-

structure.

49 | . |




Using this analysis we have been able to reduce the list of countermeasures
to 21 dimensions, each representing a different set of actions. For pur-
poses of this presentation we have divided these into two groups. -

¢ -

12 immediate action countermeasures

9 pre—planning or general countermeasures

~ | y . v
These 21 countermeasures contain within themselves all of the original
- 3

. 60 elements.* -

!

* Fora m"ore detailed analysis of the specific procedure see the
Technical Appendix. '




COUNTERMEASURE FACTORS

. IMMEDIATE ACTION

The twelve immediate action countermeasures have been further

divided into three areas:
A. Offers to Help — 7 Dimensions
B.  Physical Intervention — 4 Dimensions

C. Legal Intervention — 1 Dimension

It. PRE—PLANNING

The nine pre—planning countermeasures have been divided into

two areas:
A. - Home: Planning — 6 Dimensions

B. Community Actions — 3 Dimensions

.

ate



Factor:

Factor:

Factor:

Factor:

IA. OFFERS TO HELP — 7 DIMENSIONS -

OFFER TO DRIVE HOME/A CLOSE FRIEND OR
RELATIVE/ANY.LOCATION

. Drive a close friend or relative from your own home.
. Drive aclose friend or relative from a friend’s home.

~

. Drive a close friend or relative from a bar or pubi ic
drinking place. ' '

QFFER TO DRIVE HOME/CASUAL ACQUAINTANCE OR
SOMEONE YOU JUST MET/OWN OR FRIEND'S HOME

. Offer to drive a casual acquaintance from your own home,
. Offer to drive a casual acquaintance from a friend’s home.

. Offer\ to drive someone you just met from your own home.
. Of-fer to drive someone you just met from 'a friend’s home.

OFFER TO DRIVE HOME/CASUAL ACQUAINTANCE OR

'SOMEONE YOU JUST MET/BAR

. Offer to drive a casual acquaintance from a bar.

. Offer to drive’ someorie you just met from a bar.

INVITE TO STAY OVER/CLOSE FRIEND OR RELATIVE/
ANY LOCATION ’

Invite a close friend or relative to stay over when in your
own home. :

Invite a close friend or relative to stay over when in a
friend’s home.

Invite a close friend or relative to stay over when in a
bar, etc. '

~

L

(9} ]
[\
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Factor: INVITE TQ STAY OVER/CASUAL ACQUAINTANCE OR.
SOMEONE YOU JUST MET/OWN OR FRIEND’S HOME

Invite to stay over a casual acquaintance when in your

own home.
t

Invite to stay over a casual acquaintance when ina

. friend’s home.

Invite to stay over someone you just met when in your

own home.

Invite tc stay over someone you just met when in a

friend’s home.

Factor: INVITE TO STAY OVER/CASUAL ACQUAINTANCE OR
SOMEONE YOU JUST MET/BAR ~

v

Invite to stay over a casual dcquaintance when in a

. bar, etc. B

Invite to stay over someone yoy just met when ina

bar, etc.
Factor: CALL A TAXI FOR A PERSON WHO DRANK TOO MUCH

Call a taxi for a person who drank too much.

«:a \

e
e




IB. PHYSICAL INTERVENTION — 4 DIMENSIONS
Factor: TAKE THE KEYS AWAY OR PHYSICALLY RESTRAIN/
* CLOSE FRIEND OR RELATIVE/ANY LOCATION

. Take the keys away from a close friend or relative in
your own home. '

. Take the keys away from a close friér\\d or relative in

. ‘

a friend’s home.-

‘ N ». Take the keys away from a close friena or relative in-.

\ a bar, etc.

Physically restrain a close friend or relative in your own
home, -

Physically restrain a close friend or relative in a friend’s

home,

Physically restrain a close friend or relative in a bar, etc.

49




Factor: TAKE THE KEYS AWAFY OR PHYSICALLY RESTRAIN/
CASUAL ACQUAINTANCE/ANY LOCATION

Take the'keys away from a casual acquaintance in your

own home.

.. Take the keys away from a casual acquaintance in a

" {friend’s home.

" Take the keys away from a casual acquaintance in a

bar, etc.
“ . Physically restrain a casual acquaintance in your own home
. K v
Physically restrain a casual acquaintante in a friend’s home.

\‘?wanally restrain a casual acquaintance in a bar, etc. '

Factor: TAKE THE KEYS AWAY/SOMEON‘E 'YOU JUST M'E'l‘"/

ANY LOCATION ' .
P . Take the keys away from someone you just met .n your
’ own home. '

o Take the keys away from someone you just metin g
friend’s home. )

. . v

" Take the heys away from someone you just mef in a bar, etc

Factor: f’HYSI(;/”-l.‘LY RESTRAIN/SOMEONE YOU JUST MET.
© ANY LOCATION '

$
. Physically restrain someone you just mat i your own home.

t\ . Physicalty testrain someone you just met in a friend’s hoine.

. . Physically restrain someone you just met in a bar, ete.

50




IC. LEGAL INTERVENTION = 1 DIMENSION

* Factor: CALL THE POLICE/ANY PERSON/ANY LOCATION -

. Call the police for a close friend or relative in your own

hbmg.

Call the police for a close friend or relative in a friend"s

‘home. °

Call the police for a close friend or relative in a bar, etc.

-Call the police for a casual acquaintance in your own

home.

Call the police for a casual écquaintance in a friend’s
home. '

Call the police for a casual acquaintance in a bar, etc.

Call the police for someone you just met in your own

home.

Call the police for someone you just met in a friend’s

home. -

Call the police for someone you just met in a bar, etc.

. X~
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I1A. HOME PLANNING ~ 6 DIMENSIONS

Factor: PLAN TO SERVE FOOD AT APARTY WITH THE DR!NKS
. TO REDUCE THE EFFECTS OF ALCOHQL

Plan to serve food at a party with the drinks, etc.

Factor: EXCLUDE A HEAVY DRINIXER FROM PARTICS, OR
‘ ' REFUSE TO SERVE MORE DRINKS TO A GUEST WHO
IS BECOMING INTOXICATED

. . Exclude heavy drinkers from a party.
Réfuse to serve a guest who is becoming intoxicated.
I

Factor: ATTEN_D)OR HOST A PARTY WHERE NO ALCOHOLIC
BEVER?GES\ARESERVED
\
!

Attend a party where no alcoholic beverages are served.
. .Host a party where no alcoholic beveragésa\re served. |

.
Factor: PLAN APARTY \?‘éHERE DRINKINC. IS CUT OFF AT\A .
CERTAIN HOUR AND REPLACED WiTH NON— ALCOHOL!C

BEVERAGES AND FOOD
' \
. Plan a party where drinking is cut off at a certairi\hour,
\
etc. . A

)’ ' :-\\,‘

D'




Factor:

Factov:

53

AS A HOST/HOSTESS, PLAN FOR SOBER TRANSPORTATION
OR A PLACE TO STAY FOR PARTY GUESTS

. Asa host provide sober party transportatlon

3

. As a host plan to provide overnight lodging for guests.

IN THE PARTY SITUATION, MAKE USE OF FAVORS THAT
URGE RESPONSIBLE DRINKING OR A TEST DEVICE THAT
WouLD INDICATE IT WAS DANGEROUS TO DRIVE

. As ahost m,ake use of anti—drunk driving party favors.

. Make use of a test device that would indicate when it

was déngerous to drive.

o
..

&’




“Factor:

Factor:

Factol;:

»

HB8. COMMUNITY ACTIONS — 3 DIMENSIONS

TREAT SERIOUSLY ANY CONVERSATION ON DRINKING
AND DRIVING, PARTICULARLY WHEN PEOPLE ARE
TREATING IT LIGHTLY '

Treat seriously any conversation on drinking and

driving, etc.

REPORT TO AUTHORITIES STORES OR BARS THAT SELL
ALCOHOLIC BEVERAGES TO MINORS

Report to authorities stores or bars, etc.

WORK IN THE COMMUNITY TO SET UP A "PARTY BUS”
SYSTEM OR TO MODERATE THE EXPOSURE OF ALCOHOL
USE ON TELEVISION '

Subscribe to a community "“Party Bus’ system.

. Work to moderate the exposure of alcohol on

television.




— HIGHLIGHTS —

MARKET CdUNTEﬁRMEAS_URE POTENTIAL

." While the ARS—Involved group shows a high degree of willingness to

take certain countermeasures in general, immediate action measures are
more likely to be considered than pre—planning measures. The two

~ countermeasures showing highest potential are:

— offering to drive a ciose friend or relative

— offering to let a close friend or relative stay over.

. They are less likely to take'physical actions or those involving someone

other than a close friend or relative.

. They are not likely to call the police, even as a last resort.

. Of the pre—planning countermeasures, only one offered high potential.

\
.— plan to serve food with drinks at a party.




Potential for countermeasure action is limited when the drunk is
characterized as a problem drinker.

— only 48% of the ARS~Involved adults say they know
or come in contact with a problem drinker.

— people are less likely to take physical action counter-
measures against the problem drinker, or offer to let

him stay over.

~ the image most people have of a problem drinker is
one of deep—seated physical and emotiona! difficultias,
far beyond that which can be affected in a sotia!

situation.

Recognition that a possible result of drunk driving is an accident where
someone is killed or seriously maimed is far from universal. This is
particularly true when the DW/| is a social drinker. However, when death
or serious injury is believed to be a probable outcome of DWI, likelihood

to take countermeasures is enhanced,
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WHAT PROPORTION OF THE ARS—INVOLVED KNOW A bROBLEM DRINKER?

(Base: Total Semple) —

NON—INVOLVED

46% -

\

" ARS—INVOLVED WHO
DO NOT KNOW A
PROBLEM DRINKER

. 28%

.

=

-

DRINKER
/
26%
'/

s

.

ARS—INVOLVED WHO
KNOW A PROBLEM

4
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WILL THE ARS-—-INVOLVED GROUP TAKE MORE ACTION WHEN THE POTENTIAL
DRUNK DRIVER 1€ CHARACTERIZED AS A PROBLEM DRINKER?

[(Base APS -Inyolved Sample)

WHEN A POTENTIAL DRUNK DRIVER IS
A PROBLEM DRINKER

Less Likely To Act | More Likely To Act Difference

L OUNTERMIASURES

. / 7
MAKE THE 5 IGGESTION TO THE PERSC™ THAT YOU 15% %4 19% + 4% pts.
: g9 A// . . :

DAIVE Hith “OME

% 7 o
SUSGEST 10 THE PEASON THAT HE STAY OVER- . / /./ 7Z
N L 23 S, n -12
N 3AT AT C3UR HOME, : - //é//A‘
- ’ L7/ ) ‘
TRY TC TAVE "HEIR CAR KEYS AWAY IF THEY Y ,
INSIST ON LRIVING L. v 4 Zh 15 - -8
T -
?H'.&:.‘Li,~.»n§;S;HA!.'v THEM IF THEY 0 ’///7/// : .
H4S.5T ON DRIVIRL . 3 / / 12 —~18
| ] ivirivg » /// /A
. ' ) 777 : v
il DTHERMEASUHES FAIL CALLPOLICE 2 7// A
VO IMEVENT THEIR DRIVING 7 2, 2% +4

& o

AMCRAGE ) ; 22 /2/ 16 ° -6

N
SN




6l
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. WHY ARE PEOPLE LESS LIKELY TO ACT FOR THE PROBLEM DRINKER?

“{Base: ARS—Involved)

— % Rating “Extremely’’ Or **Very" Likely To Have Charécterisﬁc —

1

THINK PROBLEM DRINKER: - ' ARS—INVOLVED '

IS ADDICTED TO ALCOHOL ' - ’ 78% .
o T ,

69

68
65

- CAN NOT CONTROL HIS DRINKING
FREQUENTLY HAS FAMILY PROBLEMS
DOESN'T RECOGNIZE HIS PROBLEM

 FREQUENTLY DRIVES A.FTER_'HEAVY DRINKING N
NEEDS PSYCHIATRIC CARE ' J 54
LOOKS AND ACTS NORMAL, EXCEPT WHEN DRINKING 153
CAN NOT HOLD A STEADY JOB
. IS A HOSTILE PERSON WHEN DRUNK

HAS REPEATED ARRESTS FOR DRUNK DRIVING
TENDS TO BE ANTI—SOCIAL
HAD PARENTS WHO DRANK TOO MUCH

a5
40
37

26

i8

12
IS A LOT OF FUN AT PARTIES -




'FOR THE PROBLEM DRINKER?

(Base: ARS'—-Involved Sample)

~ % Rating "Extremely”’ Likely To Do —

COUNTERMEASURES: ARS—INVOLVED

*

URGE THE PROBLEM DRINKER TO GET INTO SELF- ‘J 41%
HELP PROGRAMS '

DON'T OFFER THE PROBLEM DRINKER A DRINK

DON'T INVITE TO SITUATION WHERE ALCOHOL
ISSERVED o :

TA¥Xt KEYS AWAY FROM THEM IE THEY INSIST
ON DRIVING

27

REFUSE TO PROTECT HIS PROBLEM FROM

FRIENDS AND EMPLOYERS 17 .

PHYSICALLY RESTRAIN IF THEY INSIST ON DRIVING ' 16

WORK WITH ORGANIZATIONS DEALING WITH
THE PROBLEM : 15

WHEN OTHER MEASURES FAIL, CALL THE POLICE
TO PREVENT THEIR DRIVING - ~ 14

WHAT COUNTERMEASURES WILL THE ARS—-INVOLVED GROUP DO

G2



WHAT PROPORTION OF THE ARS—INVOLVED GROUP BELIEVED IN THE
LIKELINOOD' OF AN ACCIDENT WHERE SOMEONE IS KILLED OR
-MAIMED AS A RESULT OF Wl? '

{Base: ARS~Involved Sasmple)

- WHEN DWI DRIVER IS:

Problem Drinker _ Toeenager Soci;l Drinker

LIKELIHOOD OF
“DEATH/MAIM"
QUTCOME

* Persons rating any likelihood
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“E. MARKET SEGMENTATION
7 R

Rationale

Approach ”

<

Countermeasure segments

a

Sa



RATIONALE FOR GROUPING ARS—INVOLVED
PEOPLE ACCORDING TO COUNTERMEASURES

For public service advertisers like NHTSA“whose possibilities for media
selection are limited, targeting by messagé selection and tone of voice are
particularly crucial. Traditionally, markets have heen sutb—divided on the
 basis of consumer demographics or other characteristics such as behavior.
Such market divisions are severely limited in thelr marketing utmty in that
they usually provide no gmuance on the crucial issue of what to say to

consumers.in the communication efforts in order to persuade them to act.

~ Itcan be shown, however, that attitudes determine behavior.* Therefore,
they represent a more viable Basis for grouping consumers and targeting
communication efforts within the total market. ‘We have already examined
the countermeasure attitudes held by the ARS— lnvolved as a whole.
Further segmentation based on these countermeasures enabled us to
determine which sub—groups existed within the total ARS—Involved, and
what different sats of countermeasure actions they were willing to take.

* In addition, we were able to describe these groups based on their demo-

graphic, psychoiogccal behavumal and aicohol attitude charactenst;cs )

* Grey Validation Study, The Grey Marketing and Research Department,
1966. o

DuBois, Cornetlius, *"Twelve Brands ona Seesaw”’, onertismg Research
Foundation Proceedings, Arnual Corifer ence, 1867.

72
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f i

| APPROACH USED T0 SEGMENT
ARS—INVOLVED INDIVIDUALS

It order to segmerit ARS-Involved people on the basis of sets of cou nter-
- measures they are willing to taks, Q" Segmer taticn analysis was per-.__
formed ‘on countermeasure responses 1o isolate and group people whose

- sets of countermeasure responses were higinty similar.”

Four distinct segments of ARS—Involvad individuals were obtained on the

basis of sets of countermeasure potential common within each group.

To more compiétely unaevstand thiese groups, the seaments were further
described in terms of their:
Demograpnic characteristics
. Personaiity profiles
ARS and drinking behaviﬁr
Alcohoi attitudes and kllftwiﬁﬂgﬁ_:
We then named these segmients Lsed fs"n e sniadon of totality o

this information.

" For a more dztailed anaiysic of 10 suinioo procedure sea the
Technical Appendix. ' . /

i
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WHAT DOES THE COMPUTER LOOK FOR |
WHEN DOING A Q SEGMENTATION ANALYSIS? ;

- BASIC PHRASES - CONSUMER RATINGS

EXTREMELY, VERY QUITE RATHER | NOT TOO |{NOTAT AL
- . LIKELY TO DO

. PHRASE 1

PHRASE 2
PHRASE 3
PHRASE 4
PHRASE §
PHRASE 6
PHRASE 7
PHRASE 8
PHRASE 9

PHRASE 10

PHRASE 11

RATING PATTERN |

RATING PATTERN i

RATING PATTERN 111
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COUNTERMEASURE SEGMENTS
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HOW DOES ;I'HE ARS—INVOLVED GROUP SEVGMENT?

'(Base': Respondents Who Were In ARS Once A Month Or More)

SEGMENT
A

SEGMENT
B -

SEGMENT - SEGMENT
C
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WHAT PROPORTION OF ALCOHOL RELATED SITUATIONS ARE
ACCOUNTED FOR BY THE SEGMENTS?

(Base: ARS-involved Sample)

. 9%
SEGMENT D 12%
13
SEGMENT C 18
B . P Ed
. . 32 ’ -
SEGMENT B 27
46
SEGMENT A -~ - | 43
Total Total
ARS-—lnvoived Alcoho! Related

Group Occasions




, HOW DO THE SEGMENTS DIFFER ON THEIR
\ ~ POTENTIAL FOR COUNTERMEASURES?

. {Base: ARS—Involved Sample)

IMMEDIATE ACTION Total Segment Segment Segment Segment,
COUNTERMEASURES Involved A B C A e

OFFER TO DRIVE HOME/CLOSE
FRIEND OR RELATIVE/ANY

LOCATION : H - H. H H H
INVITE TO STAY OVER/CLOSE FRIEND
OR RELATIVE/ANY LOCATION H H H H H

CALL A TAXi FOR A PERSON WHO .
DRANK TOO MUCH : M- M M H M

OFFER TO DRIVE HOME/CASUAL
ACQUAINTANCE OR SOMEONE YOU :
~ JUST MET/OWN OR FRIEND'S HOME M M M @ M

_ TAKE KEYS AWAY OR RESTRAIN/
© CLOSE FRIEND OR RELATIVE/ANY |
LOCATION - Mo @ H M H

OFFER TO DRIVE HOME/CASUAL
ACQUAINTANCE OR SOMEONE YOU

JUST MET/BAR L L L L L
WNVITE TO STAY OVER/CASUAL ,

ACQUAINTANCE OR SOMEONE YOU . N
' JUST MET/OWN OR FRIEND'S HOME L L™~ L. L L

CALL THE POLICE/ANY PERSON/
ANY LOCATION L . L “L L H

TAKE THE KEYS FROM OR RESTRAIN/
CASUAL ACQUAINTANCE/ANY

LOCATION . L L L L L
TAKE THE KEYS AWAY/SOMEONE
YOU JUST MET/ANY LOCATION L L L L L

~ INVITE TO STAY OVER/CASUAL
'ACQUAINTANCE OR SOMEONE YOU

JUST MET/BAR. L oL L L L
" PHYSICALLY RESTRAIN/SOMEONE :
. YOU JUST MET/ANY LOCATION L L L L L
H = High Potential _ (50% or more rating “Extremely’’ Likely)
M = Moderate Potential (25%—49% rating “Extremely’’ Likely)
- L = Low Potential  (Under 25% rating “Extremely” Likely)

[0 Compared to the total ARS—Involved potential increased _
Q Compared to the total ARS—Invoived potential decreased
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'HOW DO THE SEGMENTS DIFFER ON THEIR POTENTIAL |

_FOR COUNTERMEASURES?

{Base: ARS-Involved Sample)

papE T e e e

PRE “PUANGENE R~ o semeirn s T @ g Segrent--Segment--SegmentSegment
COUNTERMEASURES

Involved

B

o

c D

PLAN TO SERVE FOOD AT APARTY
WITH THE DRINKE T REDUCE THE
EFFECTS OF ALCOHOL

TREAT SERIOUSLY ANY CUNVERSA»‘
TION ON DRINKING AND DRIVING,
PARTICULARLY WHEN PEOPLE ARE

TREATING IT LIGHTLY

A

AS A HOST/HOSTESS, EXCLUDE FROM
PARTIES, OR REFUSE TO SERVE MORE
DRINKS TO A GUEST WHO IS BE-
COMING INTOXICATED '

ATTEND OR HOST APARTY WHERE NO
ALCOHOLIC BEVERAGES ARE SERVED

REPORT TO AUTHORITIES STORES OR
BARS THAT SELL ALCOHOLIC BEVER-
AGES TO MINORS

PLAN A PARTY WHERE DRINKING IS
CUT OFF AT A CERTAIN HOUR AND
REPLACED WITH NON--ALCOHOLIC

BEVERAGES AND FOOD

AS A HOST/HOSTESS, PLAN FOR
SOBER TRANSPORTATION OR A
PLACE TO 5TAY.FOR PARTY GUESTS

WORK IN THE COMMUNITY TO SET UP
A “PARTY BUS” SYSTEM OR TO MOD~
ERATE THE EXPOSURE OF ALCOHOL
USE ON TELEVISION

IN THE PARTY SITUATION. MAKE USE
OF FAVORS THAT URGE RESPONSIBLE
DRINKING OR A TEST DEVICE THAT
WOULD INDICATE IT WAS DANGEROUS
TO DRIVE ’

=-High-Potentiai

S E

L

©

L

{50% or more rating "Extremely” Likely)

M = Moderate Potential (25%—49% rating "‘Extremely’* Likely)

0

Compared to the total ARS—Involved potentiat increased

-

O Cormpared to the total ARS--involved potential decreased

-

voae bl s LowPotential . -‘f«f-w(U.ndgﬁgﬁ%,rﬂlingV“Egﬁ;tfgmewi.’.‘_Lilgely).‘ e

4
M

=
-




WHAT IS SEGMENT A LIKE?

Sizé
Countermeasﬁre potentigl
Demography
. | Psychology
| Alcohol attitudes
Drinking behavior
Alcohol knowledge
. -Actual experience with poténtial DWI's

Problem drinker countermeasures

a

\ S 80

Lt
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where alcohol is being served. This group, however, is strongly differen-

76

WHAT ARE THE PEOPLE IN SEGMENT A LIKE?

Segment A is the lavrgest single segment in the ARS—Involved group,

accounting for 43% of the individuals and 46% of the total ARS occasions.

Though more passive than other groups, this segment is willing to offer to
drive {not just close friends and relatives), invite someone to stay over, or

call a taxi — if it is the socially acceptable thing to do. Beyond these

immediate actions, thay will pre-plan to serve food at social occasions

tiated by its retative passivity in that they are much less willing than others
to consider countermeasures involving physical restraint of even their close

friends and relatives. o

Socio-demographically, Segment A is about equally divided between males

and females in the 20 to 45 year age range. They are generaliy well e;du- .
cated and earn better than average incomes, with more than two- thlrds

making $10,000 or more. Nearly half hold white collar jobs, wuth pro-

-fessional occuvpations being held by more than a third.

The alcohol attitudes and knowledge of this segment are fairly typical of all
the ARS— &nvolved though they are less likely to believe that people who

drink are morallygweak Afso, they are somewhat iess knowledgeabie about

. the magnitude of chohol-caused traffic deaths and the role of th2 problem

drinker.

81
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i
_ in terms of behavior, they are frequently involved in the ARS sutuatnon,
LN ' with more than half of the occasions of thennrwotvementbelng in a home
A environment. While social occasions account for the majority ot their ARS
' involvement_, they are slightly more often apt to drink in business situations,
_presumably because of their higher level of professional‘employment‘. When
they are in ARS situationa, Segment A respondents {like other ARS—In- -

volved individuals) themselves drink moderately heavily.

Segment A individuals perceived themselves to have been in a potential '

DWI situation and have reported taki'ng action at levels similar to the total
"ARS-Involved group. They are slig‘vt'y les likely to know a problem

'drmker and less likely to take act/on {other than driving) if the potential ./ “

- DWI is character:zed as a "protyém drinker.”’ ' /
In terms of personahty proflla Segment A respondents are characterized ‘ ‘
mainly by their passivity and their need to conform to what is socially / s
acceptable. |In situations which require action for reasons of social con- 7 o

formity they would tend to act, but to rely on their own fudgement re-
garding the specific actlons to take. - o ‘ ' .

. . Because Segment A’s willingness tc get invoived is so tied to their percep-
. tion of what is the socially acceptable thing to do, we call them the —

SOCIAL CONFORMERS




: % §
= H
,)"
i WHAT PROPORTION OF ARS—INVOLVED PEOPLE AND
OCCASIONS IS ACCOUNTED FOR BY SEGMENT A?
/N;. M . . . . ]
(Base: AHS:Involved Sample)
% : e
' 46%
“ 43% ‘
Q ’ >
I I S
. SEGMENT A T ' . Lo
] , '
. ARS—Q‘lnvoIveq ’ . Alcohol Related
y People - - _ Occasions
' Y
gﬁ' \
. “;5‘ \
{ 4 )
I LS i
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WHAT COUNTERMEASURE ACTIONS DIFFERENTIATE SEGMENT A?

{Base: ARS—Involved Sample) -

-~ % Rating “Extremely” Likely To Do —

80

COMPARED TG BALANCE OF
INVOLVED RESPONDENTS

Senvi FOUD WIiTH DRINKS

'}AZSMEHAL SUCIAL ACTONS

AR

Aw'ORT SALES TU MINUORS

]
T
T
T
e}
&
:
£

SEGMENT A IS:
. ' Lower | Higher
s TD DiVe/CASUAL ACGUANTANCE OR SGMEONE YOU JUST MET/OWN OR FRIEND'SHOME | /71 11% pts.
Gh L on TGO DAIVIICASUAL ACQUAINTANGE OR SOMEONE YOU JUST MET/BAR 8 -
STAY OVER/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/OWN OR FRIEND'S HOME ri 3
R/CASUAL ACGUAINTANCE OR SOMEQNE YOU JUST MET/BAR i 1
EM SERIQUSLY Q%/i oo
N ) . s ,3& .
Gl YO DHIVECLOSE FARUEND OR REGATIVE/ANY LOCATION 2t
3;
1
END; AUST NON- ALCCHOLYS PARTY 3
- \
PHEVIGE SYERNIGHT LODGING/ YRANSPORTATION FOR GUESTS . 35 y
?"‘ 3
PEYLICALLY RESTRAIN/SOMEONE YOU JUST MET/ANY LOCATION 3& i
\
R FULe T SEAVE OF EXCLUCE FROM PART!ES SOMEONE WHO DRINKS TOO MUCH “ 5 ;C_ '
: . g1
. n.i-.'; .
TAKE Ko YS AWAYISOMEONE YOL JUST MET7TANY LOCATION °E;_J
6F 1

PLAN TOCUT-0FF/REPLACE

s
RESTHAIN OR TAKE KEYS AWAY/CASUAL ACOUA!NTANCE/ANY LOCATION

Catl TAxX)

. L 1
use OF PO LEJANY PeRSON/ANY LOCATVION '3

mw'r?_ TOSTAY uVE R/CLOSE FRIEND CR RE LATIVEIANY LOCATION

..C

s

Y ﬁ!(__ﬁ‘t ROVICYy

3 Somu Poten

L LOW POten

El

TRAIN O ;P.Kr. KEYS AWAY/CLOSE: FRIEND UR RCLATIVE/ANY LOCATION

-  omm— o
.

wial Tor Segment
tigh for qulndﬂ

tigi tor Segmnent

Su

=

R

P



. 21
WHAT ARE THE DEMOGR;\PHIC CHARACTERISTICS OF SEGMENT A?
{Base 'ARS -Involved Sample)
AGE UF - \ SEX OF
RESPONDENT RESPONDENT
UNDER 20 * 9% .
\ . N\
20--24 - 30 25 .
\\ MALE 52% 55%
- 34 27 28
! 35 44 22 2
, FEMALE 48
/ - ' 45
45 ANU OVER ot 15 17 7
Segment A Balarics Of » Segment A Balance Of
: Imvoived involved
EDUCATION OF ' : OCCUPATION OF
RESPONDENT® RESPONDENT*
PROFESSIONAL/
) 13% ;
CUMPLETED COLLEGE 21% MANAGERIAL 24% 18%
) WHITE COLLAR
20 - 16 }
SOME COLLEGE _ 22 , CLERICAL:SALES 15 . /,
' ’ p——SKILLED 11 12 /
BLUE COLLAR S
' 42 - UNSKILLED 12 P18
COMPLE TED HIGH SCHOOL 40 ‘ ,
: ‘ F - » HOMEMAKER 24 23 /
- o T T TRSME HIGH SCHOOL | 12 A e - ;
! GRAMMAR SCHOOL — 9 OTHER 14 i3 :
Segmant A~ Balance Of Segmepf A  Balance Of _
. involved ‘/ . tnvoived
INCOME OF K ,
HOUSEHOLD REGION |
. $20.000 AND OVEH 22% 21% NGRTH EAST 24% 9%
-$15,000--513.999 19 i5
‘ NORTH CENTRAL a3
. : 3G
$10000 $14.999 28 28
‘ . —
) - SOUTH .
§ P 21 54
) ‘ UNDER S1C 000 3 35 _ ]
° WEST 22 17
Seqgment & Balance O
Seymert A - Balance Of )
Involved : Invoived .

- T

°

*Joes not nciude those currentiy n collega




Vo WHAT IS THE PERSONALITY/LIFESTYLE PROFILE OF SEGMENT A?

\l

{Base: ARS;:lnvoIved Sample)

COMPARED TO BALANCE
OF ARS—INVOLVED
SEGMENT A IS;

Lower Higher
ACCEPTANCE OF SOCIAL ORDER - ]5% pts.
AUTONOMY p i3
RESPECT FOR LAW - R ‘],2

FRIENDLINESS \ _ fD

87

AGGRESSION IR A
SUPPORTIVENESS . gfi
NEED FOR SOCIAL RECOGNITION 7
CAUTIOUSNESS 3;" )
REWPFULNESS. T 4£‘ AAAAAAAA »
 DOMINANCE . 6
IMPULSIVITY 12
i
N\
7
/5

e m———— e} -




WHAT IS THE PERSONALITY PROFILE OF SEGMENT A .

The members of this group are generally satisfied, 2ven complacent, with e
society as it is. Thay are passive, non-impulsive persons who mind their

own affairs and would do what is expected of them socially, but little more.

They are not sirongly motivated by their need for personal recognition y
tnrough supportiveness of their friends or helpfulness of those iess close to
them. Rather, thev seek to avoid sitbations of personal confrontation. '

They are motivated by a need for social conformity. " \

LF)
'

: : .. £ .
i3 suin, they couid be expected to take such actions which are considered

the soclaliy accey tabie “things to ¢o’’, but they would do little more. In
those situations wiere taey would act, they would tend to rely on their

own judgemer: of wiucn actions to take.
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WHAT 1S THE DRINKING BEHAVIOR

ALCOHOLIC BEVERAGE
CONSUMPTION (MOST FREQUENTLY]

\

ERI

Aruitoxt provided by Eic:

DO NOT CUR:

RENTLY DRINK

CURHENTLY DRINK

%

¥

(Base ARS--Involved Sample)

OF SEGMENT A?

TYPE OF ALCOHOLIC

BEVERAGE CONSUMED (MOST FR

EQUENTLY -

8'e
S—

34

(&2
T

9% WINE 9%

T~ 16%
“  LIQUOR 35

L
l |

o ! ‘ gg |
b : |
'{ \ ‘ BEER \ ’ _ 6 ™
! | ! P \
L |

Segment A Balance ot Segment A

NUMBEE® F DRINKS AT
AVERAut cOCIAL GATHERING {(MOST FREQUENTLY)
Pl SAbhibd

NON

| RN L 3

4.6 [iH:N¥

7 O MY

Involved

/.
C2%

NUMBER OF DAYS

Balance of
invoived

DRANK IN PAST WEEK (MOST FREQUENTLY)

H4

/
Yo ]
NONE 14% 17
’ e e e et o=

‘1 52 .
'g _
! 1-3 DAYS 63 o8

: 4 6 DAYS 14 18

LI T

10 7 DAYS 9 ]

Segment A

.Baiance of
} involved

90

Segment A

Batance of
Involved




WHAT IS i HE NATURE OF SEGMENT A'S CONTACT WITH
THE ALCOKOL RELATED SITUATION? ~ .

{Base: ARS-Involved Sarﬁple)

FREQUENCY OF CONTACT TYPE OF CONTACT
' ' ONLY BUSINESS (2%
: _ ‘ BOTH BUSINESS
TWG e MORE TIMES A WEEK | 29% 28% AND SOCIAL 30 25
\\ ot = _
ONCE A WEEK/ONCE EVERY .
TWU WEERS 41 | 42
! . 73
1{ “ ONLY SOCIAL 68
“r—— )
L ESS THAN ONCE EVERY i
TWO WEEKS : _ ; 30 30
& ,
. Segment A Balance Of . ' Segment A Balance Of
. . involved o Involved
A‘
LOCATION OF CONTACT ¢
ANY HOME LUCATION ’
OWN 19 19
FRIENDS . ‘ — 24 24 .
RELATIVES N P
BAR. RESTAURANT 7 . E 13
MEAL PRIMARY .16 , 17
: McAL NOT PRIMARY 16 15
RECREATIONAL EVENT 9 4 8 4 -
iN ACAR - . h
Segment A Balance Of .
: © invoived - f .
. %

ERIC
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. My
WHAT IS SEGMENT A'S EXPERIENCE WITH THE ACTUAL NEED TO
TAKE IMMEDIATE ACTION COUNTERMEASURES?
{Base: ARS—Involved Sanple)
A
PAST YEAR IN APOTENTIAL DWI SITUATION . » . . A WHEN PERCrivi s,
‘ ‘* TOOK SOMF ACTION
TOOK NO ACTION 28¢.
DID NOT PERCEIVE '
THEMSELVES TO BE Rt 7
IN THE SITUATION ; s
0 BiD PERCEIVE > TOOK SOME ACTION * [ 727"
.~ % THEMSELVES TO BEZ /// 5 S
N IN THE SITUATION ’/ .
"“‘V - Segt‘;{e”nht A
//f
t * ,////
&’
e . <
, 1
/
— /
. 9 4 /
/




{Base: Involved Respondents)

|

WHAT PROPORTION OF SEGMENT A KNOW A PROBLEM DRINKER?

v ———

KNOW A PROBLEM DRINKER 1
T ﬂ\l
KNOW A PROBLEM DRINKER N : - 45% Sd‘ié
t “‘
4
' 50 NGT KNOW A PROBLE® DRINKER 55 50
. S _ . i -
, * T
/ ‘ ) Segment A Balance of\
' Involved

|

|

-

90




1 Y

\‘\‘\
A YiiLL SEGMENT A TAKE MORE ACTION WHEN THE POTENTIAL® o ~
DRUNK CRIVERIS CHARACTERIZED AS A PRUBLUM DRINKER? .
‘Base: ARS--involved Sarnple) )
WHEN POTENTIAL DRUNK DRIVER ISA
) ' PROPLEM DRINKER
COUNTERMEASURES ‘ . Less Likely To Act More Likely To Act M_/!jifferencé
M e THE SUGGESTION TO THE PERSON THAT-YOU g% [/ 14% o i 8% pts.
v IV HOME - : ,
7 4 »
S . o/
;’.r | . , o ya
SUGGLST TO THE PEASON THAT HE STAY OVERN!GHT o /%/// 5 , 1y
AT YUUAR A E 1 h B ! f / //
YOUR MO A///{ ; ’ |
_ oy -
TRY TG [ACE THEIR CAR KEYS AWAY IF THEY 25 %/{// 15 ~10 -
145157 ON DRIVING : - 7
e T Y,

HHoiC 7 LY RESTRAIN THEM (F THEY INSIST ON .32

DRIV % 10 -22 . -

Whikw OTRER MEASURES FAIL, CALL POLICE TO

. {18
PREVENT THEIR DRIVING

N

———
B
pa—y
N
NN
Y \‘\
\\‘
i
[O%]
-

N

b
0 ) v /// A\ .
S TAGE : ‘ 22 /7413 - 9 .
- s ’/ B
/
1 / —
- S
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- WHAT IS SEGMENT B I;IKE? 1

!

Size

Counienﬁeasure pqtenti‘al
ﬂ/ De(;':ograbhy"_, "

Psychology
\ ‘ ; Alcohgl attitudes . -
| Drinking behavior

’ . Alcohol knowledge )

" . Actua e>.<p’erience with potential IS_WI’s

LN . Problem drinker countermeasures :

A

[Rratro ronssi e “
. . .
.

am
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- —_ 'WHAT ARE THE PEQPLE IN SEGMENTBLIKE? '

Segment B is the secbnd Ia,rges't group accounting for 27% of the ARS <
group and 32% of the total occasions. The sets of action's that Segment B

is willing to take mainly involve restraining tljeir friends whose driving '
.ability has been impa'ired by drir'lking. They are aggressive and motivated
mainly by strong feelings of ?riendship. Thus, in addition to their willing—
ness to take drivirfg and stay-oiler countermeasures they, more than others,
will physically restrain'their close friends and relatives fr’q'rh driving and will
take their keys away. ‘

*In terms of pre-planning countermeasures, Segment.B members show sub—

'stantially lower potential than other ARS~—Involved members on any ac— AN
tions. While still moderately willing to do so, they would be less likely '
than qthe:rs even to serve food at parties. -

L

98




Demographically, this-:segrﬁer_\t is a predominantly male group with males -
outnumbering females by a two-to-one margin. This is also a young group
with three out of four of Jts members under 35 years of age. This segment
is sllghtly Iess upscale than others in the ARS group with about two-thirds
having incomes of less than $15,000, with one-third having attended college.
Members_bf this group can be found in all regions of the eountw, but they

tend to be overrepresented in the Northeast. /

The alcohol attitudes of Segmeht B can be described as even moge “pro
dnnklng, than those of other ARS— Involved adults. They believe less that
parents should dlscourage teens from drinking, that strict law enforcement
should be supported by hlgher taxes and that a few drinks are not danger-
ous when driving. They are also somewhat more susceptible to the common

misperceptions about intoxication and the sobering-up process.

More than-other ARS—Involved ihdividua!s, membersbf Segment B per-

: ceived they had been in a potential DW| sitdatior_i, and more of them took -
action. They tend to know problem drinkers more than do others and-are
slightly less inhibited abof)t taking countermeasures against them.

- e
s : .

t

f

!
}
I
|

:

|

v,
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“erage drunk most frequently, they haveam

- The members of this segment are in the ARS situation miore frequently;than

others in the ARS group, with one-third of them invoived two or more
times per week, and half'of their ARS eccasions'being in the home. They
are heavier drinkers than others in the ARS grcup wi{h over two-thirds
having four or more drinks in an averag.e social situation. In terms of bev-

uch higher preference,for beer,

with over two-thirds indicating it is their most frequent choice.
. ';t' o
Their personality p'r‘ofma suggests that their primary motwanon for acting -~

is friendship and dffrhatlon They are strongly motivated to act on béhalf
of thelr own group members but not on the basis of broader social .
conscience. They are not only more nnpulstve but are highly aggressive and
dominant persons who throw caution’ to the wind when confronted wuth
the potent\a\ DWI situation. Thus, they wnll go so far.as to physically

restram thenr frlends from mvo!vement in such sntuatlons when necessary
"Because of their aggressive personality and lelngness to restrain their
friends, even physically, wHen confronted with the DWI situation, we call

them the —

-

AGGRESSIVE RESTRAINERS
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WHAT PROPORTION OF ARS—INVOLVED PEOPLE AND
'O_CCA_SIONS IS ACCOUNTED FOR BY SEGMENT B?
(Base: ARS—Involved Sample)
32%
27%
SEGMENT a‘ ‘ -
ARS—Involved ~ Aicohol Related
" People . Occasions ’ ' ‘ N
. : I i B
N\
,> : ..
! /
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WHAT COUNTERMEASURT. ACTIONS DIFFERINTIATE SEGMENT B?

{Base ARG Involved Sample)

\ .
B Rating "bxtremely”’ Likely To Do —

COMPARED TO BALANCE OF

INVOLVED RESPONDENTS

SEGMENT B1S:

Lower

R

L6 TARE » EYS AWAY/CLOSE FRIEND OR REL ATlVE'ANY L()(J"TION

BITRAN
WV TE TO STAY OVER/CLOSE FRIEND OR RELATIVE/ANY LOCATION
METTRAT QR TAKE KEYS AWAY/A CASUAL ACQUAINTANCE/ANY LOCATION

#1470 DRIVE/CLOSE FRIEND OR RELATIVE/ANY LOCATION '

A CITS TOSTAY NVER.CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/OWN OR FRIEND'S HOME

L EER TO DRIVE/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/BAR

TANE KE YS AWAY,/SOME ONE YOU JUST MET/AN - LOCATION
o DRlVE/CI-\SU/\L ACQUAINTANCE Uk SOMEONE YOU JUST M2 T/OWN OR FRIEND'S HOME

l\ STE TOSTAY OVER/CASUAL ACUUAINTANCE OR SOMEONE YCt JUST MET/BAR

DHYSICALLY HESTRAINiSOMEONE Y OU JUST MET/AMY LOCATION
PROVIDE OVERNIGHT Y_DOGIN'G/TRANSPORTATION FOR GUESTS

CALL TAX!
LENERAL SOCIAL ACTIONS .
(USE OF PGLICE ACTION. ANY PEHSON/ANY LOCATION
SLAE VL NITH DRINKS .
Pt 70T (FFIHEPLACE
25 1yE (41 EXCLUDE FROM PART, £S5 SOMEONE WHO LENLS 100 taUCH

ae B ILE T

.,

ATTZND HOST NON  ALLOMNLIC PARTY

HePORT SALES TO MINORS

TRE AT PRNBLEM SERIGUS:

H Hige. Potential for Segmem
- _Some'Potenual for Segment
D Low Potential for Segment

17

12
14

N O D g,

18

TEINI A o iy,

L
§ IS

b vy
T ey g
~ LR A




N ; f ! ’ M . N
2 . . . 7
o e 4 . e
. ST S ’; WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF SEGMENT B?
; , . . _{Base: ARS Involved Samplel
‘ AGE OF ™, o . SEX OF
i RESPONDENT - e . ] - RESPONDENT
) ’ . . 5%
UNDER 20 F16% ‘
© 20 24 B R K e e T
’ 28 - ’ l
. L ‘ ‘T; . ’
25 34 . 28 . L ' /
' : . l' -
24
_ : 7 61
35-44 ' 13. FEMALE ] 34
45 ANDOVER e | 7
. Segment B Balance Of ’ , : " SegmentB - Baiance Ot )
: : Involved \ : o involved
EDUCATION OF | ) ] OCCUPATION OF
RESPONDENT® ) - L . RESPONDENT*
- PROFESSIONAL/ ,
COMPLtTED COLLEGE _ 12% 18% | _ MANAGERIAL 16% 22
WHITE COLLAR 5 e
SOME COLLEGE : 2 - L——CLERICAL/SALES 15 - -
- . . 21 : : : . 16
‘ _ —SKIiLLED 13| - :
‘ : BLUE COLLAR ; ! "
COMPLETED HIGH SCHOOL 43 NSKILLED , 22 14
: 41 f : -
\ i ‘ . HOMEMAKER 20 . 24
; © SOME HIGH SCHOOL " 19 3| :
5 ' — OTHER - 14 13
GRAMMAR SCHOOL 2 ! ' - -

. : ’ Segment B Balance Of ' Segment B8 Balance Of.
b Involved . . Involved
INCOME OF . - _ .

_HOUSEHOLD o ) ) _ . REGION
$20,000 AND OVER 21% 22% ) o 24%
. NORTH EAST - 33% .
$15.000-$19.999 14 7 1 '
| : - ; L 32
) $10,000-$14,999 / 27 29 ’ NORTH CENTRAL 31
\ L .
- ) . '\ ) . 24 ‘a
\ SOUTH '\ 1
UNDER $10,000 38 o 9 X
: 32 - . ..
) . ‘ , : WEST 17 20
Segment B Batance Of - Segment B Balance Of
Invoived ' invoived
—————2Poesnotinclude thosé currently in college.

1‘04




 WHAT IS THE PERSONALITY/LIFESTYLE PROFILE OF SEGMENT 8?7

(Base: ARS—Involved Sample)

COMPARED TO BALANCt
OF ARS—INVOLVED
| | SEGMENT B IS:
| f - Lower | Higher
IMPULSIVITY 15% pts.
" FRIENDLINESS 114
'AGGRESSION
" DOMINANCE
ACQEPTA:CE OF SOCIAL ORDER
NEED FOR SOCIAL RECOGNITION 6
AUTONOMY 6
SUPPORTIVENESS o |
RESPECT rfoa LAW 12
HELPFULNESS : 12
CAUTIOUSNESS o
\ \’
y S\




101

-~ )

'WHAT IS THE PERSONALITY PRQOFILE OF SEGMENT B"( ) 2
In many respects these individuals are the exact antithesis of the Social
Conformers. Tﬁey,are likely to move around in groups and are strongly -
tivated by t_l:;eir sense of friendship and affiliation. o

‘Within their own social circle they are likely to intervene actively and
display a very; protective role toward ‘fellow gfoup ﬁrphembers.v _T_hey are
unlikely to gcf).to the asistanf:e or support of others who are not members °
of their own ffin-gror’Jp, howevér. Not surprisingly they tend to be rather -
apathetic tb‘»faard the va[ue[s of the society in‘which they live and they
exhibitlittlejEB'rTﬁiBout what others beyond their own group think of _
‘them. . _ - o a

They are given to making decisions on impulse and have a distinct tendepcy
.towards aggressiveness and :_self-assertiveness. This can make them1 willink

<

to take aggressive action when confronted with danger. T

L - .
S v

el
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- . N P 3 ] ' ) . . . »
: - T WHAT IS THE-DRINKING BEHAVIOR OF SEGMENT B? CT -
v . . . ’ o o -
,;, ~ (Base: ARS -involved Sample) /
1 ' . 7 ' ) L
LN ’ '\4‘
. f - ‘ ! ! N
ALCOHOLIC BEVERAGE o ' ; ) TYPE OF ALCOHOLIC A .
CONSUMPTION (MOST FREQUENTLY) BEVERIAGE CONSUMED (MOST FREQUENTLY) o
' DO NOT CUR- _ . '
RenTLY DRINK | B% ] 15% (WINE & S N%
‘ ) © . LIQUOR 28 . o
: @ [ o ) . 37
1 ’ ! * - AN
! \ . ..
. ’ . :‘ * . T
. ‘CURRENTLY DRIN; 9 | - : : N ’
Q 2 . 85 4,/‘ 1 . ) \\\
1 eeeR 69 ’ o]
o B"EEHV N ) : . 82
\ :
. | - N~
! Iy A
SegmentB °  Balanceof * Segrent B : Balance of /)
. involved - S Involved/
; .
/ >
"NUMBER OF DRINKS AT ' T NUMBER OF DAYS
AVERAGE SOCIAL GATHERING (MOST FREOUENTLY) DRANK IN PAST WEEK . (MOST FREQUENTLY)
P -
' NONE ' = L 2% wone [ %
. . 1 . - 18%
"' -
' 1-JDRINKS 39 ' . .
i .
- —————., o - - 1-3 DAYS 57
~\ . B 69
4-6 DRINKS a5 ' - N
. X Se \
. g . C
33 \‘\9-6 DA:S,_ ‘ 23 L
, 7 OR MORE 14 7 7 bavS 51 [
i v ’ " ‘Seginent B K Ba\ance of . - Secment 8 = Balance of . \
involved ' Involved

\m : ; . | ..
Lt .
: * L :
S




‘ o \ . / -2,
104
o+ - . *é
o < - ’
- ° - .
- l - o -
. “
. . . 1 !
» ’ !
N . WHAT ns THE NATURE OF SEGMENT B'S CONTACT WITH ‘ \
. : THE ALCOHOL FLATED SITUATION’ '
. . (J‘\ . /‘/ - . ot
: ’ A " (Base' ARS—nvolved Sampte) R
‘ ! : e
, ) . . . : . . ?
FREQUENCY OF CONTACT e TYPE OF CONTACT— -
: . : ’ **  ONLY BUSINESS- < 3% £
’ ‘f 25% BOTH BUSINESS 28
TWO OR MORE TIMES A WEEK 35% A : AND'SOCIAL 25 N
- . . ) ‘ J . -
oncé} A we;(/dnce EVERY | - - .. 42 R ‘ > :
“TWO WEEKS oa o -
_— _ONLY SOCIAL 72 70 4
v - . ‘ — . - C e : _
LESS THAN ONCE EVERY: . . .33 ‘ A N
* TWO WEEKS 23 . :
. . ' Segment B Balance OF ~ SegmentB, Batance Of ‘
t - Involved ' Inyolved ‘ -
F : IN ° a
, Coe LOCATION OF CONTACT L
. ANY HOME LOCATION' , .
- OWN ) 17} 17 . NG N
) ,
L . FRIENDS <] @24 o 25
' ' RELATIV _ cecmempnl o f----%
BAR/ RANT 1 « 13
AEAL PRIMARY ., ———,q o
o T e el
; - MEAL NOT PRIMARY 1) ; 1
. RECREATIONAL EVENT B8
. , INACAR ‘ 3 N—
. ' egment B “ Batance Of —
. Involved :
. ~ S ) \
- . . ) ~ .
A P . L \L
. i ‘ , e .
o v ,
Y “ . /
. L2 - ~ ‘/"'
“f E - N " Y
SRR v
7 * i @ S
Q > —_ - e
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WHAT IS SEGMENT B°S EXPERIENCE WITH THE ACTUAL NEED TO

p /'

s

TAKE IMMEDIATE ACTION COUNTERMEASURES?

.

{Base: ARS—Involved Sample)

N

, PAST YEAR IN A POTENTIAL DW!I SITUATION

o™

DID NOT PERCEIVE
THEMSELVES TO BE
IN THE SITUATION

"BID ERCEIVE

& .//////THEMS LVES TOBE /2

22, IN THE SITUATION =
< / |

TOOK NO'ACTION

TOOK sOmME AGTION ~

WHEN PERCEIVED,
TOOK SOME AGTION

Segment B ;

@
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S

"WHAT PROPORTION OF SEGMENT B KNOW A PRO'BLEM DRINKER?

{Base: “Involved Respondents} :

KNOW A PROBLEM DRINKER
_ KNOW A PROBLEM DRINKER 49% 46%
DO Nér KNOW A PROBLEM DRINKER 51 54
Segment B Balance of
S ' - involved:
B " . e
J
i
]
)
/
; /
. -
|
l .

,‘ : . .
< 113
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1434
. R |
WILL SEGMENT B TAKE MORE ACTION WHEN THE POTENTIAL R /
DRQNK DRIVER IS CHARACTER'ZED AS A PROBLEM DRINKER?
' , (Bne:\ARS—lnvolved Sample)

\ * WHEN POTENTIAL DRUNK DRIVER IS A
" __PROBLEM DRINKER .

|

|

[
-

. | . ‘
CCUNTERMEASURES. = . \ Less Likely To Act | More Likely Te Act Difference

MAKE THE SUGGESTION TO THE PERSUN THAT YOU 7 0% - +12%pts.

ORIVE HIM HOME /i : _ ’ '
© SUGGEST T0 THE PERSON THAT HE STAY CVERNIGHT . / o - /

AT YOUR HOME . SRR :

TRY. TO TAKE THEIR GAR KEYS AWAY IF THEY 15 Y i = T

INSIST ON ORIVING ' . // o ' )

L . . / . . J

PHYSICALLY RESTRAIN THEM IF THEY INSIST ON ] - v o8 .
ORIVING : - = // 4 1 ‘

. N ’ / A . o ) e
WHEN. OTHER MEASURES FAIL, CALL POLICETO 28 7/ ol 3
PREVENT THEIR DRIVING  ° : /// " 2 -7

/ p ) ‘ » . . ' . .-
B

AVERAGE
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N T
1 W_l;{AT 1S SEGMENT C LIKE? | \

. /Countermeasure potential

. Demography
™ . Psychology . - .-
‘ Alcohol attitudes -
. :
/ .~ Drinking behavior ) N
. Alcohol knowledge .
Actual experience with potential DWl's
7 Problem drinker countermeasures . / -
. [}
’ . , ,” : \ .‘\,..: :'
‘. ) ”v‘(.‘,:..:,‘.
. . Kl
. 7o
1 ?
K
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WHAT ARE THE PEOPLE IN SEGMENT C LIKE?

This is the second smallest segment accounting for 6n|y 18% of the ARS-—-
Involved group and 13% of the occasions.

‘ People in this segment are dnfferentnated from other ARS—InvoIved groups
by their greater wrllmgness to pre- plan and thus avord the potentral owI
problem. They are much less likely than others to further take action
after drunkenness has taken place. ' '

Thns isa predommantly female segment (56%) wrth one-third of its mem—
bers living in the South They are slightly older with nearly half of them

. over 35 years old. In addltnon their household income is substantrally
below others in'the ARS—Involved group with nearly two -thirds of them
havmg incomes of Iess than $15, 000

~




~*

||
Their lalcohol attitudes are muchi less positive than other ARS—Involved
adults, lIut they are equally subject to the common misperceptions. They
are le ‘Iikely to he\‘/e been in potential DWI situations and are someWhat
less I;kely to have taken any action when confronted with it. They tend to
know problem drinkers slightly mcre than others, and their likelihood to

take/countermeasure action is further reduced by focusmg on the problem

drmker

SegZ'nent C members are less frequently involved in the ARS situation, with
80% mvoSved once a week or less. They a‘rejlght drinkers with two -thirds

having three or less drinks on an average social occaslon
SN

-The segment’s personality is cLuiet and nonassertive. They are much mcre
cautious than other members of the ARS group which explains their :

greater tendency to want to plan ahead to xavoid potentially harmful

sntuatlons 5
Because of the passuve nature of their personahty and their hlgh wrllmgness

to perform pre- planmng countermeasures we call them the -

el

CAUTIOUS PRE~PLANNERS

%

112
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WHAT PROPORTION OF ARS—INVOLVED PEOPLE AND . |
OCCASIONS IS ACCOUNTED FOR BY SEGMENT C? ;
(Base: ARS—Involved Sample) - o ) |
| |
|
) 18% :
' 13% .
§ SEGMENTC , , . N A . ' , _m
v : ‘ AR'S-Invblved~' Alcohol Related E
, - People . - - Occasions ) (]
- \
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T . - WHAT COUNTERMEASURE ACTIONS DIFFERENTIATE SEGMENT C7
(Base: ARS- Involved Sample) . )

s N

- % Rating “Extremely’’ Likely To Do -

i -

o . ' o ‘ COMPARED TO BALANGCE OF
INVOLVED RESPONDENTS
C ' ' ' . ' o SEGMENT C IS:

Lower Higher

ATTEND/HOST NON—ALCOHOLIC PARTY 21%pts.

_ PLAN TO CUT—OFF/REPLACE
"TREAT PROBLEM SERIOUSLY ‘ ' ' - 4
REFUSE TO SERVE OR EXCLUDE FROM PARTIES SOMEONE WHO DRINKS T00 MUCH
CALL TAX! ) )
REPORT SALES TOMINORS : , ‘ : : . -
,  PROVIDE OVERNBGHT LODGJNG/TRANSPORTAT!ON FOR GUESTS h
GENERAL SOCIAL “ACTIONS A ' N
SERVE FOOD WITH DRINKS . e )
PHYSICALLY- RESTRAIN/SDMEONE YOU JUST'MET/ANY LOCATION
USE OF POLICE/ANY PERSON/ANY LOCATION - . e
INVITE TO STAY ove RICASUALACQUABNTANCE OR SOMEONE. YOU JUST MET/BAR
a " RESTRAIN OR TAKE KEYS AWAY/CLOSE FRIEND OR RELATIVE/ANY LOCATION
RESTRAIN OR TAKE KEYS AWAY/CASUAL ACQUAINTANCE/ANY: LOCATION

TAKE KEYS AWAY/SOMEONE YOU JUST MET/ANY LOCATION

INVITE TO STAY OVE RICASUAL ACQUAJNTANCE OR SOMEONE YQU JUST MET/OWN oR FRIEND'S HOME
" INVITE TO STAY OVER/CLOSE FRIEND OR RELATIVE/ANY LOCATION ;
' ) "OFFER TO DRIVE HOME/CLOSE FRIEND OR RELATIVE/ANY,LOCATION :

OFFER TO DRIVE HOME/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/BAR

X\ ~ OFFER TO DRIVE HOME/CASUAL ACQUAINTANCE OR SOMEGNE YOU JUST MET/OWN OR FRIEND'S HOME *

® - B [ — - - - . < e e

- ' - High Potentnal for Segment c o o .

_ Some Potentnai for Segment ‘ »
~ g D Low Potential for Segment . .. . o

w~

Aruitoxt provided by Eic: Y




N

AGE OF

WHAT ARE THE DEMOGRA

A

PHIC CHARACTERISTICS 0; SEGMENT C?

{Base: ARS-{nvolved Sample)

. SEX OF
RESPONDENT X RESPONDENT \
AUNDER 20 ) 9%, :
20 24 27
27 MALE 44% -
S * .56%
25 34 24 ,
: 29 .
35 .44 . 25 'k - . v
“20 FEMALE K 56 _
| - - a4
45 ANU UVER 21 j R
R R 15
Segment C Balance Of SegmentC ~ Balance Of
‘ . - - lnvolved i involved
EDUCATION OF 5 OCCUPATION OF
RESPONDENT" RESPONDENT"
'COMPLETED COLLEGE " PROFESSIONAL/ , _
. FTEDCOLLEGE . 16% 17% MANAGERIAL 21% 20%
N WHITE COLLAR
SOME COLLEGE . , . )
OME COLLEGE 20 21 b cLERICAL/SALES | 14 16
v . SKILLED ' 9 12
‘ - ' BLUE COLLAR ' ;
COMPLETED HIGH SCHOGL 40, . 1 b——uUNSKILLED 20 15
-7 ' ’ 42 3 ' ‘
. . K] . ~
: - 'HOMEMAKER 1 25 23.
SOME HIGH SCHOOL 14 14 . ’ ¢ i
GRAMMAR SCHOOL. - 0 - . OTHER " 14 L
v N -
. AN ~ Segment C Balance Ot Segment C Balance Of
‘ : Involved - involved
INCOME OF , S R
HOUSEHOLD = ’ REGION \
$20,000 AND OVER % : NORTH EAST 21.,{'\.\ 28%
. . 31% . ) -
$15,000--519,999 15 N ‘ ” ‘
. k\. : NORTH CENTRAL 26
'$10,000-$14,999 220 N B O LT 2
\ - : .
——e v \\ R
) - ' SOUTH - 32
- v 177 ’ : 20
UNDER $10,000 . 40 : A
uN ’_ | L ‘
N 23 wsz 21 19
Segment C -~ Balance Of Segment C * Balance Of
B Involved . . Involved

'

ERIC - - °

Aruitoxt provided by Eic:

*Does not inciude those currently in coilege.”
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WHAT IS THE PERSONALITY/LIFESTYLE PROFILE OF SEGMENT C?

(.Baws—lnvolved Sample) - \ B
COMPARED TO BALANCE
OF ARS-INVOLVED
SEGMENT C IS.
’ o “Lower Higher
_ RESPECT f;pn LAW " 1 15% pts.
| e éAUTl‘Ouéuess 1w
.o © AUTONOMY . ‘
B o . SUPPORTIVENESS
. ‘ NEED FOR SOCIAL RECOGNITION
IMPULSIVITY B
HELPFUL;‘JESS‘
DOMINANCE
_ . ACCEATANCE OF SOCIAL oh_oen
AGGRESSION . of
_FRIENDLINESS a8f




’

WHAT IS THE PERSONALITY PROFILE OF SEGMENT C?

The members of th:s segment tend to be quret nonsself- assertive |nd|vrduals
who are, to some extent “loners”. They are likely to be less than com—
pletely satisfied with contemporary American socnety and are hkely to be

. critical o‘many elements in ft.
/

Their unwnlllngness to assert themselves wouid. tend o ke them fairly

Iaw abrdlng qgndwrduals, partly because tney do not.want to attract; R '/ L

atjentlon to themselves,_ and partly because they prefer to avoid situations
which involve any kind of risk or danger.

, - . . St : 7
They would bTTJnlikely to seek any active form of restraint in handling
other people’s’problems, but they do feel some sense of responsibility and,

therefore, might be expgeted to act in a more passive manner to avoid the
problem. ,‘ ' ‘
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.

ALCOHOLIC BEVERAGE

[ CONSUMPTION (MOST FREQUENTLY)

[}

WHAT IS THEvD'RINKING BEHAVIOR OF SEGMENT C?

~

(Base: ARS—Involved Sample)

.

/_—

~

TYPE OF ALCOHOLIC

120

BEVERAGE CONSUMED (MOST FREQUENTLY) ©

NUMBER OF DRINKS AT

e

AVERAGE SOCIAL GATHERING (MOST FREQUENTLY)
- - e

" NUMBER OF DAYS

: 10% e ' 1%
DO'NOT CUR: 27% P WINE 16% .
- RENTLY DRINK_ e .
( . 34
LIQUOR 38 e
I ., . o 90 . -
CURRENTLYDRINK {. 73 '
' ' 59
BEER v 46 .
. o~
Segment C Balance of ‘Segment C Balance of
' involved involved

“DRANK IN PAST WEEK_(MOST FREQUENTLY)

J/
" NONE Z—R3% é% 1
. = NONE 21% 15%
~ 4 T
o 50
1-3 DRINKS | 66 - |
{ 69.
. 1-3 DAYS 63 2
| - 37
' . o . >
4-6 DRINKS 28 17 )
. _ 1, " 4-6 DAYS 12 : =
7 OR MORE , €! 7 DAYS : 4. 9
o Segment C Balance of Segment C Balance of
. » Invoived - : Involved
125

N
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' 1
{
‘ WHAT 1S THE NATURE OF SEGMENT C’S CONTACT WITH
JHE ALCOHOL RELATED SITUATION? . ——
S ) - » ’ " (Base: ARS-Involved Sample) - - ' .
FREQUENCY OF CONTACT * - TYPE OF CONTACT ) *
\ . . v : " ONLY BUSINESS —(2% 2%
‘ TWO OR'MORE TIMES A WEEK 18% - BOTH BUSINESS ) 1 '
. 29% AND SOCIAL 2 T T
ONCE A WEEK/ONCE EVERY : N
TWO WEEKS : 43 7 . ) - , . .
' 42
ONLY SOCIAL 1 76 70
\ _ LESS THAN ONCE EVERY
' ’ TWQO WEEKS 39 i
29 o
w o . Segment C . Balance Of g "Segment C Balance Of -
' Involved : //' , Involved
LOCATION OF CONTACT = - | ) o
ANY HOME LOCATION . v RN
o : " OWN 21 18 : A
V 1 12 . ~ EE T, ; .
' FRIENDS """ "- wi | ,5
RELATIVES CoFeeeesl T iz
‘ ’ ' BAR/RESTAURANT m y
: MEAL PRIMARY » T
) . MEAL NOT PRIMARY s 15
'/ fESGRATIONAL EVENT B v B
. . _ . 3 5 !
e - ; Segment C "Balance Of
: S . involved o
‘ N R P14
\)‘ | R . - . B /v/ - i N
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WHAT 1S SEGMENT C'S EXPERIENCE WITH THE ACTUAL NEED TO

r24

' TAKE IMMEDIATE ACTION COUNTERMEASURES?
(Base: ARS-Involved Sumple)
S , ' ‘ ' WHEN PERCEIVED,
PAST YEARIN A POTENTIAL DWI SITUATION _ TOOK SOME ACTION
- 30%

TOOK NO ACTION

DID NOT PERCEIVE
\

THEMSELVES TO BE
IN THE SITUATION )

63% i
. 7 ! /’
", _ff-‘ :’// //////
"% DID PERCEIVE
g TOOK SOME ACTION

| /77 THEMSELVES TO BE &/ .

///

722778
)

“/ IN THE SITU’ATIO’N/'

. / /,37%///'

<y
\

Segment C




/ WHAT PROPORTION OF SEGMENT C KNOW A PROBLEM DRINKER?

/ ) (Base: Involved Respondents)
. KNOW A PROBLEM DRINKER : . ‘ : e
/ : KNOW A PROBLEM DRINKER . 50% | . 46%
/ » .
DO NOT KNOW APROBLEM DRINKER 50 o4
i ¢ 7
. o - ~ “Segment C' Balance of
. : ' : , Involved
T 139




o e , 126

v

WILL SEGMENT C TAKE MORE ACTION WHEN THE POTENTIAL .
- DRUNK DRIVER IS CHARACTERIZED AS A PROBLEM DRINKER?

(Base: ARS—Involved Sample) s | ,

P ‘ ‘ WHEN POTENTIAL DRUNK DRIVER IS A .

e = - PROBLEM DRINKER |
- COUNTERMEASURES : Less Likely To Act | More Likely To Act ~ Difference *
_ MAKE THE SUGGESTION TO THE PERSON THAT YOU - 15% / 19% - + 4% pts
- DRIVEHIM HOME ) ’ /é ’
. L

- ' . : ) . “' .
SUGGEST TO THE PERSON THAT HE STAY OVERNIGHT - // i o -
AT YOUR HOME : , o // ' ’ i

TRY TO TAKE THE!R CAR KEYS AWAY IF THEY 27

INSIST ON DRIVING _ . : ////// 14 o -13

V PHYSICALLY RESTRAIN THEM IF THEY !NSISf ON 7 T
: 34 13 : 21

.

s

’.“'1\ -
WHEN EASURES F ' '7 :
- WHEN OTHER MEASURES FAIL, CALL POLICE TO ‘ 2 // 22 .1
PREVENT THEIR DRIVING : o // |
AVERAGE ' ST 24 16 -8
/ i
|
. , : !

131 o J




< | | 127,
/ .
| WHAT IS SEGMENT D LIKE? //
Size e - ,/

. Countermeasure potential i S / \

R . . D_emogtfaphy‘ * I
| . | P;ychology
' . Alcohol attitudes. : o " - . /
K D;ihlzing behavior 8 ~‘~\\ o /
L . Acohol kriowledge
- Actual experience with potential DWI's ' /-
.— .  Problem drinker countermeasures , 1
/.I




128

Ly

~ - . - ‘ ! -

WHAT ARE THE PEOPLE IN SEGMENT D LIKE?

. Thisis the smallest sagment of the ARS—Involved group accounting for 12%
4 “of the people and only 9% of the occaslons Y

Though they are hlghly Ilkely 10 use aII kinds of countermoasuns the setof -
actions whrch distinguishes this group involves their willingness to resort to
" legal maasuras such as, calling the pollce to prevent DW!I and reporting sales
of alcoholic beverages to minors. They also have above average tendencies
to perform most other pre-planning and immediate action countermeasures
. mcludlng physical restraint of close friends or relatives.

Thls group has a higher reprasantatlon of females (56%) and’is sllghtlv

- older wnth 40% of its mombérs over 35. In terms of socio-economic status,
three- quarters of them are in households with incomes over $10,000,
though the ma;onty have less than a college education (67%).

They are somewhat more negative toward alcohol espoclally as it involves -
teen drunkmg, and tend more to believe that people who drink are morally

weak This segment, more than any other, understands the role of the
- problem drinker in traffic fatalities.




“ - S AR - . <L 129

Segment D inﬂividualsb have the lowest incidence of perceived potentiat

owI occasnons among the ARS—aduIts but when they did find themselves

in the situation, almost 9 out of .10 took action. Although their personal

knowledge of problem drinkers is average for ARS—Involved adults, the -

likelihood of’calllng the police (aIready hlgh) is greatly increased when the

sub]ect is characterized as a problem dnnker

Fa -

As might be expec’ted, they are Iess_frequently involved in the ARS |
‘situation and are lighter qrinkérs than others in the ARS group. This is

the only segment where liquor rather than beer is the most popuiar
- alcoholic beverage. - ' ' ' '

Their willingness to act results from a personality that is extremely
~ cautious. They have a very high respect for the law and wish to gain N
social approval, presumébly through resorting tp 'Iegal measures.

) Because of thear wnllmgness to take legal countérmeasures of all kinds and

especnally to resort to legal measures, we call tTem the — .

s o LEGALENFoaceﬁsq:
' [

L.

e et A v 7 -




~ WHAT PROPORTION OF ARS—INVOLVED PEOPLE AND
\ = . OCCASIONS IS ACCOUNTED FOR BY SEGMENT D?

=

* (Base: ARS—Involved Sample)

1
> 1
) 212% ,
R 9%
SEGMENT D
ARS-1nvolved Alcono: Reiated
 People  ___Occasions
*

~a.
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PHYSICALLY RESTRAIN, 30MEONE YOU JUST MET/ANY LOCATION
ATTENO/HOST NON ALCOHO[.IE PARTY

° * -
N
. .
» . - 152
i ; - WHAT COU'NTERMEASURE ACTIONS DIFFERENTIATE SEGMENT D? *
. * '
{Base. ARS Inv}slved Sample} ’
»* ’ ~ ’ ’ 2
- - Rating “Extremely’ Likely To Do -
. . . h
S, - ~° COMPARED T BAI ANCE QF
L . © " INVOLVED RESPONDEL, Tt
. . - SEGMENT U 1S
| . Lower Higher
USE OF UL UE sy CErs s N ANT LUl ATION A8 . ity
REPLXRT SALES TO MINOHS i 30
RESTRAIN GR TAKE KEYS AWAY. CLOSE FRIEND CR RELATIVE ANY LOCATION 29
REFUSE TO SERVE OR £ XCLUDE EROM PARTIES SCMEQNE WHO DRINKS 70O MUCH i .
TAKE KEYS “\WAY‘S'OME()NEY'OU JU;T MET ANY LOCATION ’ ] 13 K
TREAT PROBLEM SERIOUSLY /% C o L. ] 13 /
RESTRAIN OR TAKE KEYS AWAY!A}CASUAL ACQUAINTANCE ‘ANY LOCATION )2 5
OFFER T& DRIVE HOME /A CLOSE FRIEND OR RELATIVE!ANY LOLATION .. 12 /
CCALL TAX! ) : ] . . B R ‘ 12 /
CGFFER TO LRiVE :1(‘;,‘.'\F CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET. DN OR FRIEND'S HOME 8 N
INVITE TO §TAY OVER A CLOSE FRIEND OR RELATIVE ANY LOCATION | - ,;i//‘" . .
GENLRAL SOCIAL ACTIONS ‘ ///M,w—‘—' ’ ‘
' 4
3
3

PLAN TO CUT -OFF-REPLACE . !

INWTE TO STAY OVER*CASUAL'ACQUAINTANCE OR SOMEONE YOU JUST MET/BAR 1 C
INViTE TO STAY OVER/CASUAL ACQUAINTANCE OR SOMEONE YOU JUST MET/OWN OR SRIEND'S HOME | 3 : f;
e * 1
OFFER TO DRIVE HOME CASUAL ACQUAINTANCE OR SOMEONE YOU JUST ME'T!y( afl K
PROVIDE OVERNIGHT LODGING/TRANSPORTATION FOR GUESTS L ‘ 3l . :
" SERVE FOU{ WiTH DRINKS ' - ! 6 -
L4 Al
¢ 4 ' e A ; H
i e : 0 ' !
e { ‘
. j ,
) . /

.

.. . , )’J
. High Potential for.Segment
Some Potential for Seg(r;ﬁ?it

“ D Low Potential for §€§" mnt
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WHAT ARE THE DEMOGRAPHIC CHARACTERISTICS OF SEGMENT D?

'3

(Base. ARS—lnvolved Sample)

AGE QF .« . SEX OF .
RESPONDENT : o RESPONDENT
L “TUNGER 20 3 ——
20 24 <14 v
A - L 28 MALE -44%
. L 55%
25-'34 . 34 - : v S
‘ 27 i
. 35- 44 L 32 - ‘ .
. ' 20 ; FEMALE 56 ‘
1 N - : 45
45 AND OVER 17 16
Segment D Balance Of ’ Segment D Balance Of
. . Involved B : involved
EDUCATION OF o _ c o * OCCUPATION OF ’
RESPONDENT" - _ BESPONQENT-
, ROFESSIONAL/ —
COMPLETED COLLEGE 15% \| 17% - MANAGERIAL 18% 21%
' WHITE COLLAR - : ;
SOME COLLEGE . 18 2'1 . .
: CLERICAL/SALES 23 15 !
BLUE COLLAR D SN ~
COMPLETER HIGH SCHOOL - ——
R ; 4 a4 . b—uUNsKILLED 1 17
; A ' HOMEMAKER 26 23
~ SOME HIGH SCHOOL 13 “ | - :
e e /
GRAMMAR SCHOOL 9 3 OTHER C o 17 13
Segment ' Balance Of ; X Segment D " Balance Of
' ‘invoived : ) involved
INCOME OF :
HOUSEHOLD . REGION .
$20.000 AND OVER 2% | 1% © NORTHEAST | ] 2% | 29% ?
. ' B
$16,000-519,999 e v = co
. . - Y NORTH CENTRA. i 33 :
R ‘ ) } ‘ . ! ) 30
. 1 . > .
, - ' 27 : o
. $10.000-$14,989 s | ! S N — L
k ; j { 4 . e . ] . 'i 1
b O S A O S L
=g . ). Co : i
| : i . L ) ' i 35 1 l i L
/ UNDER S]O,Qw o 1 - 25 1 / ~ WEST ' i 32 4 ! 17
J S - S W T — . o ' L .
; .. Segment D B#Ian’ce of . - Segment D Balance Of
s . L Iovolved lnvolved
1_:’ * Does not include those currently i/r,iicqllégé. ‘




/ 134

¢

WHAT IS THE PERSONALITY/LIFESTYLE PAROF"ILE' OF SEGMENT D?

(Base: "ARS—Involved Sample)

COMPARED TO BALANCE
"OF ARS—INVOLVED
SEGMENT D IS:

. Lower Higher -
CAUTIOUSNESS 37% pt;. i
. HELPFULNESS o 27

RESPECT FOR LAW . — Th9

NEED FOR SOCIAL RECOGNITION 13

SUPPORTIVENESS , 9
FRIENDLINESS : [3
DOMINANCE - - 3
IMPULSIVITY , 1
AGGRESSIQN | |
AUTONOM 3
ACCEPTANCE OF SOCIAL ORDER 6

139
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i
| |
3 ) . - . . [ S

; .~ WHATIS THE PERSONALITY PROFILE OF SEGMENT D?.

T ; . This group of people consists of'relatively cautious individuals whb T /
. exhibit a very high degree of concern with their own ‘and other pqople s S B -
physncal safety. At the same time they display a hlghly developeﬂ ;t;clal | /

conscience and feel a moral imperative to assist others who are’fn . : : -
difficulty. They afso want to ensure that their own behavnor .as well as

f

that of others, is kept within the bounds of the law. o - _
/ s |

However, it should be noted that thelr motivation is not -entirely aitrmstnc '

in that they have a well-developed concern about whét others t)'nnk of them ¢ . .

Thus, to some extént, their desire to help others is percelved as a method of "
galmng socnal approval. -,

Q | : ’ | ' 140




136

N
+

Li+

0¥

£ -
6+
g —
v +
oL+
s1d 992 —.

30NV Ve
woud
30N3H 34410

i

%L8

~ G§

€S

L

vE

4400

144

Zs

€5

6¢

14

6S

s

G INIWO3S.

1

[

» 10HOD1Y 3AIAGHJ AT1HYSSIOIN LON SIPA SSILSOH/LSOH Q00D V
S3118Vd 1SOW 40 LHVd LNVLHOdWi AHIA V 34V SIQVHIA3E DITOHODTY
'539VH3A3N DITOHODTV 40 S3ISN TVI00S FHL mmN_m<:mz.u_|,.mm>o AL

) S3aNLIL1V 3IN3OS T

- '

A

\ HOIH 139 01 0S ¢Q YNIYQ OHM 31d03d 1sow

, %m 7334 OL AINO 0S 3 SNIHQ OHM 31d03d LSOW
el INYINWILS V{3HV SI9VHIAIE I1TOHODITV
e 31138 3217V1D0S 01 0SjO0 NIHA OHM 374034 LSOW
SYIM ATTYHOW FHV NNIHA OHM 31d03d

ONINNING H13HL TOHLNOD NVO 31d03d LSOW

SINIHA OL LNVM OHM w.._n*uwm dO1S O1L AVMON Si wme‘—.ﬂ

120S 3HL ANV TOHOITV

S3IWOH HIIHL NI NIYQ OL G3MON TV 38 LON GTNOHS SH3IOVYN33L
“YNVAFIEYN NYHL TOHOD TV LNO8Y G3NH3IPNOD JHCW 38 INOHS m...lwm(m

HONIW 001 V_Z_mo SN33L HI3HL 31 IN mw.._O._. 38 10N QINOHS SLNIHVd
ONINNIHA WOH4 SNIIL HI3HL wO(mDOOm_Q ATNOHS thmm(m
SY3IDVYNIIL OL 3JAILOVYHLLY ONIINIHG INVYIN INIM QZ< 4339 J0SAV AL

S39vH3IA3E DITOHODTV 40 38N JH1 NIv1dX3 Ol ._._..:m_mZOmmwm m._.Zwm<n_ wI._. St

: S3aN11L1Y NOSH3d IHL ANV 4010044

S3aNLILLY H39YN3I31 ANV TOHOD TV

g

—aalby :S:BwEow: 10 ,,Ajfjuons,, buniey %— - N

(ajdwesg nm>_o>c_lwm< -aseg) . BN

4@ IN3WO3S 50 S3aNLILLY TOHOITV JHL.34Y LYHM

Q

IC

E

Aruitoxt provided by exic [N




. -~
’ 137
. -3
{
~ ‘ WHAT 1S THE DRINKING BEHAVIOR OF SEGMENT D? i “
i .(Base: ARS--Invuived Samb|e)
ALCOHOLIC BEVERAGE ' . TYPE OF ALCOHOLIC
CONSUMPTION (MOST FREQUENTLY} , BEVERAGE CONSUMED (MOST FREQUENTLY)
DUNOT CUR- 9% 12% WINE 12% ] B
RENTLY DRINK P - - .
' 33
Ve ' : LIQUOR 47
88 .’
CURRENTLY DRINK - 81
" ' 59
SEER -4
Segment D Balance of ) Segment D © Batance uf
invcived . invoived
"NUMBER OF DRINKS A* NUMBER OF DAYS
AVERAGE SOCIAL GATHERING {MOST FREQUENTLY) - DRANK IN PAST WEEK (MOST FREQUENTLY)
NONE = * 3% 2% .
. AY A
: : 1Nt
~KONE 27% - .
51
1-3 DRINKS - 68
: ‘ \', o - 61 e
1-3 DAYS . 53 ’
. ’ 39
4-6 DRINKS 18
. - 4-6 DAYS 13 o
. .
. 7 OR MORE n . 8 _ 7 DAYS 5 ' Sa—
Segment D . ‘Balaice of S "Segny .. 1) Balance of
involved. o ) Invoived .

Aruitoxt provided by Eic: .
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|

WHAT IS THE NATURE OF SEGMENT D’'S CONTACT WITH
THE ALCOHOL RELATED SITUATION?

{Base: ARS—involved Sample)

FREQUENCY Of CONTACT TYPE OF CONTACT ]
v ' ONLY BUSINESS 3% (%
.. TWO OR MORE TIMES A WEEK 20% - BOTH BUSINESS
" . 0% | AND SOCIAL - 28 27
o ONCE A WEEK/ONCE EVERY b
. .. TWO WEEKS TR
40
. 72
T ONLY SOCiAL 69
LESS THAN ONCE EVERY ' ’ _
‘ TWO WEEKS . 38 : .
" . 30 )
" Segment D Balance Of : . . Segment D Balance Of
{nvoived » ) Involved
LOCATION OF CONTACT :
ANY HOME LOCATION
OWN 8 ..
FRIENDS 3 24 4
RELATIVES w7 .'15
BAR/RESTAURANT : :
MEAL PRIMARY 21 16
MEAL NOT PRIMARY 12 16
RECREATIONAL EVENT 5 g
INACAR N :
Segment D Balance Of - - , -
i : invoived - o
/ // /
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WHAT IS SEGMENT D‘S EXPERIENCE WITH THE-ACTUAL NEEDTO <
TAKE IMMEDIATE ACTION COUNTERMEASURES?

©

(Base: ARS--involved Sample)

. PAST YEAR IN APOTENTIAL DWI SITUATION

/

DID NOT PERCEIVE
THEMSELVES TO BE
IN THE SITUATION

// IN THE SITUATION

K 280 2

TOOK NO ACTION

TOOK SOME ACTION

- WHEN PERCE VED,

TOOK SOME AZTION

. Segment |

.




WHAT PROPORTION OF SEGMENT D KNOW A PROBLEM DRINKER?

v

(Base: Involved Respondents)

KNOW A PROBLEM DRINKER

.~ KNOW A PROBLEM DRINKER

w

DO NOT KNOW A PROBLEM DRINKER

0,
48% 47%
52 53
Segment D Balance of
Involved

142
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WILL SEGMENT D TAKE.MORE ACTION WHEN THE POTENTIAL -
'DRUNK DRIVER IS CHARACTERIZED AS A PROBLEM DRINKER?
-(Base: ARS—Involved Sample)
R .~ ... WHENPOTENTIAL DRUNK DRIVER s
. L g PROBLEM DRINKER

‘,C%'N 1ERMEASURES : . ' " Less Likely To Act. | More Likely To Act Difference——-—-

o . : .-
MAKE THE SUGGESTION TO THE PERSON THAT YOou 8% / 20%

. + 1% pts.
*GRIVE HIM HOME — - Pienp

e B LA

o UBGEST TG THE PERSON THAT HE STAY OVERN!E*ii; ) 20 7 112 T 8 L
,, .¢~ AT YOUR HOME= s e o P, £ A R . s i . sa :»_;»

TRY TO TAKE THEIR CAR KEYS AWAY IF THEY . /
“TTINSISTONDRIVING 0 T _v;,,_g_,,m-ﬁj‘-" ,/4/; I L

hi

— ] . 4

MYSICALLY.RESTRAINTHEM IETHEYINSISTON " " gbZZ4 " Te r " -2
- ——DRIVING . ' Y, '

WHEN OTHER MEASURES FAIL, CALL POLICE TO - 5 ? 31 +26
PREVENT THEIR DRIVING ) . .

. AVERAGE _ S / 19 + 6
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L tong S 1ol ot the
peabteny ennrkec in wdffc
fztelinea
Beit e proga who drink are
morghy wesk

Buriova that  uients should

s uirage teuns from drankung

More nkaly 17

Tk taw e1tOrSLe00 8

-measulet o siop 0
potent 3t DWLarg e yet
ey Al el Lo mures
Take moslpre 3’ 4 3
ammesfiate aghon
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Less Lipyuentiy nuoved in
the AfS

Higher percent of lightey
drinkersy .
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[ SEGMENT SUMMARY OF ARS. INVOLVED ADULTS :
. . .
-
oo - - - — e e i Tp— e sbet v e e —— et e g -
- SULIAL CONFORMERS o ’1 AGGRFES3IVE RESTRAINERS CAUTIOUS PRE—PLANNERS
T 470 of tng ARS - Adult Peguintion “Adull Poaiston | )
ll !I Moro I'xery o
}
1
H Fohwge giearat icanporta ot to
' o -
N ! ! * neopte eI OCCesOnS
. . H = - . . - . .
[N i 3bout tne ceuses ang cures” of
, | I S10¢y ton
~ ' L Al
. 1
v O .
v ll “ Loy vy e l Lo Ikely tor - Lo laely et
] . o Jenwys that purple who dnnk are I Beleve that paseats shootd Rei qusitive atlituges toward
e . _mnrgly wean e L. Giscourage tens from crinkurg alcohu! and s coie 1n social ‘
" i . :
. L Know 3w relatonship between v Support steet law enfarcemant occazons H
: . !
— ! aleholand tratte Gatalities | Ly Prghee fa- 3 |
. H .
. s
T Know thai problem drnkers \ ¢ - . o ‘ .
T TEswTOrEtrat s idents than E S, t
S soutal ofnkers ! | o
o g ' ‘{ .
< [ Marat siyo ' Mors 'iv [ More Likely to
|
’
~ . f
- Aitilar aclose fiend <r ! T yng phyS @ USRI Cuamier H Take most pre plan countes
ty . . i .
- © retatiae by i messures tor ciose frienas and measure »ctiONS
5
S H retatives
- . pakonf the Her to drve ! Cali a raxf for someone who
}' the= Mo |, Take (headtve ang stayover CountEy drank too much
e : 1
a 3 1 measuras forclosefrem
nwiting tostay cvernight H . .
"M i re'atvne 2
e 10 tha pre-jrdn nassured, sarve i
e food with dnnxs 1"» \:
. . " \}
s | Less Iikaly 0. E ot "y to Yposs kel to
v o ; i
A ! . Ta«r eny rountermessures g Tak pre planmeg countet Teke tfiving, stayoves OF restrant
-6 € nvolving restraint, aven for measurey \ rounlermegsure scunns against
' f close frienas or relatvas - * the potentia. DWI
. ! a . ———
. '
B Frequently n sicobe! Fraquently in the sicahol .\ns trequently :nvolved 1n the
€ retated situation . related situetiot ARS
. H .
A Geerdlly, moderate to heavy . * tieavier drinkers than belance tighter denkers than the balance
. \II | dankars “ of involved volved ,
. g ! Less fikery 10 know e problem Beer the most hrefvrred beverage More likely to know a problem
) drinker i drinker, .
° ) Demography: ! Demagraphy . Demography .
; P . ALout equsl proportion of l s Two to nne male proportien §u9|nliv niore female
' * ¢ + [ males and icmetes 1 -
+ . N : Higher perceni under 24 years More from the South
t A R Samaewhat more in the 2045 ald
: a o Somewhast more down scale
| age renge
i N R » Draws from at! groups bul some:
5 ¢ ! Mors ahitecollar, withup. ~~ what mora biue coller "
‘ H T ! scala charactrrstics )
. L
3 \ .
R . Peychology: Peycnology Prychology:
. ! 1 Passive, nON 1Mpulsive } Strongly motivated by friend. - Caunous
i
. S . ship and attilistion
; T i Conforming - H Quiet and non-assertive
. ©lmpeisve ] .
! ! Noncontrontive - nufsve £ 3k tker Law tusipecuing
c | Agyremive ! '
5 H
' l . Domunant
P 13
o :
-ERIC 149 a
- e -y
N

‘ Demography:
‘ . Shghtly more female
. Sumewhat nidet

! . Lower perrent with
cnitege experience

High need for social

Peychology: .
. Cautious

Heiptot ’

High respect tar the Jaw
‘I recognitror )

Y
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KEY FINDINGS

-
a

- 1. Freqdent social drinking is a vmass phenomenon among U.S. a(iults,
with fully 54% of them participating in alcohol related situations at

- - . least onee a month. This group of ARS—-InvoIved adults offefs an ‘ ' |
lmportant opportunity assthe target for NHTSA’s mass communications ‘

efforts, as they account for over 85% of the potential DWI snuatnons

- 2. The key problems ihhibiting countermeasures action behavior by ARS—

adults are :
~ . . : ) ! i

- their inability to recognize impairment in others S
x— their failure to know what to do

Once they do reccyrize impairment, they are quite willing to act. ' ‘ _ /

-

AY

3. There are sevéral misconceptions and myths whic: are coatributing®™
¢ © to'the-lack of récognition of potential DWI situations. Among these
are the underestumatlon of the potency of beer and wine, the failure i

1o relate a° person s size to alcohol capacity, the belief that sticking to

one type of liquor is ‘less intoxicating, and that black coffee and cold

showers sober one up.
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Efforts[to mcrease socnal res;;onsubnllty for curbmg drunk driving must
go beyond focusmg solely 6n the problem drmker There is a much
| ‘greater opportunity to attact the problem on a broader scale, rather

* than Iimi_ting the focus to the problem drinker alone.

Less than ‘half of the ARS—Involved adults know anyone
they charactenze asa problem drinker.

1Y

Most people see the problern drinker’s pr\ blem to be much
more deep-seated, far beyond what can bzx\asny affected in a
social situaiior.. They, therefore, don't take\iction to stop him
because they don't feel competent to do so. \

. \'a‘ T . . '
—— a majority of ARS-Involved adults belie\i'e\_the
problem drinker i$ addicted to aicoho!, doesn't

recognize his problem and needs psychiatric care.

they are even less likely to take physiéal action to
prevent a problem drinker than they would be
with a social drinker.

Belief that drunk driving will result in a serious accident is iar from

universal. On the other hand, recognition of this as a:likely outcome

increases a person’s willingness to take countermeasures.
A\

\.\

; T AN
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Countermeasures are highly Iibkely to be taken only for~dg§g friends
or relatives. People are unlikely to act for pasua’l acquaintanaas or
strangers. The key countermeasures tend to be in the immediaté
actioﬁ category, not pre-planning, although serving food with drinks
does have high potential. The types of countermeasures people are

likely to take are:

”

—  Offer to drive home

i

Offer to let stay over

—  Call a taxi ) -

The target for NHTSA can ?Je further refined by understanding that

there are sets of actions cer‘tain"groups are highly-willing to take. The
ARS--Involved divides into/ four countermeasure segments who are
anportantly differentiateg/from 2ach other.  Two of these segments
represent significant potential ta-gets for NHTSA communicztions

viforts,

- . “
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IMPLICATIONS

- ‘ | 1. SHOULD NHTSA TARGET ITS COUNTERMEASURE
" COMMUNICATIONS EFFORTS TO ALL ADULTS, OR
TO A PARTICULAR GROUP WITHIN THE POPULATION?

~

NHTSA communications should be directed at the ARS—Involved group.

The ARS—Involved group represents nearly all of the total

‘potential DWI situations. < .
N

They are highly differentiated from the non-involved group
- demographically, psychologically and beh.aviorally. Thué, '

ar/w attempts to cammunicate to both groups simultaneqﬁsly

vi}ill necessariliy weaken and diffuse the impact on the ARS—

Involved._

They have demonstrated a basic willingness to take counter—

measure actions when they believed the situation called for it. S -




'
t

2. ARE THERE SEGMENTS WITHIN THE ARS—INVOLVED,
%+ GROUP FOR WHOM SPECIFIC: STRATEGIES SHOULD
: BE DEVELOPED?

/" .

There a‘fe two couniermeasure segments, the SOCIAL CONFORME RS and
the AGGRESSIVE RESTRAINERS, for whom different strategies and

advertising executions should be developed, as these groups:

Represent the vast majority of all ARS occasions and

ARS—involved individuhals,

.. Are sufficiently different from each other to'requi-r'e

separhte communications approaches.

w5
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The remaining two segments should not be targeted
for specific communications. They are too'small, both
in terms of the numbers of people they include (18%

and 12%), and the proportion qf ARS occasions they

represent (13% and 9% respectively).

— the CAUTIOUS PRE—PLANNERS are basically
unwilling to take any immediate action measures
and are already involved in the planning types of

measures.

- the LEGAL ENFORCERS have such a high will- *
ingness to take mo'st_ actions and are so attuneﬁd
to the problem, they vlyill probably pick up the
€ message boncerning identification of the impaired
individual even if it is not specifically targeted at

3 : w»

them.

Furthermore, the messages directed towards the two major
segments, while not likely to flag the specific attention of
these smaller segments, would still represent relevant mes-

sages with no risk of aliepation.

156




‘3. WHAT SHOULD BE NHTSA’'S COMMUNICATIONS ‘ -
OBJECTIVES?

NHTSA’s communications objectives should be two-fold.
A. The first objective is to educate an ARS—Involved individual:
—  correct misconceptions about impairment

«  heighten awareness and sensitivity about
situations where impairment is likely to

occur

B.. The second objective is to persuade people to take those

coUntermeasureé'Which have the highest potential for action.




153

4, 4W-HAT-SH0ULD BE THE STRATEGY FOR
- THE “SOCIAL CONFORMER"” SEGMENT?

K The strategy for the "'Social Conformer’’ segment should encompass the

- - .
!

foilowing elements: !

OBJECTIVES

*.. Correct misconception/myths about impairment.
‘ .| y - .. Lo
Heighten awareness and sensitize people to situations

wheare impairment is likely to occur.

- Persuade people to take those countermeasures which
have the highest potential for action.

TARGET

ffThe SOCIAL CONFORMER — a generally passive group who
express a high willingness to drive anyone who is im—
paired if they feélltha_t this is the socially acceptable

action, They are married, upscale men and women
over 25 years old from white collar backgrounds.

MUTIVATING FACTORS

Social Conformity, — Confofmity to social expectatians

as a well regarded member of society dictates that people
who are impaired must be prevented from driving.

Outcome — Let'ting a person who is impaired drive can re—

sult in an accident in which someone is killed or seriously

injured — especially an innocent person.
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* MOST LIKELY ACTION
Offer to drive - | N N
. Offer to let them stay ovef | |
: F;ffek to call a taxi
. Serve food with the drinks

FOCUS OF ACTION

Any close friend or relative who has had too much

to drink (not just a problem drinker).
SETTING

At home, upper middie class, young and middle aged

coupies. c o
TONALITY

Sanction giving help and receiving help in alco::0i

related situations. _
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5. WHAT SHOULD BE THE STRATEGY FOR
THE “AGRESSIVE RESTRAINER" SEGMENT?

The strategy for the "Agreséive Restrainer'’ segment should encompass the

following elements:
OBJECTIVES

Correct misconceptions/myths about impairment.
Heighten awareness and sensitize people to situations

where impairment is likely to occur. -

. ‘Persuade people to take those countermeasures which

have theAhighest potential for action.

' TARGET

The AGGRESSIVE RESTRAINERS— aggressive
personalities who are willing to restrain friendsi even
physically. They are predominantiy men, high school
educated, under 35 from middle income backgrounds.

MOTIVATING FACTORS

. Camaraderie — Valuing a feeling of close camaraderie
for friends dictates that friends who are impaired must

be kept from driving.

. .Outcome — Letting a person who is impaired drive can
result in an accident in which someone is killed or

seriously injured — especially an innocent person.
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MOST LIKELY ACTION
. " Offer to drive
Offer to let them stay over’

Take the keys away or physically restrain

Offer to call a taxi

 FOCUS OF ACTION —
Close friepds, beer — drinking
SETTING
. Home or public place, under 35, middle or lower

middle class men and women together, possibly

men only.

TONALITY

Sanction giving help and receiving help in alcohol

related situations.

16¢
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APPENDIX A |
SCHEMATIC FLOW CHART OF STUDY OPERATIONS

~

| OBIECTIVES OF THE NHTSA ADULT STRATEGIC STUDY | -

s

'EXPLORATION PHASE.

¢

REVIEN—gg EXTSTTNq

DATA SOURCES

TELEPHONE i1 NCIDENCE CHECK

| AMONG 507 ADULTS

5 GROUP SESSIONSY|

OTAL 55 ‘ADULTS

» ,
FIRST DRAFT = ]

ETEST OF QUESTIONNAIRE -

20 INTERVIEWS

FINAL QUESTIONNAIRE
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oo | | APRENDIX B
. | | SAMPLE DESIGN AND FIELD PROCEDURES

~

This study was conducted using the Grey National Probability Sample
W .+ which is a strazified multi stage sample*. Interviews were conducted

. in 75 Primary Samp11ng Units (164 self- we1ght)ng c]Ua&é?si mhroughout

\ 3 £ . \
S " the country. The sample was designed to,prﬁ?TﬂE*evfull representat1on e

et e

of the “population 18-55 and the Pouseh61d5 in which they res1den«hTﬁ15~um%m

Ny ¢ e apR e

;yperm1ts accurately projectable 1nc1denca@§nd socio- demograph1c dat@% e
BN ‘ .f‘ n IR ST \‘
: I

" % e o
Each cluster was ass1gneu 16 househo]ds\to screen Interv1ewer§ were o

n““‘ [P ae Shnia At TN g N e gy
‘ ' -1nstructed té make 2 ca11backs”0n eaeh househo]d sélected Each househo1d )
was des1gnated as a male 1nteny1ew“household or a,fema]e 1nterv1ew ii E——

household. If no sex- el1g1b1e 18-55 year-old resided -in the des1gnaté : ‘//

househeld, no interview was conducted. - Household information was %

o collected from a . households contacted regardless of whether or not an R

-,
—

e¢ligible respotident was present

When there were more than‘one qua1ified_individua1,.the eligible respondenf/

S \ . . /
in the household was selected by a random procedure (circling pattern) /

Es

‘specified in advance by the Field Department. When the designated
nespondent was not ava11ab1e, two additional cdllbacks at d1fferent
twmes and ok: different days of the week were made in an attempt to 1nﬂerv1ew

.the respondent. If a respondent Fould nbt*be caqtacted or refused to be

Ty

1nterv1ewed he was replaced by screenlng&@dd1t1ona1 househo1ds beyond

A e

- ' - the or1g1na1 household screening requ1rements to obta1n ES respondent

of the same sex.

3
o]

& ? -
- N - .

* In addition, college students'wereh?uterviewed in 25 geographically Ry
dispersed central Jdocations apd these“tnterviews we1ghted to combine
with the ba1ance of the sampTe ;(See‘ﬂppend1x L)

“‘ PR T TR T T R {3 SO v S A TR
Y ek v xi)“"‘“‘" L

o
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APPENDIX C
e N o ING

The Grey Natlona] Probab1f§ty Samp1e Was used- toidemgigp,we1JJts for

. T CQ]legé‘&nd Adult Sample Cgmg1eted,Quést10nna1res from the Probabilit

P L

nrxngy ., R
- ISt b o R T - T e
s
P

W.,,,;-:«: S, “Sar mp] MWJJmacgments,_,_, ‘*NM -
;~ T e T
Stage 1.  HQUSEHOLD WEIGHTING . \.

The profi]e of the Houﬁeho]d screenings in the assigned N

UPEEIMIY W IY OIS Y S T ey TeRmsng ke

NatlpnalerobEBT11ty Samp]e was adjusted to the prcfile . .

T e .
,,,,,

— 3,“.,_-.',7""'\‘
P sk - . Ty,

Census by g1v1ng each screener & appropr1ate we1ght

. ’.‘cx»w,_
o .
(Tab'le 1 ) . ™ Ty
Py
, . » BN ’7‘5'“""7"»»\,,, o
» . i = g

Stage II. INDIVIDUA[ WEIGHTING - - - g

The profile of the individual household members over 18
years 01d with the Stage I weight app]ied was adjusted

to the profile of U.S. Individuals over 18 years 01q'as

!

provided by the U.S. Bureau of Census by giving each indiviaual

‘an appropriate weight. (Table 2)

»

* We1ght1ng is performed by Grey's Mu1t1var|ate Samp]e we1ght1ng and ,
Balance Program. This techn1que is superior to successive ‘
uni-dimensional weighting since it finds a unique least square
weighting solution whi¢h minimizes the amount of each respondent's.
- weight and retains the maximum statistical efficiency for the samp]e
Since the procedure also takes into account the natural covariance
Shews-of-population characteristics, cross tabulation resuits are more
projective Lhan‘h1th uni- d1mens10na] weighting. -

: For detailed description of the .igoritnm, /see Deming, W. Edward;
e /s "Statistical Adjustment of Data"y Dover Pub11cat10ns, New York, 1964,
N R Lhdpter 7

o . 167
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Stage III.

Staqe III.

s .

A diagram of the

,fifiifiﬂg;ghting procedure is provided. (Table 5).

A

B.

COMPLETED QUESTIONNAfRE WEIGHTING

The College and Adult Completed Questi

SAWPLE WEIGHTIN N
ADJIUS

WT.NEIGHTING.OF COLLEGE SAMPLE
The College Sample and the Adult Sample Comp]eged‘

Quest1onna1res S;;;\Ebmbgned by-adjusting the

/\

totals for Lhe categories of\eq}lege and Non-Col]ege

Individuals by age and sex to the ﬂ*S. Bureau

\\\*\\~£§;Efffus profile for those categoriesw.
(Table 37 |

from the Probability Sampie~and
/

vieic

i
x

4

“

P?obabi]ity

/

ge ITI-A adJustment

,¢,,/iiglﬂfgmﬁﬂ%5 “wWith ‘th
17 jed Waé.adjusted to the profile of i

i

eligible individuals (age 18-55) from the

Probability Sample with the Stage If weight

applied.
(Table 4)

o .

1

Weights were giVen to each questionnaire.
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T | | ) - c-3
| TABLE 1 [
. | ﬂ_,__,-———eenpnkrso N OF ORIGINAL HOUSEHOLD SCREENINGS
T “WITH U.3. DEMOGRAPRICS FOR NHTSA ALCOHOL AND
: | " HIGHWAY SAFETY STUDY. |
: | - | ‘
’ P u.s. UNADJUSTED :
| | ~ DEMOS H.H. SCREENINGS WEIGHT
» M“"“;"m—-hwm . (] ) '
REGHON—L i
| Northeast' 23.89 26.07 . 0.9150
theast ’ . .
Central 27.61 26.30 1.0528
_ South , ; 30.88 2.1 0.9498
' ya a7l '
1 ’ \". ] Z
_Vest 17.6) 15.52 1.1579
by
NUMBER OF PEOPLE IN H.E. (&)
Ore - 13.70 15.05 - 0.7390
" w0 Ur More” 85.19 83.89 1.0527
No Answer | 1 1.07 . 0.9936
' (3)
OCCUPATION OF HEAD OF H.H. | |
Profes;io.nal,/Manager'ial 2716 25.39 0.8632
Unskil ed - " 15.60 13.94 1.1138
Other | 58.33 - 56.71 1.0349
No Answer - 3.9 3 95-~*”~‘“"””” 0.9953
MARITAL STATUS OE-HEAD OF H.H. (4) |
Marriec - 67.50 - VAT o 0.8997 e T
5ingle e 7.90 7.50 1.0881
Other | 2259 19.35 13570
No Answer S2.01 - 1.97 | 1.1043
‘ AN




AGE OF HEAD OF H.H. (5)

Under ¢y 4
25-34
35-54 | 34.12
55 And Dver , - 34.28
No Answer 6.21.
EDUCATION OF HEAD oF .1 (®)
Elenuntary 20.62
Totiab onowl >‘ 4475
colt. e 28.63
i 6.00
Tymore.
(e c(1) 8y, Table 1, 1970
(¢, = Ly Ho. 253, Table 16, Uecember 1973
{3) Ll No. 8Y, Table 5, July 1973
= {4) . o0, Ne. 256, Table 17, December 1973
(5) " 20, No. 258, Table 17, December 1973
(6) P. LY, ho. 87, Table 9, June . 1973

H.H. SCRCENINGS

UNADJUSTED

38.77

38.3]

. 20.62
‘“\g§.83
2855
6.00

C-4

WEIGHT

.0198
.8798
.0142

.0696
.9703
.0073
.9677




TABLE 2

COMPARISON OF WEIGHTED PROFILE OF INDIVIDUALS OVER 18 YEARS
OLD FROM PROBABILITY SAMPLE WITH U.S. DEMOGRAPHICS EOR NHTSA
' ALCOHOL AND HIGHWAY SAFETY STUDY.

$2T Tk ki i CRACRILZ,

UNADJUSTED

| U.S. DEMOS  INDIVIDUAL PROFILE  WEIGHT
A 7 7 |
(1) : D
AGE OF INDIVIDUAL
19 Or Under 5.28 5.68 0.9423
50 - 21 5.09 ' 5.49 10.9977
22 - 24 11.94 6.55 1.9755
2% . 34 T, 18.70 19.49 1.0101
/ _
s - U 7.34 7.97 0.9597
40 - 49 15.36 15.81 0.9675
o5 - 54 ' o773 '8.19 0.9225 ..
_ , , 225
5% - Over S 264 28.66 0.8433
o finswer // 2.16 2.16 0.9931
EDUCATION OF THoTVIDUAL ‘&) / e
8th Grade Or Less 20.33 17.53 11,2892
Some liigh School 16.60 16.12 1.0482
Grad High School 35.59 34.02 1.0342
Some College 12.66 16.34 0.7102
Grad College 10.74 11.93 0.8685
No Answer 4.08 . 4.07 0.9790
| | (3)
SEX OF INDIVIDUAL
Male 49.20 46.41 1.0648
Female 50.80 53.59 0.9444
SOURCE :
(1) Series P-25, No. 511, January 1974, Table 1
Q §2g‘5er1:es P-2z0, No. 243, November 1972, Tahle 6 o
IfRJ}: 3) Series P-25, No. 511, January 1974, T.wnle 1 1‘7.1




TABLE 3

A"JUSTMENT WEIGH
ADULT SAMPLE COMPLETED QUESTIONNA

ALCOHOL AND HIGHWAY SAFETY STUDY

THE COLLEGE AND

THE NHTSA

‘\*’(;_.5

26 ana 21 : A
j”fffmﬂ~~12"to 24 - .49

25 aru Cver .40

Ferole
Poand 19 ‘ . .81
70 and 21 - .59

20 to 24 e -20

.33
.60
.60

34
37
73
73

1.67
3.08
37.98

R Anig 3. ‘;c'.,. SRENE e

SOURCE :
P-20, N.261 Table 2 March, 1974 ,
P-20, N.260 Table A February, 1974 - \(

.//// 5, )

. - ‘/( T ./ . {_,/
N )’;//
i

N

.58

.82
.10

.05
.87
10

FulllTime College Non College
s s -t ST WeTEh T % of U.S.. Weight
' .‘Ll]—: ~. [ |
REWPEY IR L EISEE— -6 87 1778 07




TABLE 4 : C-7
L'_’,':‘-"""'—/.U( i . ' ] R
i COMPARISON OF COMPLETED PROBABILITY SAMPLE, REPLACEMENT
SAMPLE AND COLLEGE SAMPLE (WITH COLLEGE ADJUSTMINT WEIGHT)
"WITH ADJUSTED PROFILE OF ELIGIBLE PROBABILITY SAMPLE INDIVIDUALS
'AGE 14-55) FOR NHTSA ALCOHOL AND HIGHWAY SAFETY STUDY
ADJYSFED———COMPLETED
~ INDIVIDUALS QUESTIONNAIRES = WEIGHT =
REGION
Northeast . | 23.70 25.48 0.9821
Central | 27.93 26.25 1.0571
South o 30.89 1 31.27 0.9200
aes T | C T 17.47 17.00 o 1.1047
NUMBER OF PEOPLE IN H.H. 4
(oo ) .2.18 - - 5.54 . 0.3937
Twn Or More o . 93.47 ~90.10 1.0550
Ho Answer o 4.35 | 4.35 - 0.7012
OCCUPATION OF HEAD OF H.H. | | | . | | -
Professional/Managerial | 26.00 . 3302 ———— 078982 °
. Unshilled - 22.31 18.41 .~ 1.0808
) A1 Other o 48.91 45,74 . 1.0587
Mo Answer 2.78 . 2.82 0.9531 -
H.H. INCOME )
ader 44,000 , 6.59 - 4.86 1 .1907‘ :

* 34,000 - $14,999 51.81 50.38  0.9698
15,000 & Over 28.54 .o 31.69 T
he Answer s 13.06 ©0.9865

- .(.«ﬁi"-e‘;;’m "
. «.;«;fﬁ‘";%’ : \
n“ﬂ“_\t"‘yt 1 ,7 3 /
- e \
-




C-8
\M“\%~ﬂ (CONT'D) .
ADJUSTED ' COPLETED

WIS QUSTIOWIRS  wian

AGL i ISDIVIDUAL -
S or Loss - 14,33 109 1.4639
. 24 1638 ‘ 7.26 2.5524
25 - 3 - 25.87 " 29.03 0.9097
35 - | 20.80 23.17 - 0.8595
1500 ©10.40 S 10.19 10.9230
U 108 18.33 - 0.5082
Semwer 1.69 O 1.69 G.9815

CLBUCATION 1 TNDIVADUAL - | - o -
| 0.8 §.21 '1.7213
16.75 | 15.55 ,1.0555
s schol o 40.51 36.54‘ ~1.0806
scne College Or More .24 a 34.06\\ | 0.7378
_ Ne Ansker . 562 —*  5.63 0.9493
SEX OF INDIVIDUAL
o Made - 49.21  40.54 1.0829

ol | B 50.7 53,45 09304
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I ~ TABLE 5

NHTSA STRATEGIC STUDY
WEIGHTING PROCEDURE

WEIGHT ‘ASSIGNED HH SCREENINGS N = 2530

TO HH CENSUS. PROFILE N = 253
WEIGHY INDIVIDUALS IN ASSIGNED N = 5189
HH TO INDIVIDUAL CENSUS PROFILE | :

WEIGHT COLLEGE SAMPLE COMPLETED | College N = 148
QUESTIONNAIRES IN' PROPORTION TO | College

| INJIDENCE IN POPULATION AND - Weighted N = 69
.COMEiNE WITH OTHER COMPLETED Adult.N = 1512

QUESTIONNAIRES Adult
: Ne1ghted N = 1591

WEIGHT COMPLETED QUESTIONNAIRES |-
T0 PROFILE OF INDIVIDUALS IN N = 1660
ASSIGNED HH
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APPENDIX D ' : b1
SAMPLE TOLERANCES |
(95% CONFIDENCE INTERVALS FOR NHISA  ADULTS STUDY*)

MAXIMOM VARIATION (F oF =) 7

: : | W‘Total ARS- Non= Segment  Segment Segment  Segment
Approximate -Sample Involved Involved A B . C D~ » o
Reported .
_Percentage  Base = (1660) (934) (726) (397) ~{245)— . (169) (121
908 RN, 2.3 2.7 3.7 4.5 5.5 6.8
80% 2.3 3.2 3.6 4.8 6.1 7.9 8.8
708 - 2.7 3.6 4.2 55 7.2 8.6 1c.2
605% ' 2.8 3.8 4.4 5.9 7.5 9.0 . 10.9
504 | 2.9 3.9 4.6 6.0 7.6 9.1 1.1 -
405 | 2.8 3.8 4.4 59 1.5 9.0 10.9
30% 2 3.6 4.2 5.5 72 8.6 10.2
200 C2.3 3.2 3.6 48 61 7.9 8.8 .
o .7 23 2.7 3.7 4.5 5.5 - 6.8

v .

{ - 1y
* Confidence intervals have been corrected for sampling efficiency after weighting.

Maias To estimate whether or not the difference between two percentages from different
bases is significant, add and subtract the indicated variance from each. If
the resulting ranges intersect (overlap) the difference is probably not significant
(19 chances out of ‘20), if they do not “intersect the difference is probably
significant. - : :

- 3 .

Example 1 T

.’The percent of Total Sample who currently drink alcoholic beverages is 65%. Among
i ARS-Involved adults this percent is 87%. The calculation is done as follows.

62.2% - 67.8%
84.7% - 89.3%

2.8
2.3

65%
87%
kN

[FUEFR

non

The two ranges do not bVer]ap,'theﬁefore.the difference is probably significaht.

Example 2 ' - : ' : ﬂ
' 28% of the Total Sample is under 24 years. The figure for ARS-Involved is 31%. |

283 * 2.7

1 25.3% - 30.7% . : .
. 314 3.6 ; '

27.4% -, 34.6%

o

The rahges do overlap, the difference is not significant.

}
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APPENDIX E
U.S. POPULATION ESTIMATES

- POPULATION
CATEGORY - ESTIMATE
Adults (18-55) 101,606,000
ARS-Involved 54,867,000
Non:Involved 46,739,000
Segment A - . 23,593,000
Segment B o - .14,8]4,000
Segnent ¢ 9,876,000

Segment D _6,584,000

e
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o - - APPEWDIX F AL
i | “R" FACTOR ANALYSIS | |

. \\
H This form of Tactor ana]ysis is 2 statis%ﬁcal technique which examines

corre]atlons between variables. It obJect1veﬂy groups those concepts

N ; ' . which are assoc1ated with one another (1 e. rateﬁ\s1m11ar1y) into

\
J factors or dimensions. —

s SO S SO N

The procedure for determining the dimensions in this study involved:.

1. The Couninrmeasure Lists - 45 Immediate Action/Relationship/v E

Location countermea%ﬁres plus 15 pre-planning or general qunferl

T measures - a total of'60.//The.ARS-1nvolved respondents rated each :

of the 60 countérmeasureg on a six-point scale according to how

I

like'y he was to do the countermeasure -- vextremely", “very",

"Quite". "rather", " ot'too", or "not at all”.

2. Factor Aralysis - the ratings were ana]yzedvon a computer* t

isolate-and group those actions highly conrelated/yith one another--

and which represent a single evaluative aspectjor codntermeasure

factc-.

* The "R" and "Q" analyses were deve]oped from Grey proprietary programs
that utilize a prin¢ipal component solution.that was sub.cguently
, rotated using the Varimax procedure. The mathematical rcutines were
-« obtained frow BMD 03M series, ‘June, I97G B1o-mtu1ca] Computer Prograr,
. : University of Ca11forn1a Press. /




N1

|
1
~N

“R" FACTOR ANALYSIS- (CCNT'D)

¢ \,
Factor % obua.n o
-t .
. Wyt ceen w g S0HULION Wal Lade ol LNe 0dsits 0’ pd 1
. A ’ // ’
an examination of the proportion of variance accounted
. w . f

for by each ‘$olution.

&

... .the degree to which the different solutions defined "

-

medaningful countermeasures.
s .

qb) Factors were split up into two or more different counter-

-

“-measures if one or more of the following cenditions applied:

... two or more clearly differentiated countermeasures

.

“were contained within one factor.

S‘ ,'

- not1ceab1e drop in factor Toading occurred between

gndividual items within a factor.

"

[ L 3

...‘market1ng cons1derat1ons suggested that individual

items or groups of items should:be dea]t with separately
4 * . ,

these factors (or related acti6ﬁ§) then represent a

. ) v . . . .
single aspect or dimension in an evaluation analysis.

4. Dimension Labels -~ each countermeasure factor was given a des-

criptive name which seemed best to summarize the countermeasures:
AN

in’phat factor.

As a'result of this analysis 21 factors or dimensions wer¢ used to

describe the countérméasgrewattftudes of the ARS-Invo]vé& population.

[ -
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APPENDIX G

\

"Q" .SEGMENTATION ANALYSIS

Thig form of factor analysis is a statistical technique which examines
correla%ions. between individuals based on the countermeasures they have

rated.

~ This compute.- operation places individuals into homogeneous groups in
cerms of how similar their patterns of-response are.

I3

To do this,"Q" segmentations of three, four aﬁd five groups were analyzed
for clarity and COnsistehcy. In order to select one of these three
possibi1itiesainto which to segment the market, tbp“box scores for the

60 countermeasures and average.scores for the éT:factors vere compared
Qithin each possibility, segment by segménf.

As a fcsult of_tﬂ{s”detailed comparison among the alternative possibiTities .

it was concluded that a segrmentation solution of four groups would be most

helpful in undérstanding the nature of the niarket for countermeasures.




APPENDIX H |
T VALIDATION OF "Q" ANALYSIS

.
o . \’

»
i

The "Q" Aha]ysis,Was validated by predicting "Q" group gembership using

_the 60 countermeasures in a discriminant function analysis*.

If a high proportion of the respondenté are properly classified into

" their respective "Q" groups, the discriminant function validates the

/

. ’ -segmentation>ana1ysis.v . ' ' /
' /
The following table indicates a high Jégrée of predictability for the

four-group segmentation: ?

DISCRIMINANT CLASSIFICATION
CORRECTLY CLASSIFIE

SEGMENT  SAMPLE SIZE

Number | s
A 397 0 349 . ... -89
B 245 199 81.2"
R 132 B 78.1
D 121 m 9.7
Total 932** 791 84.9 |

* = The program used was the Grey Advertisiné modified version of

BMD O7M, June 1970, Bio-med

California Press. .

ok

184

ical Computer Program, University of

2 Raspondents were not classified into any of the four segments.
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APPENDIX I —
DEVELOPMENT.OF PERSONALITY SCORES

. , G ‘ . "
e The procedure for the analysis of the psychological data was carried

out in-the following three sfeps, which are discussed in detail

below:
\

Computation of factor scores,

Sy ' . Assignment of respondents into high, medium and low factor ) -

score groups.

Computat{on of differences between the segments,
£

Computation of factor scores:

The first step is to assign a weight to each point within the rating

:wwﬁm“mmw*_AMW\<UJEE51éTV 3ecause a 4-point rating scale was used in this studi{?i

Weight from one to four was given to each staﬁement-depending on how
it was rated; a weight of 4 for top-box, a weight of 3 for the.
- second box, a weight of 2 for the third box, and a weight of 1 for

the bottom box.

+

. Next, tie scor®s for each statement within a factor were added up in

‘é‘

order to obtain a score for each psychological factor. Thus, if a

factor had two statements, the score for the factor ranged from a

vl
b

minimum of 2.to a maximum of 8.
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DEVELOPMENT OF‘PERSONALITY SCORES (CONT'L)

2. Assignment of respondents into high, medium and ‘lcw. factor

score groups:

) Based an.the percent of respordents who scored 8, 7, 6, 5, 4,
3, 2, for a given factoﬁt(which totals to 100% for each factor),
each factor is then divided, as evenly as possible, into 3

equal groups of thirds. See an example below:

TOTAL SAMPLE

FACTOR NO. 8 1007
Scbres: 8 17) A
35% HIGH
;o 18)
6 34) ) 34% MEDIUM . —
5 19) )
4 7) .
? 3% LOW
- | 3 3)
| - 22

The group trat includes the highest scores 8, 7, etc. is designated
the "high" group, the group with the lowest scores 4, 3, 2, etc.

becomes the "low" group, etc.

188, °




DEVELOPMENT OF PERSONALITY SCORES (CONT'D)

Computation of differences between the‘segmentSr

_The high, medium_.and low divisions for each factor is then

carried over in a cross-tab for each.segment vs. the balance.

The final operations are a difference computation | First' fnr
each factor the. percent in the 1ow group is’ ‘subtracted from |
the percent in the high group for .each segment and balance score.
This yields the factor score for the segment ‘and balance.

5econd1y, the factor score for the ba]ance is subtracted from

" the segment score to yield the profile score. Vor example.

SEGMENT  BALANCE

' A ~ | ,
FACTOR NO. 1 ;
High . 30% 3%
) Wi s ey e e
Low . - 35% ,Z§£
FCTORSCOREY -5 +10
o .5 (-)  +10= -15%Ts [PROFILE SCOR,
2 u ‘

The profile/scores’are‘then charted- in rank order from the highest

~ positive to the highesﬁ negative.

189




People who drink too much are
morally weak.

It is easy to tell when Someone
has had too much to drink.

If people want to drink there is
nc way to stop them.

"A good host or hostess'provides

A can of beer is less intoxiceting

“than an average drink of liquur..

The only way tu tell if a person is
legally drunk is by the percent of-
a]éohol in his biood.

1
A person's mood helps to determine
how affected by a]cohol *hey will be.

A small pgison w]]i get- d:runk faster

. than as iarge person on the vane

nwjbev of drinks.

A person drisking on an empty 5tomach

 will get drunk faster on the same

while.

number of drinké than a person who
has just eaten something.

A person who is used to drinking can
drink more and not becom2 drink than
a person who drinks only once in a

Alcoholic beverages are a stimulant,

Most.people.canfcontrol thejr drinkin

/dr1nk1ng black coffee can help sober

a person.

If a person knows they rave drunk too

much they can compensat;/for it when
they drive.

APPENDIX J J-1
FACT AND ATTITUDE BATTERY - FULL SCALE .
d
Strbngly Somewhat | STightly|l Siightly | Somewhat | Strongly.}
AGREE DISAGREE
23 17 14 13 16 18
34 24 14 1. 10 7
> . ,ﬁ
34 20 13 M 9 | 12
8 14 18 16 15 28
24 23 19 1 9 12
38 21 ik n 8 m
. g
31 25 22 g8 | 7 7
17 14| 13 13 13 29
61 AR 9 3 3 3
31 26 18 7 -8 1
28 17 13 7 8 26
g. 17 26 22 12 12 12
up o |
18 . 24 25 20 7 15
G o : ]
6 4 9 9 12 60
47 18 12 6 6 9

Alcohol -is considered a drug.




FACT AND ATTITUDE BATTERY - FULL SUAL. . . | -

Strongly | Somewhat [Slightly TTgnliv e
- AGREE IR U 31:1 S B
. I }
Mix\ng gitterent kinds ¢ drinks can
irceecse the effects of alcenol. . 46 23 12 .7 "
Most peuLle who drirk d- S 'f,'O _ - 1 . VR
get high. | 18 20 17 T 17 SN 7
Most peoplchuho trink do so only
t¢’ veel relasel.. - . _ ‘10 22 25 16
M”Suﬁrpoplt who arink do-so to : -
zpcialize betrer.. - . 8 . 27 26 12
Televizion programs over-emphasize s ) .
the social use of alcohoiic beverages. 30 22 . 20 | 12

A coid shower can he]r sober tp a ' » i
persosn. 17 24 - 28 10

Gut of every 10 traffic deaths, 5 are’ . :
caused by drinking drivers. : 39 26 18

e

Atlcohol will affect a person faster
it he's under med]cat1on like a

tranquilizer or anti-dep essant. 68 18 . 8 3
Teenagers should be aZIOng to drink o -
o in thedr homus..Aquw-m 13 16 22 1 1C L
Parents shou]d be tolerant if their
teenagers drink too chh/ . 12 6 9 w 10
Parents should be more concerned about . [
alcohol than marijuana. 20 16 16 14
[t is the parents' responsibility to 1 ' ¢
“explain the use of alcohalic ) .
beverages to their teenagers. 72 16 7 ; 2
A1L0h011c beverages are a Very - R
in 3ortant part of most partie.. 27 20 17 12
(Y i
It 15 ddﬂqerous “to drlve a car after o , i
only 1 or 2 drinks. . ) 24 20 21 16
A drink of yiipe is less 1ntox1cat1ng , ' 1
than an dVerdde dr1nx of liquor. 21 22 o 23 13

\-.
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I3

B FACT AND ATTITUDE BATTERY - FULL SCALE (CONT'D) | ‘

Strongly | Somewhat | STightly]|S1ightly | Somewhat Strbr;gly
FGREE — DISAGREE
>arents should discourage teenagers - S ‘
from dr1nk1ng , 47 17 15 10 . 5. 5
Television advert1s1ng of beer and . , ‘ ‘ //
wine makes drinking attractwe to : _ -
teenagers. N - 36 - 23 ] 16 9 . 8 7 /
~ror most peoPTe,‘ it is hard to tell ' ) . R / .
if the person is drunk unless you ' v
<nov him well. ‘ 10 19 16 . 17 18 / 20
. : ://// )
Unless a person staggers or slurs .- N " Yy
Ais speech he is probably not drunk. 5 6 8 15 /52 43
Problen drinkers cause more f-.tal . _ ’ ,,;//
accidents than social drinkers. vy 300 17 12. ‘ 13 i 14 . 14 -
People should support stpct Taw T ) ' /
inforcement to reduce:-the drunk — ~ i E
driving problem even if it meaps g P
higher taxes. . 45 | - 26 14 - / 5. 4 ] 6
- . - . . .. //,/ /‘ . N -
vihen someone's killed in a drunk : ~ 7 )
N driving accident it's gsydl.y A R R ¢ . -
o rthe drunk person. , : 8 6 1- 6 . 13 21 46 -
{
R ‘ ¢
| ,// v . ‘
p .
c_') ,/' P
. / N . -
i X —_—
\\ .
\
)
o v
\‘1 { 1 ) ’
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708 THIRD AVENUE ~ NEW YORK, N. Y. 10017 4
. | . 661-2226 . -
June, 1974 | | , Job #10300 BR606G"

SOCIAL SURVEY

| START 79-0
'SCREENING INTERVIEW __80-1

Time Interview Started : psSU #

W NOWn

Time Interview Ended ' CLUSTER #

L.S. LINE #

(ASK TO SPEAK TO THE MALE OR FEMALE HEAD OF THE HOUSEHOLD. IF HE/SHE IS NOT AT HOME
SPEAK TO ANY RESPONSIBLE ADULT AT HOME. IF ND ONE IS AT HOME WHO CAN GIVE YOU SCREENING
INFORMATION, RECORD ON CALLBACK SHEET AND MAKE APPOINTMENT TO COME BACK) .

SCREENED MALE HEAD OF HOUSEHOLD............ [ ]
SCREENED FEMALE HEAD OF HOUSEHOLD........,.{ ]
SCREENED OTHER MALE ADULT..................[ 1 -3
SCREENED OTHER FEMALE ADULT................ [ ]

Hello, my name is , I'm from the National Research Foundation.

| We're conducting a nationwide survey on various social issues and problems and I'd
appreciate a few minutes of your time to answer a few guestions,

L-1
| NATIONAL RESEARCH FOUNDATION FOR BUSINESS STATISTICS, INC.
|
|
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HALE SURFENING SEEECTTON
ih. ¢, Hducation Lt
| \, B, L. b
Com- tigh
X pleted | School
Male . Col- Uy .
' He ad 8th Some Grad Some lege Fall-Time 7
Q. la. of | Grade- High High Col- Or C2llege
Name of Household Member  Age |House] or Less School School leye More Student
Male Members
ot Household
11 :
1. 2113-1 | 14-1 -2 © -3 -4 -5 15-1
16 N -
2. , 17118-1 1 19-1 -2 -3 -4 . -5 201
! . ) . 21 S i
3. 22003-1 ) 2441 2 22 -3 -4 -5 ong
- Zo }
4 ' 17 128-1 29-7 -2 -3 -4 -5 30-1
b ) Y e - e st e
| }
. - PEMALE SUREENING SELECTION
1t le. Education e
. R K. B. T D, E. .

Com- High
pleted | School
Female Col~ - or
o ) Head 8th Some Grad Some lege . |Full-Time
0.la . of Grade High High Col- 0Or Gollege
Name of Houschold Member.” Age |House lor Less School School lege More Student

— ——

Fchale Members
of Houschold - 31
a J N
1. ‘.J- 32| 33-1 -1 -2 -3 -4 -5 351 Coe

- 36) i :

371 38-1 39-1 -2 - -4 -5 40-1

41 :

3. = 4204341 44-1 -2 -3 -4 -5 45-1
I 46 ’

1, : 47

to

151 39-1 -2 -3 -1 -5 501

.",( - w-m‘-—:
[N THIS QUESTIONNAIRE YOU MUST INTLRVIEW A FEMALE]

.

FRIC o | 196

,,/ [AFuiTox provided by ERIC




’ ) INTERVIEWER: YOU ARE TO INTERVIEW A SELECTED RESPONDENT WHO IS A FEMALE. THESE FEMALES
' MUST BE . '

18-55 YEARS OF AGE :
) ' : . NOT IN HIGH SCHOOL OR FULL-TIME COLLEGE (NOT

" CIRCLED IN COL. 1d)

WRITE IN BELOW THE NAMES OF THE FEMALES WHO MEET THESE QUALIFICATIONS. PUT EACH PERSON
ON A SEPARATE LINE STARTING WITH THE OLDEST AND GO TO THE YOUNGEST. IF ONLY ONE FEMALE
QUALIFIES, INTERVIEW THIS FEMALE. 'IF MORE THAN ONE FEMALE QUALIFIES, INTERVIEW THE

FEMALE LISTED ON THE .LINE WITH THE HIGHEST NUMBER OR LOWEST LINE THAT 1S CIRCLED
FOR EXAMPLE, IF LINES 1 AND 3 ARE CIRCLED, YOU ARE TO INTERVIEW THE PERSON LISTED ON

LINE 3. IF NO ONE IS LISTED ON THE THIRD LINE, THEN THE PERSON ON LINE 1 WILL BE INTERVIEWED.

51-
NAMES OF FEMALES 18-55, NOT IN HIGH SCHOOL OR FULL-TIME COLLEGE

-2.

o

IF THE SELECTED RESPONDENT IS THE PERSON YOU ARE §3EQKING TO, CONTINUE WITH THE FULL
QUESTIONNAIRE 0.1: - ' _

IF THE SELECTED RESPONDENT IS NOT AVAILABLE, AT THE TIME OF THIS INITIAL CALL, MAKE AN
APPOINTMENT FOR WHEN SHE IS LIKELY TO BE AVAILABLE. RECORD IN CALLBACK RECORD BELOW. NOW
CONTINUE, WITH HOUSEHOLD RESPONDENT TO Q.2 ON SCREENER. '

. ‘ Date/Time'Arranged For Callback

CLASSIFICATION

And now, a few more questions for classification purposes--

2a. 1In total how many people, including yourself, live in this household?

53 '
(WRITE IN) : 54 : o
. (Number) SKIP 55-56 '
2b. How many of these people are (READ LIST, WRITE IN NUMBERS) '
y 14-18 58 ==t ASK Q.2¢
] . \ 6-13. 60~ % SKIP TO 0.3
. 61
5 or Younger 62 = SKIP TC Q.3

2c. bid any of the 14 to 18 year olds attend high school this year?
YES [ ] 63-1 |

0 TO Q. 3
N[ ] -2 )
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3b.

e K
3.

198

’ [
: /
INTERVIEWER:  CHLCK §. 1b, IF THERE IS A MALE HEAD OF HOUSEHOLD YOU ARE TO Auk
QUESTIONS 3a, b, ¢ uﬂour HIM.
IF THERE 19 NO MALE HEAD OF HOUSEHOLD, YOU ARE TO ASK QUESTIONS
+ 3a, h, ¢ ABOUT FEMALE HEAD OF HOUSEHOLD :
T T . 5
MALF HPAD OF HOUSEHOLD \3 FEMALE HEAD OF HOUSEHOLD
R - [aX - (64X ]
. ’ \\ X
what kind of work does he do? (PROBE Whh% kind of work does she do? - (PRUBE FOR .
FOR DLTALLS - RECORD BELOW) 65 DETAILS - RECORD BELOW) 65
66 \ 66
67 : 67
(TYPE OF WORK) B (TYPE OF WORK)
i [— R
68 63
HAND MARITAL STATUS CARD TO RESPONDENT HAND MARITAL STATUS CARD TO RESPONDEN1
Which letter on the card corresponds to| Which letter on the card corresponds to
his marital status? (RECORD) her marital status? °(RECORD)
A. Married [ ] 69-1 A. Married [ ]69-1
B. Single [ ] -2 B. Single 1 -2
C. Divorced [ ] -3 C. Div?rced [ 1} -3
D. Widowed [ ] -4 .D. Widowed [ ] -4
E. Separated [ ] -5 .E. Separated [ ] -5
Refused /DK [ ] -6 Refyised/DK [ ] -6
HAND RESPONDENT INCOME CARD /
_And ould ) you tell me now the letter on this cafd which corresponds to the total
““income in this household from all sources before taxes? (RECORD RESPONSE BELOW)
A. Under $4,000 [ ] 70-1 H j1o,ooo-s14,999 [ ] -8
B. $4,000-$4,999 [ 1 -2 I. 215 000-$19,999 [ ] -9
C. §5,000-$5,999 [ | -3 J. %20,000-$24,999 [ 1 -0
D. $6,000-$6,999 [ 1 -4 K. 1$25,000 AND OVER 1] -x
E. $7,000-%7,999 [ 1 ~5 ‘;DON'T KNOW { 1 -v
F. $8,000-58,999 [ ] -6 " REFUSED {1711
G. §9,000-$9,999 [ ] 5
(RECORD BUT DO NOT ASK)
’ RACE
White [ ] 72-1
Black . [ ] -2
Oriental [ ] -3
Other [ 1 -4
RESPONDENT'S NAME TELEPHONE NO.
. ) : 73
ADDRESS CITY STATE 74
INTERVIEWER'S NAME DATE 75
END 79-0
80-1
, {
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: NATIONAL RESEARCH FOUNDATION FOR BUSINESS STATISTICS INC.
708 THIRD AVENUE NEW YORK, N. Y. 10017

June, 1974 . 661-2226 _Job #10300BR606

hY

TIME STARTED ' ~ AR PSU #

 TIME ENDED_ i : CLUSTER #

TART 79-0 SOCIAL SURVEY"
80-3 FULL QUESTIONNAIRE

RECORD: Selected respondent is Male [ ]5-1

Female [ ] -2

RE-INTRODUCE YOURSELF, IF NECESSARY AND SAY: There are many problems and sogial issues
facing our country at this time. HAND CARD A TO RESPONDENT SAYING: For each of the
problems I read to you would you p1¢ase tell me which letter on this card best describes
how important you feel the problem is.

-

i
I
i
—t

FOR EACH PHRASE READ: How important a problem do you think (PROBLEM)
is? RECORD 7
IMPORTANT . f
A B T D E | F
Extremely Very Quite Rather Not Too Not At All
6 . 5 4 3 2! 1
The energy crisis...........coovoei Joeeeonol 1ol 1.0l ) I { f]... .[ 16
Crime in the streetS............... I (PSPPI (S I I PR N [ I [ 17
Drug abuse.....oovveininnnnnreennn I I (PR, [ 1..:0 ‘]....[ ) I [ 1... .[ 18
Cofruption-in the government.......[ J.......[ 1...[ 1....0 Jeeeeril Jewun.n. [ 19
Pollution of the environment.......[ J].......[ 1...[ 1....[ J..... B S [P I I X
Drpnk driving.......ooooveeiiiinnnl D Teveeind D Tee D Teeell deeeiiid Jeeentd ] 11
Inf}ation...:................{.....[ Jeeoooodd 3ol 1evidl 1eveedl T [ 112
Racial Conflicts.............oveeel Jeeeenonl 1oonl 1ooenl Jeenen. [ Jeooovoif ] 13
Unemployment.................. RREEY N PRSI I N U R A N [-] 14
Alcholism.......ooovvvvneviniinn[ Joueeen, C1...0 1.ooul JeeeeonD Jeevenel ] 15

139




/ . ; L-6
We are discussing thése social issues with many people across our. country. You have
been randomly selected to be interviewed on the topic of the use of alcoholic beverages
and their place in society today. We are speaking to both drinkers and non-drinkers
about this subject. Your opinions will be very valuable and kept in the strictest
corfidence, . . ;o
As you know some people. feel one way, some feel another about the use of alcoholic
beverages. I'm going to give you a series of cards, each of which has a statement
describing some aspect surrounding the use of alcoholic beverages. We would like you
to tell us how much you agree with each of these aspegts. To help you give us your
opinion, we'll use this Opinion Rater (SHOW RESPONDENT “STRONGLY AGREE' TO '"'STRONGLY
DISAGREE' SCALE ON OPINION RATER). As you can see, there are s5ix boxes -- each with
a different . label -- going from "Strongly Agree" to "Strongly Disagree." (POINT TO WORDS)

&

Please place each of these cards in the box that best describes how much you agree
with it. ' ' .

Here is the first card (HAND GREEN PRACTICE CARD). How much do you agree that "Fresh
air sobers a person up'? Please place the csrd in the box that best describes how
much you agree with this statement. Now, please place each of the remaining cards
in the hoxes that best describes how much you agree with the statement.

x,

(SHUFFLE YELLOW STATEMENT CARDS AND HAND TO RESPONDENT. COLLECT CARDS'A%TER RESPONDENT
[S FINISHED AND PLACE IN APPROPRIATE ENVELOPES. ENTER ANSWERS ON QUESTIONNAIRE AFTER
- THE INTERVIEW IS COMPLETE)




L-7

] _ , STRONG-, [ SOME- SLIGHTJSLIGHT -] SOME- [STRONG-]  +
START 79-0 LY ] WHAT LY LY WHAT LY
80-2 T AGREE DISAGREE
. ' : -6 -5 | -B -3 -2 -1
1. People who drink teoo much are morally weak. . ' ’ 5
. It is easy to tell when someone has had too 6 -
- “: __much to drink. ' v
3 If people want to drink there is no way to v 7
_ stop them
4. A good host or hostess—provides alcoholit ’ . 8
i beverages.
5. A caiu of beer is less intoxicating than an 9
___average drink of liquer : :
The only way to tell if a person is legally
O« “drunk is bv the percent of alcohol in his . 10
bilood, ' )
-6 -5 -1 -3 -2 -1
7. A person's mood helps to determine how )
affected by alcohol they will be 11
A small person will get drunk faster than
8. ~~a large person on the same number of drinks. 12
A person drinking on an empty stomach will ) .
9. get drunk faster on the same number of drinks 13
than a person who has just eaten something. b
10. A person who is used to drinking .can drink ,
more and not become drunk than a person 14 f
who drinks only once in a while. . .
i -0 -5 <4 -3 -2 a1
11. \lcohelic beverages are a stimulant. : ) 15
12. Most people can control their drinking. 16
15. Urinking black coffee can help sober up
a4 _person. ' 17
14 If a person knows they have drunk too much
’ they can _compensate for it when they drive. ’ 18 °
15. Alcohol is considered a drug. ) 19
lo. Mixing different kinds of drinks can increase 5
the effects of alcohol. N L . 20
- -6 -5 | -t -3 2 | -1
17. Most people who drink do so to get high } ‘ 21
1g. Most people who drink do so only to feel . )
: relaxed. 22
19. Most people who drink do éo’to socialize better e 23
20. Television programs over-emphasize the social .
use of alcoholic beverages. : ’ 24 l
— L
- 21. A cold shower can help sober up a person. 25 'l
55 Out of every 10 traffic deaths, 5 are caused v
o by drinkihg drivers. ) : . : - . 26
} )3 Alcohol will affect a person faster if he's )
- under medication like a tranquilizer or ' 27
anti-depressant, .
-6 -5 1 -k -3 -2 -1
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STRONG -
LY

SOME - ISLIGHT 4

WHAT

LY

LY

WHAT

SLIGHT-| SOME- ISTRONGA

LY

A Q

EE

Pl

SAAfg R £

E

20

X

-1

Teenagers shouid be arlewed to drink in their

homes. |

Parents should he mulerant of thely tecndgers
driak too muci.

Parents should he more concerned about
alcanol.than marijuana.

it 1s the parent's vosponsihility to explawmn
the ure of waonhoiic heyerages to their
tegnagers.

Alcoholic heverages are a very important part
of mast parties,

/\

ft is dangercus to drive a caz after only 1

or 2 grinks.

-0

=L

-2

3p, A drink of wine is less intoxicating than an

‘iyerag» drank of iiquor.

J1. Parents jshould discourage teenagers from
———" "drinking

32. Televiﬁ%on advertiiing of beer and wine makes
drinking attractive to teendgers.

For mest people, it is hard to tell 1if
33, tle person i3 drunk unless you know him
gpll.

34 Unless a person staggers or slurs his speech

he Is probablv not drunk,

%

| -6

-

-2

Problem drinkers cause more fatal accidents
35. __zﬁin soclal drinkers. .

People should support strict law enforcement
36. to redure the drunk driving problem even
If ¢ means higher taxes.

‘\«.wv

37 Vren iomeone’s killed in a drunk driving
: geefdunt it’s usually the drunk person. .

% - | 20

! s

ERIC
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END 79-0
80-2

28

29

30

31

37

138
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L-9

In the past 3 months, have you found yourself in a social or business situation where
alcoholic beverages were served?

Yes..... [ ]6-1———»CONTINUE No......[ ] -2—9X" NO CONTACT
' : ON FOLD-OUT SHEET
AND SKIP TO Q.7a

g ; o
. HAND CARD B TO REbP/kﬁENT AND SAY: Which letter on this card best describes how
frequently in -the past 3 months you found yourself in a social or business situation
where alcoholic beverages were served. RECORD BELOW AND FOLLOW FOLD-OUT RECORDING
INSTRUCTIONS, ’
Ay DAily. . e iiie i [ 117-1 _
B 5 to 6 times a week........... [ ] -2 A" FREQUENT CONTACT
C. 2 to 4 times a week........... [ 1 -3 —’O.\' FWSHEET
D. Once aweek.'.vuiiiiiinnnnnenn [ 1 -4
E. Once every 2 weeks............ [ 1 -5
F. Once every 3 weeks............ [ 1 -6 »
G. Once amonth.......ocvvuvvnn.. -7
H: Once every 2 months........... -
I, LeiS than once every . . m—iﬂ'f' INFREQUENT CCONTACT
2months........v.. 3 ......... O I N | ON FOLT-OUT SHEET
Were these alcohol related situations only social <1tuat10ns, only business situations
or both business and social situatigns? (RECORD BELOW AND FOLLOW SKIP PATTERN, TF
NECES3ARY) \
Only social situations....,....... [ J18-1 ElhISH Q.4, THEN HRIP 10-Q.5¢
Only business situations.......... [ ] .-{f——————>5kIP TO Q. Ga
Both social and business.......... [ ] -3———2ASK 4d- t AND Q.5
In the past 3 months at the alcohol related social situations vou dttendgd did any . of
these take plaLu at - (READ EACH LOCATION BELOW, RECORD IN COL,4d)?
FOR EACH "YES'" IN COL.4d, ASK: How many times during the past 3 montL\ were you in -
(READ "YES" LOCATION) wheré alcoholic heverages were served?
Would you say it was 1-4 times, 5-10 times or more than 10 times? RFCORD IN COLUMN e,
REPEAT FOR EACH "YES' LOCATION. . : ’
-~ : s
\ © Col. 4d ‘ (ol. de '
" ' TOCATIONS T NOMBER OF TIMES
E NO YES 1-4 5-10° OVER 10
1. A friend's home...... e R, [ 140 Ipe-1 £ jo-r 1 -21 ] -3
2. A relative's home............... e [ I N | [J12v-v 1 -2 (] -3
3. A bar, restaurant or lounge where ™
a meal was the primary reason
for attending....ovviiiniinennennnnss [ 3t -3 N2t b v 2] -3
4. A bar, restaurant or lounge where
a meal was not the primary reas0On .
for attending......... ..o /i, I 1 U -4 { 123-1 [ 1 -2 1 -3 }
5. A social occasion in your owh home...... L3 1 -s { J24-0 0 1 -2 1-3 '
6. A recreational event, such ds a N
sporting event, picnic, etc..... e L 111 -6 i oJas-1 4 }-21 1 -3
7. Riding in @ car..vivviininiinenn.. R I | O 1 [ Jee-v [} -2101 ] -3

FOR MALE RESPONDENT ASK:\SWha{fbercent of these social situations were "Male Only" drinking
situations? READ LIST, RECORD, SKIP TO 5a,.

¥ \
FOR FEMALE RESPONDENT ASK: What percent of these 90c1aa sitnations were "Feiiale Only"
drinking situations? KREAI} LIST, RECORD, GO TO 5a.

4f

- MALE/FEMALL
U= 10%eeeennnn.. [ }27-1 |
\ 11 - 25%..........0 [ 1 -2 .
26~ 50%....,.... ... [ 1y -3 ‘
51 - 75%........ ]‘ -4
6 and over....., {1 -5
203 ,
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L-10
Sa. burfng the past 3 months where the alcohol rellted situation was a business situation,
did any ot these take place urw__-A ______READ EACH LOCATION, RECORD IN COLUMN a)?
Sh.  FOR-EACH "YLS'" IN COLUMN Sa, ASK: How many times during the past 3 months were you
at . WA‘&JRIAD "YES'" LOCATION) where alcoholic beverages were served?
Lol. La ) tol. 5b
LOCATION . . NUMBER OF TIMES
N0 TS 1-q 3-10  MORE THAN 10
1. An office party........ e L1 11 sy [ J20-1 [ |} -2 [ }-3 .7
2. A business luncheon or
other appointment outside ] ) )
the office at noontime. g0 (- -2t [ 13-1 [ 1 -2 [ 1 -3
3. A business Heeting or .
CONVERtion. ..ooeeeerennn. el E 1 -3 { ~131-1 (.3 -2 [ -3
3. Meetings! of Chamber of
Commerce, Flks or like -
organizations................ [ ] [ 4 [ 132-1 [ ] -2 [ 1 -3
5. A business appointment .
in the %venlng ............... [ ] - -s [ 133-1 [~ ] -2 [ 1] -3
Sc. INTERVIEWER: CHECK FOLD OUT SHEET; IF RESPONDENT IS "X'"ED IN CIRCLE ("FREQUENT CONTACT")
~ CONTINUE WITH Q.6a. : . :
: . |
IF RESPONDENT IS NOT UXUED IN CIRCLE ("FREQUENT CONTACT") ON FOLD-OUT, SKIP TO Q.7 .
(RESPONDENT DOLS NOT ANSWER SECTION I OF ANSWER BOOKLET) J -
ba. HAND ANSWER BOOKLET TO RESPONDENT AND SAY: In section onq'of this booklet (HAVE
RESPONDENT OPEN TO GREEN PAGE) there are a séries of situations you and I may find
ourselves in. '
Would you start by reading situation numBer 1 carefully and rate how likely you are to
do each of the 5 actions for each of the different persons by putting an '"X'" in the scale
box which best describes how likely you are to take that action.: : o
(MAKE SURE RESPONDENT KNOWS WHERE TO "RECORD ANSWERS, AND THAT THEY RATE EACH ACTIOV FOR
EACH PERSON BY TAKING ONE MEASURE AT A TIME AND RATING IT FOR ALL PERSONS UNTIL ALL
THE ACTIONS ARE DONE.
WHEN RESPONDENT FINISHES THE RATING OF ASPECTS, ASK THEM TO NOW ANSWER Q 1 ON THE LAST
GREEN PAGL. \
, ' ‘\‘ d - \\_‘ ,
3 N
\ s
\i
Y, ‘
BN
A by
{‘% \\V/J\ 7,«.)
vy s .
y \
-
&) .
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. ’ L ~L-11
. N e . . , v b ° .
6b. HAND CARD C TO THE RESPONDENT AND SAY: There have been many actions suggested as a way
) of reducing the problem of driving after excessive drinking before it happens. For each
of the following‘suggested actions I read, piease tell me which” letter on this card best .
describes how likely you are to do the suggested action.

low likely are ;gu to ] (READ "X"ED ACTION)? RECORD. START AT "X"ED
~ ACTION, ASK ALL ACTIONS. !

e + START AT o R
" “X"ED ACTION, : .
- ASK ALL : ) ~ . Likely To Do

. A B C 5 E. F
Extremely Very Quite Rather Not Too Not At All

. [. ] Host/Hostess a party where ~
’ : P no alcoholic beverages are

- / \ served, ....... e ool }i""'[ ],;}.[ U S T SR [ ] 34 ‘ .

[ ] As a hoét/hostess, plan for ,
sober party transportation B ‘ ]
for your BUESTS. ..oty O I TR | [ S (PR S I | S I, [ ] 35.

< ' (, } Provide and arrange. for
N overnight lodging for your

) [ ] Attend a party where no
alcoholic hevernges are

served. .. .ot i i e N IV S IOOE S RS (S I [ [P [ -1 37

[ ] Plan to serve food at a i
party with the drinks to . .
reduce the effects of .

S SRS U Jeeweil Jevoel Jeooil deowenil 1ol { ] 38

|
|
[ 1 Plan a party vhere drinking e ‘
‘ is cut off at a certain hour : A ;
N and replaced with non-alcoholic o v . o
o hevorages and food............. HRPO N [P A IO [ IOV IS I 1ot d 39 :

|

|

|

|

|

|

} Call a taxi for a person who ! .
drank too much................... fV[ ) I 1.0 1....0 1..... A [P [ 1 40

[ ] As a host/hostess, refuse
to serve more drinks to a
guest who is becoming:
. ' intoxicated.......... P, S A [P [ TP S IR (S I | A [ [ ] 41

13 .
[*{] Exclude from your parties \
persons who drink too much......... (S PR (e IR AT [P SR I S IR 2001 92 -

o

' : | ] Subscribe to a community plan .
to provide party trans- : ‘ |
_portation, e.g. a party bus........[ J..... I [P (S O S PPN B [ ] 43 )

. . _ I
/ [ ] Work to get television to moder- _ . \\_/}

ate the showing of drinking as a .

‘ ﬂ/d,/’/'“’d . - 'must’ in social ‘situations........ [ 1..... E1....0 oo 1..... | S [N [ ] a4 .

. ] Treat seriously any conversa-
“ ' s tion on drinking and driving, - ’ . |
- , particularly when people are . : '
i treating it lightly............ R N P | I S A DN I |

[ 1 Report to authorities stores .
. « or bars that sell -alcoholic . . . : '
, ) . beveragss to persons under the ‘

) legal age.......... P {

- [} Use party napkins, coasters .
and favors with messages
encourag{ng responsible

drinking .......... e e [
, [ ] PrOV1de for guestsg~a simple
) 1nexpen51ve test device that
. . would indicate whethér or not
[:lz:i(:‘ it wasdangerous for them %o drive..[
P ' - “e

1 1
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Have you heard of the term “Problem Drinker'? A

Yes [ ¢19-1 No [ 1 -

What does the term mean éo vou? fihat do you think the term might mean?

RECORD VERBATIM BELOW. . . RECORD VI RBATIM BELCW.
D 50
~ . ’
o / 51
- . 52
~ 33

HAND ANSWER BGUK .0 RESPONDENT OPEN TO SECTION 11, BUFF PAGES, AND SAY: Gn thé left hand
side of this page there are a list of aspects-of personality Qr behavior that could be
associated with the problem drinker. . Would you rate cach aspect ‘according to how you feel
the aspect is characteristic of Ege protlem drinker? ' .

MAKE SURE RESPONDENT UNDERSTANDS HOW TO RATE THE ASPECTS. AFTER "RESPONDENT HAé RATED
THL ASPECTS, 'ASK THE RESPONDENT TO COMPLETE QUESTION 1 ON PAGE 7 OF THE BUFF PAGES AND
FOLLOW THE INSTRUCTIONS AS TO WHETHER THEY COMPLETE ALL THE PART§ OF Q.2.

;

hd ' 1
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;
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~
M L . .
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8b.

to happen to him?

8c.

C8d.

HAND CARD D TO RESPONDENT AND SAY:

L-13

On this card you will find several possible outcomes

that could happen to a driver whe has been drihkiﬁg so heavily that he or she would be

considered legally drunk.

>

If that driver were a tecnager, which one letter on this card best describes the outcome

that is most likely to, happen?

next most ‘likely outcome?
outcome? ; (RECORD.)

If the driver were an averuage social drinker who

considered legally drunk,

most likely outcome?
(RECORD. )

If the driver was o problem drinker who was legally drunk,
best describes the outcome most likely to happen to him?
Which letter best describes the next most likely outcome?

{RECORD.)

\(RECORD.)

{RECORD ON TEENAGE LINE.)
Which letter best describes the third most likely

Which let

a

ad b@en drjnking s

ter best describes the.

o heavily he would be

which one’letter best describes the outcome that is most likely

(RECORD ON SOCIAL DRINKER LINE.) ,
Which letter best. describes the third most likely outcome?

Which letter be

st describes the next

¢
s

(RECORD.)

describes the third most likely outcome?

A B

t 5

Teenager 11
Social Drinker [T} {3
Problem Drinker [] [T]

.

(RGCORD . )

which one
(RECORD ON

letter on the card
PROBLEM DRINKER LINE.)
Which letter best

MOST LIKELY OUTCOME
Lo b  ECFOPAC B Co DB CE
T T O S
OO0 00O O g o . ds?
] EJ o Ossjd I 4 Ej} 7 OJss8
E][f][]L___ISF’E'J[:]DEJE;ID59
AND SAY:

HAND CARD E TO RESPONDENT

PERSON)° REPEAT IOR EACH PERSO\
A B C
Very Quite Rather
Likely ° Likely Likely
4 3 2
1. . An adult female......... e S I [ 1..... [ 1.
2. A yourg perion, under the A -
legal drinking age..... ... ... ... [ 1..... [ 1..... [ 1.9
300 Aprominent CitiIoR, ..o [ 1..... L 1.....0 1...
4. "An adult male. ... .. o o A0 N (NI B O I
5. _An adult minority group memher..,...... | T L ob..oo0f ..
6. A young p ‘rson, who is older rhan

. the |

legal drxnkxng age

207

NEXT MOST LI}QQQ{AOUTCOMEkﬂiIRD MOST LIKELY OUTCOME
| . : F—r—~.__., . -

A B oL DB
6 5

I e e W
o O o o o A o Y0

00O 000 Oe

Which' letter best describes how likely a persori is to be
arrested and convicted when stupped for drunk driving if Lhat person were

(READ”
i
Nut Too
likely
1
L1 63
R N Y
.1 65
.1 66
L1 o7
. 1 68

OO 0o
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! : N .
Jaoo 00 ar “y'.m'\x.;a- e D e bt S0 ey s drinbing beer over a once-hour perrod. how
_'k,r‘m could i e nece d STl et T Pecad b drank? DO ONUT RLAD LInc, mbodib
P COTIne a h

TR

Shoo ot thers same porson N drioking Yiguer an eone-hour period, how many drinks of ligjuor
could thes Have apd e sor e depad by drunkt o DO ONOT READLIST, R[;’(IT)R\H IN OO, s .
Col. D4 Col. 9b
i - Gy of Beer brinks of Liguor
P O L S [ ]70-1
................... [ AR —:‘
R [} -5 [ ] -3
e [ ] 4o N
NESRAILE o U R O [ ] -5
N oo Tite, wht the Teeal age that con mav purchnse and drink aleotiolie b Voranes
IR SN L
Sde B Son cendd ser othe Teeal wee forodrinking in ovour state, what age would it be? (R CORD
IN UL DL
Col. Y¢ Col, 9d
Current : Respondent s
. Legal Age CLedal Age
o - Hrder 15 Seare of ase. e Y 1 T DO [ ]72-1
o years oldo oo ool 0 s ]' -2
h 17 vears oldoo oL, e O e oro-3
I8 years oldooooooinoo oo ] 4. [ 1 -4 '
19 vears oldo oo ool oo, [ ] -5........... [ -] -5 i
20 vears ofdo oo, e I ] -6 [ 1 -0
<loyears oldooooooooooooo oo N I [ 1 -7
22 years old..oa.L S [ I PO P ] -8
23 vears old. ... e ] -9 oo, <1 -9
‘ . 21 vears old....... [ [} -o...oo.o.= ] -0
25 vears oldo Ll oa ool N FES SN [ 1 -x. L
Over 25 vears old. oo [ I [ ] -v END 79-0 |
5 » . - VF___.,§‘()_3 i R a
. 10, FOR ALL RESPONDENTS, HAND ANSKER BOOK 10 RESPONDENT OPLN TQ SECTION 3 ON WHITE PAGLS AND SAY:
A This part of the booklet contains a number of statements people have made about themselves,
For cach of the statements we would like you to simply put an "X in the box which best
deseribes how true “or untrue the statement is about you. !
Hore again there are no right or wrong answers. What you, yourself, think is what matters.
*Remember to "X' ane box and one box only, for.each statement.
. MAKE SURE RESPONDENT FULLY 1INDERSTANDS:. I FOR. ANY REASON TIHLEY OBJECT, DON'T EORCE THEM
TO COMPLETE SECTION. . . \ .
WHEN THEY ARE FINISHED SECTION 3, TURN TO Sf;’(ITIf)N 4 BLUE PAGE OF ANSWER BOOK' AND l(li;\l)f -
‘ : INSTRUCTION IM Q. 11. . . _!’ o
- , N
1. ASK RESPONDENT TO TURN TO SECTION 4 BLUE PAGE OF ANSWER BOOKLET AND SAY: In this scc’\tion, \ _
like all other sections of the questionnaire, the-answers you give will be combined }eith the
the answers ot many people so that your individual responses will never be looked at separ-
ately. Would you pleasc start at Question 1 of Section 4. Answer this question tof the
best of your ability by "X"ing the box that best describes your answer and then follow the e
instruction to the right of your answer. - . » :

MAKE SURE RESPON[)ENT UNDERSTANDS,, ASSIST IF NECESSARY. WHEN THIS SECTION 1S FINISHED TAKE
BACK THE BOOKLET. /

ERIC 958

R A i 7ox: Provided by ERIC
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START 79-0
fe 80-6 l '
)
SKIP 43-60
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.‘\
N -




Pan, Are e wertleaed Talistam, [ art-time, or currently unemp oy ed? . o
i N i ne -1t
Ploes L | g , GO TO Lac
T E 0% e e e ] > SKIP TO loa
»
A ohaT o nant ot g e -l vl TRORe, f)l( UETAILS - RECORD BELOW. !
. . 62 ’
i R I ) i . -
. i B 63
{1IiL
o R . ' - :
GHAND LsUNDENT  INCOME CARD.
v 1oa.  And soubd vou tell me please hhlgh tetter on this card best corresponds to the total income
; in othiin i\xstl)gd frnm a;l sources before taxes° (RECORD BELOh.)
Al \\Qer $4,000.. ..., .. [ le4-1 H. $10 000 -~ $14,999..... -] -8
R, $.1,000 - $4,899..... [ 1 -2 I. §$15,000 - $19,999..... [ .1 -9
C. $5,000 - 55,999 ..... [ 1 -3 J. §20,000 - 324,999..7..[ ] -0
D.  $6,600 - $6,999..... [ ] -4 K. $25,000 § over..... AU I S 4
L. 87,000 - §7,999..... {1 -5 Refused/
FooO8%,000 - $8,999..... [ 1 -6 Don't know.......... [} -¥
. 9,000 - $9,999..... [} -7 -
(A RESPONDENT WBIGHT/HEIGHT CARD.)
1o, whtoh letter best deseribes your current we1ght° {RECORD IN WELGHT COLUMN. )
Wellrolerter hcat debgrlbes your helght° (RECORD IN HEIGHT COLUMN.) '
!
WEIGHT HEIGHT
' A, Gnder 100 lbs....... [ ]65-1 A. Under 5 ft............ [ Joo-1
B. 100 - 134 lbs....... [ 1 -2 B. § fr. - 5 fr. 6 inches{ ] -2
¢, 135 - 154 Ibs..... .. I 1 -3 C. 5 ft. 7 inches - 6 fr.[ 1 -3
* ' . . 155 - 190 1bs....... [ 7 -4 D. Over 6 ft............. [ 1 -4
. Over 130 lbs........ [ 1 -5 Refused............... [ 1 -5
Refused. ..ot 1 1 -a
14¢ How ¢ld were you on your last birthday
tinder 18............ [ ]67-1 22 years old.......... [ I -6
1% vears old........ [ 1 -2 23 years old......... N Y
19 vears old........ I 1 -3 24 years old.......... { 1 -8
20 -years old........ [ } -4 25 years old.......... [ 1 -9
21 years old........ [ 1 -5 Over 25....... e P S )
. . Refused..,............ [ ] -x )
RECORUL BUT DO NOT ASK: :
: RACE
White........coovnn. [ les-1
Black.......oovvnnn. [ 1 -2
Oriental..... Ve [ 1 -3 ; h
Other............... [ 1 -4 END 79-0 } -
, : " 80-6
Thank you very much for your cooperation.
NAME S _____PHONE i
. - !
ADDRESS CITY STATE . |
. - - . ¥ !
NTERVIEWER'S NAME DATE ]
1
i

Q 1 hawe

L N 210 L

recelved 35 for the completed questionnaire.




L-1°
R { |
FOLD- OUT SHEET
../-
| ' |
No Social C‘Pntact ....................... ..o 0 1 ‘
Frequent Social Contact..............c.covnn @ _
. o . ‘\\l
Infrequent Social Contact...............ccune [ ] \
i
; A
% ‘\‘
\
- ’ \\ :!'
~ "
|
3
/ N
: AN
N
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ANSWER BOOKLET

. TELEPHONE #

\
RESPONDENT¢§ NAME
T

ADDRESS . |

L-1~

Job # 10300BR6VG

CITY/STATE

INTERVIEWER'é NAME )

Z1P CODE

\

3

\
-\
v

212
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START 79-0
| 80-4

SITUATION 1: You are in your own home and a person is

very -drunk and about to drive a car..
- ' ‘ IF THAT PERSON WERL: B
. A Close A Someone
MEASURES Friend or .+ Casual You - Just
Relative Acquaintance Mct
1." Make the suggestion to the person
that vou drive him home
Extremely likely.................. e [J5-6.0.... (Jo-6..-...[J7-06
Very likely...o.vunvninni i, O I - T (1 -5...... [ -5
Quite likely. ... vuuiuvnin e, | R T ] -4...... 1 -4
Rather Tikely....ovvviiiunuininnennnnnnun.nn. 3 -3....... 1 -3...... (1 -3
Not too likely.................. e e, 1 -2....... - -2000... ] -2
Not at all Jikely.......oovuiiinnvunnnnnnnn.. ] -1....... 1 -1...... [ -1
2. Suggest to the person that they stay
overnight at your home
- Extremely likely................. e e [18-6. ... C19-6...... J10-6
Very likely....nouiunin e, 1 -5 =50 (1 -5
Quite likely......oouiiiinn i innnnnnnn., 1 -4....... 7 -a...... ] -4
Rather likely........coiiiiiiinnunnnnnnnn.. 1. -3......: ] -3..... S R R
Not too likely.....cuiuiuniiununnnnnunn.. ] -2......0 —] -2..... ] -2
) Not at all likely...... et e, P I S DERP ! =D U ] -1
3."Try to take their car keys away . . . -
if they insist on driving '
Extremely likely........... e e e [Il1-6. ... .. [CJiz-o..... ]13-0
Very likely.........ciiiirnnnnn... e ] +5...... — -5....._] -5
Quite likely....o.ulvnuuinnn i nnnn., C1 -a......] -4..... ] -4
Rather likely.............iiviivunnnnnoin.. 1 -3...... ] -35..... (1 -3
Not too likely...................¢ e 1 -2...... 1 -2..... [C1 -2
Not at all likely....... P 1 -1...... 3 -1..... 3 -1
4. Physically restrain them if they S
© ’'insist on driving o
Extremely likely..................... e [::]14—6.:....[::j15v6 ..... [T316-6
Very likely....... couuiiuiiinneinunnnnnn. . ] -5...... 1 -5..... ™ -5
) Quite likely..,....coovvvuinuuuuininn. PN B D S 1 -a..... 1 -4
Rather likely...........c..oiiiiiuiiuunnn.... 1 -3...... 1 -3..... {1 -3
Not too likely.........coouuuuiiiinnnn... CF o-2.....1 -=....[ ] -2
Not at all likely..........oouuvernnnnnnnn... T -1...... | I S SR 1 -1 K
= 5. When other measures fail, call the ‘
i police to prvent their driving .
Extremely likely.....................: AU CJ17-6...... [ J1s-0... .. [J19-0
Very likely........oouiuiunniuunnnnnnne o, (1 -5.....: ™ -5..... 3 -5

Rather likely....... JPRT s :.;.{.[:j 3 = 53 s 2_1:3'
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e e e e 5 . i
{ STTUATION 2@ You are in.a friend's home and a person i%
f very drunk and about to drive a car. ,J
; ,

IF THAT PPRSON WERE:

A Close A Sumeone
i AT Friend or Casual You WJust
Relative Acyuaintance _ Met

I, Make tae suggestion to the person
thit vou drive him home

Exrremely Tikely. oo e, [ J20%6...... {"721-6..... [d22-6
Very livlev.. ..., e e e e T T 1 -s5..... 1 -5
Quite likely..... e e e ] -4...... ] -4..... 1 -4
Rather likely.......... e e, 1 -3...... 1 -3..... 3 -3
Not too Likely..ouiuerinnniiiiniinnnnnn. .. 1 -2...... 7 -2.....[ 1 -2
Not at all likely....... ... ... iiuv. ... | S 3 -1..... I -1

Sﬁggest to the person that they stay
overnight at your home

Extremely Tikely. ... ... i, Lo d23-6.... 0, [J24-6..... [[T125-0
Very likely....... ... ... ..., e CJ -5...... 3 -5..... [
Quite likely..... e e ] -4...... ] 4.1 -1
Rather likely........... e et ] -3...... ] -3..... —] -3
-Not too likely..........c.iiivuivunanina.., P T R ] -2..... ] -z
Not at all ‘likely........c.veivniiniivnnnn... [T -1...... 3 -1..... ] -1

3. Try to take their car keys away
if they insist on driving

Extremely likely....... e [ 126-6..... [C327-6.. ... (772845
Very likely......... e L e ] -5...... ] -5..... ] .-5
Quite likely......%.i.ueoui..a... e 1 4. -4..... L] -4
Rarher likely........... e e S IS (R SOV I SR SR I J

- [£°3N

4. Physically restrain them if they
insist on driving

Extremely likely................... ieesee . []29-6. ... .. []30-6..... [131-6 -

- Not too likely.................. e ] -2......7™) -2..... 1 -2
; Not at all likely.......... e e e 3 -1...... 1 -1~ 3 -1

5. When other measures fail, call the
police to prevent their driving

‘ Extremely likely..... e e [132-6...... []33-6..... [ 134-6
. © Very likely......oovviiiiiinnnn... veete 3 <5 —1 -5..... —1 -
S Quite ikely.....vieeurnuiininiinnnennnnnn. 3 -4...... ] -4.....[ 3 3
Rather likely.................... e 1 “3...... 7 -3..... 1 -3
Not too likely .. ./............ N L B 1 -2..... - -z
Not at all likely.......oioiiiivnnnnnnnnnnn.. T -1 1 -1.....T771 -1




SITUATION 3: You are in a bar or public drinking place and a

person is very drunk and about to drive a car.

IF THAT PERSON WERE:

L-21

. A Close A Someone
MEASURES Friend or ' ' Casual You Just
‘ Relative Acquaintance Met

Make the suggestion to the person -

that you drive him home
Extremely likely.... .  .................... [135-6...... [J36-6..... [137-6
Very likely.......c.iiniiiinnnnnnnnnnnn.. C1 -5......0 1] -5..... 1 -5
Quite likely.............oiiiiiiiiuiii... j%%% 4., ] -4..... 1 -4
Rather likely.........c.coovviuiiuunnunnn... j 3., L1 -3..... 1 -3
Not too likely....,......cooviiiiunnnona..., 1 -2..... LT -2, ] -2
Not at all likely............................ M -1...... 3 -1..... | |

Suggest to the persor that they stay

overnight at your home
Extremely likely...............c.. v, {138-6...... [139-6..... [j40-6
Very likely.................... ERI I ] --5...... ] -5..... 1 -5
Quite likely.......... ..o iuunnn.. e 3 -4.....:[ 7 -4..... 3 -4
Rather likely.............. oo ... ] -3...... 3 -3.....[1 -3
Not too likely.........coiviiiununnnnnnn.. e -2 3 -2..... ] -2
Not at all likely...........cocouuun.... e 3 -1...... 31 -1..... 1 -1

Try to take their car keys away

if they insist on driving .
Extremely likely..............co.. .. ... Cd41-6...0 .. [[42-6..... [143-06
Very likely...... ... ..., 1 -si..... 3 -5..... 3 -s
Quite likely.........coiuiiiiivininnnnnnnn... 1 -a...... 31 -a.... ] -4
Rather likely........... ... ..o, 1 -3...... C-1 -3.....[].-3
Not too likely................ccoivvuiian.,, N IEEE Y ] -2..... 1 -2
Not at all likely............................ 3 -1...... —J -i..... 7 -1

. Physically restrain them if they

insist on driving L
Extremely likely............... et eeeaennas [ J44-6...... [}45-6..... []46-6
Very likely.....:ive ... ... e e, 1 -5...... ] -5..... [ -5
Quite likely............. . ... ... i, C 3 -4, ] -4..... I -4.
Rather likely................................ L1 -3...... C 1 -3..... N
Not too likely....... teeieeaans R P T R S S I P ], -«
Not at all likley.............ceuviiiunun.... 3 -w......03 -1..... 1. -1

When other measures fail, call the

police to prevent their driving
Extremely likely..................ouiinn... L 147-6...... i J48-6..... [C749-¢
Very. likely. ........ooiiiiininiennnnnnnn. .. = -5...... 1 ==5..... 2 -8
Quite likely............coiuiiinnunnnnnnnn... T T [ -4..... = -
Rather likely.............. ... ... ......... o -3, 1 -3..... T -3
Not too likely.f ...... E e te et anee st aaennn 1 -2...... CJ -2..... L -2
Not at all likely............ e, ] -1...... 7 -1..... 7 -1




la.

1b.

lc.

1d.

L-22

SECTION 1

In the past year, were you in.a situation where someone had been dfinking too
heavily and was about to drive a ¢ar? ("X' CORRECT ANSWER BOX AND FOLLOW
INSTRUCTION TO THE RIGHT OF YOUR ANSWER.)

Yes, I was in the situation....... [C350-1 ——ANSKER Q.1b
No, I was not in the situation....[] -2 ——#RETURN ANSWER BOOK TO
v INTERVIEWER

Take the most recent situation and please "X" the phrase);haﬁ best describes your
relationship with the person who had been drinking-héavily and was about to drive.

,//‘ o
Close friend or relative.......... []51-1
“Casual acquaintance.......... e ] -2 ¥X'* ANSWER AND GO TO Q.lc
"Someone I sust met................ ] -3 h

 Which phrase best describes where the most recent situation took place? ("X"

ANSWER, THEN PLEASE GO TO Q.1d.)

In.your own home..................

In a friend's home................ ANSWER AND GO TO Q.1d

In the most recent situation, did you take anyzkind of action to stop the drunk
person from driving? ("X" CORRECT ANSWER BOX AND FOLLOW INSTRUCTION TO THE RIGHT

OF YOUR ANSWER.)

Yes, I took action................ [153-1—>PLEASE ANSWER Q.le .
Nc, I didn't take any action...... ] -2—+=PLEASE ANSWER Q.1f

——
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SECTION 1
4 /, o . . \ .
. " la. In the past year, wer< you in a situation where someone had been drinking too
heavily and was abcui tov drive a car? ("X" CORRECT ANSWER BOX AND FOLLOW
INSTRUCTION TO THE- RIGHT OF YOUR ANSWER.). :
Yes, I was in the situation....... [[]50-1 ——»ANSWER Q.1b
No, I was not in the situation....[]. -2 ——»RETURN ANSWER BOOK TO
3 ' ‘ " INTERVIEWER

! ;

1b. Take the most recent situation and please "X" the phrase that best describes your
relationship with the person who had been drinking heavily and was about to drive.

Close friend or relative..........[]J51-1
Casual acquaintance............... ] -2 p—>"X" ANSWER AND GO TO Q.lc
Someone I sust met........ Sereseas — -3 ’

lc. Which phrase best describes where the most recent sifuation took place? ("X"
ANSWER, THEN PLEASE GO TO Q.1d.) - :

InyoUrownhon'\:é..’........'......;.|°:_]5~2-1 : ' 3
In a friend's home................ 3 -2 ANSWER AND GO TO Q.1d
In a bar or public drinking place.[ ] -ij o .

1d. 1In the most recent situation, did you take any kind of action to stdp the drunk
-person from: driving? - ("X" CORRECT ANSWER BOX AND FOLLOW INSTRUCTION TO THE RIGHT
_OF YOUR ANSWER.) '

s

Yes, I tOOK @ctiON.....veooevennrnn. [—]53-1—>PLEASE ANSWER Q.1e
No, I didn't take any action...... [ --2—=PLEASE ANSWER Q.1f

\r

\\,




&
\ . L=l
le. In your own words, pleasc w 1te out all the actions you took. 54
: o | » 55
e : ' 56
57

WHEN YOU ARE FINISHED RETURN ANSWER BOOK TO INTERVIEWER

" 1f. There are many reasons why people don't take action. In jhis particular situation
would yol X! any of the reasons that best.explains why you did not take any action?
(YOU CAN 'X'' MORE THAN ONE REASON.) -

, The peréon WAS NOSTILE. . ueereerieririernranonroonnenenanocene [ 1s8~1
I was afraid of what others would say..™........oooieeieennenn ] =2
I wasn't sure about what could be done...........c.oceenvennnes ] -3
There were too many people involved already................... C3 -4
That person never listens to anyone ANYHOW. ¢ covervoevnenennn RS N B
I was afraid it would cause an Ugly SCeMe...........ovvroe-ves ] -6
If others had helped me, I would have acted............. U s R
I‘wasn't sure how the person would react.............. s 1 -8
It wasn't my responsibilipy...........................L...L.;.| ] -9
I didn't like the PeTSOM........eoveeranerrorenronenrerencers 1y -0
I didn't want to lose the person's friendship..... R EERERRE D ] -x
T didn"t know the person well........coooeevenns LA S A N R %
I didn't feel close to the PerSON.......cecvvrirruneeeenenens [[T]59-1

Write in any other reasons here

>

61

END 79-0 |
80-4

WHEN YOU ARE FINISHED PLEASE RETURN ANSWER- BOOK TO THE INTERVIEWER

3

o
p——
o«

%
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T START 79-0 , )
KR ~ 80-5
SECTION 2 ' .
' LIKELIHOOD THAT THIS IS A CHARACTERISTIC OF A PROBLEM DRINKER: _ .
Extremely Very Quite Rather Not Too Not At All E
Likely Likely Likely Likely Likely Likely W
; : v 6 -5 4 3 2 1
v, chnds to be ant’f—socul ........... _.r....C3.... .. /...... r_'_jr:] 5 e
Frequen“lv drives after . , - A
'heavy dnnking ............... SRR R [P —_..... —..... ... —_J...... ] o
. Can not hold a steady. job......... s 3..... —..... —3...... ...-.- 7.
. , ' FY - '
BN Is a hostuc petson when drunk....[J...... —..... _..... —_...... —...... ] 8
Frcquently has fanuly ptoblems....['____].:....[_____'_]....’.[:].’.'..’.[:] ...... —3...... .9
Is a lot of fun at parnes ........ o ..... —J..... I PR i PR ] 10
* Had ,parents who drank too much....[J......[J..... = i Je..-- CJ...... ] 11
) Needs psychiattic Care........... I e PN s PR —_J..... o ... CJ12 -
B o »
‘Doesn't recognize hxs . :
- problem.......oociviiiianan peseens _...... —..... —3....- —J...... —J......] 13
. . t . . ) 3
Looks and acts normal, : . .
except when he/she is dnnkmg.;..c] ...... ... I:;\l[:][::]:[:] 14
‘ Hlas repeated arrests for ‘ . . '
h drunk driving...... ..ol U i ... —_..... —I......J----- 1 15
Can .not control their : | . -
drinking.......... e o PO e PUUUPS s PO Jeeeees .- ] 16
Is addicted to alcohol........ AR i P o —1....-3..-.-. Ceeeens 3 17 :
' ¢




SECTION 2

la. If a problem drinker were drunk and dbOUt to drive, would you be more likely to
act because it was a problem drinker, act about the same whether a problem drinker
or social drinker, or less likely to act because it is.a problem drinker? Please
"X'"" how likely you are to act for each of the actions below. (WHEN YOU ARE
'FINISHED ANSWER Q 1b.)

MORE LIKELY TO DO DO ABOUT THE SAME LESS LIKELY [0 DO
BECAUSE IT IS A WHETHER PROBLEM BECAUSE IT IS A
PROBLEM DRINKER ~ OR SOCIAL DRINKER  PROBLEM DRINKER

3 2 i
Make the suggestion to the - , ‘/ :
person that you drive him home........ C e N S ] 18
Suggest to the person that they ]
stay overnight at your home........... I i 4 19
Try to take their car keys away : . ,
if they insist on driving............. I 1 SN |- 20
Physically restrain them if they
insist on driving............ e I S ... Cereaeies [ 21
When all other measures fail, call , .
the pollce to prevent their dr1v1ng N I I [P, P 22

1b. Using the definition of a problem drinker as "one who drinks so heavily that it
seriously interferes with his or her work and family life", do you currently
know, and come in contact with, anyone who fits this deséription? (“x“ CORRECT
ANSWER AND FOLLOW INSTRUCTION TO THE RIGHT OF THAT ANSWER.) )

Yes. ...[::]’s 1 ———— PLEASE ANSWER Q.2
No..... ] -2 ———PLEASE RETURN ANSWER BOOK, TO I\ITERR/IEWFR

4
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SECTION 2

- Just One......... 241
TwWo. .o oo L 2L L AFTER YOU HAVE ANSWERED HERE PLEASE GO TO Q.2b
Three............. ] -3 -

- Four or more...... (] B 0

2b. Regardless of how many problei drinkers you know, would you please "X" the? answer
' box that best describes the relationship you have with the one problem drinker you
are most familiar with. ("X CORRECT ANSWER AND THEN PLEASE GO T0 Q.2¢c.)

Male business acquaintancé.............ccccee... [CJ2s-1
Female business acquaintance............. ceeean. E -2
Male member of immediate family................. -3
Female member of immediate family.......... oo -4
Male relative not in immediate family........ w1 -5
- Female relative not in immediate family......... 3 -6
Close male friend............... ceesaessosennn L] -7
Close female friend.........cceeevveneeennnnnens ] -8
Casual male acquaintance....... teeessesecesassans E -9
Casual female acquaintance......... ceceesesaanns -0

2c. For this problem drinker whom you are most familiar with, would you "X" the rating
box for each action to describe how likely you are to do the suggested actt.lon.

LIKELY TO DO FOR THE PROBLEM DRINKER

Extremely Very »Quite Rather Not Too Not At All
SE e R

4 2 11
See that the problem drinker is - . : 'k
not invited to social situations e . .
~ where alcohol is served............... ..o 0. g..... ... ] 2‘.6
N, ‘ - . Don't offer the pr>blem drinker | '
B IR adrink, ..o e e e I PO | ....1. ... Cl...... [ Y
Work with organizations that are C ) i . . .
dealing with the problem.............. a...a1....a...3....-C3..- .- 2
Refuse to protect the problem t ‘
drinker so that employer and v
. friends can learn about the problem...[]........C3...3..... ... CJ 29
Urge the pi-obl em drinker|to get . .
into self-help programs.,......... < aeea.. ... ......[] 30
Take their keys away from' them ) . |
ii they insist on driving............. _...33....7...7..... _...... 1 31 ;
' Physically restrain them if . ’
they insist on driving................ ... . Y I P ..., 1 32
When other méasures fail, call ‘ o :
the police to prevent their driving...(]....].......3..... —...... ] 33




L-~2b
. ‘Somewhat Not True
Very True Quite True "~ True . At All
About Myself About Myself About Myself About Myself
4 3 2 1

. =
I do not like to see anyone

receive bad news............... C.oovevveeennn CJ.oeveveeee =a......... R

I feel confident when

directing the activity of ; i .
others.............. e E:]:] ..... CJooeenennn. 1
If I have a problem, I like(: ‘

to work it out alone.......... P NS PP AN [ [P N T PP ]
I like the feeling of speed....[J....... DD[:]
Rarely, if ever, do I do ) -

anything reckless....s......i.. [ Jeeeveennn. R I cC..... e [:]

I spend a lot of time

visiting friends............... | D P o P I PP 1

I believe the soéiety we

I enjoy helping pveople '
even if I don't know them :
very well............. e | IS PP Cdeeeeeianen Cdeeeeveeennn 3
Trying to please'people , ;
is a waste of time............ S I | S [P LY PP ]

R , \\ e e —
If I can get away with it, I , ,
will break any law which I -
think is bad.........ocovnvn.n. I P | I PP I [P i
Stupidity makes me angry....... I P ] [P, CJ...... e —

J
/
Do
T
i
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- ' ' Somewhat Not True
, Very True Quite True - True At All
o About. Myself  About Myself About Myself About Myself
I _am careful about the -
things I do because I want
to have a long and healthy
life.......“.........;.2.> ..... I [ ..., A D [P E;] 45

I believe in giving friends

lots of help and advice........ | [P o [P s IR 1 46

When I am doing something, I
often worry about what other

people will think.............. N [P e PO s PR . 47

1 would make a lot of changes
in the laws of this country

D U B P N P ... I [P ] a8

I usually try to share my
problems with someone wha

can helpme.......oooooiei o i e eennnnne. N PR mns PP 1 49

I sbey the law even when I
am convinced it is in need

~of change................ . ..., | I ... PP e PPPUUP — 59.‘

I think 1t is better to

be quiet than assertive........ —....... SR P _...... SR S -3 §

[ try to get out of helping

other people if I can.......... | E I ..., PSP H P 1 s2

_1 find that I sometimes
forget to "look before I

leap". o . I S R I I | I [P ] s3

I will not go out of my way .
to behave in an approved LD SR N P S P PTY i P ] 54
1f someone is in trouble, 1 , : ’
. try not to become involved..... I [ c3..... P I 1 55
' \
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SECTION 4 -

la. Do you currently drink any type of alcoholic beverage? ("X" CORﬁECT ANSWER AND
FOLLOW INSTRUCTION TO THE'RIGHT OF YOUR ANSWER.) .

Yes........ []56-1———e PLEASE ANSWER Q.1b
NO.vvvvnnss [ -2-— PLEASE RETURN ANSWER BOOK TO INTERVIEWER

1b. Would you please "X'" the type or types of alcohol beverage you most frequently
drink. (YOU MAY "X" MORE THAN ONE IF NECESSARY, THEN PLEASE ANSWER QUESTION lc.)

11T S DT 57-1
Liquor (straight or nlxed) o] -2
Wine (3ny kind)................. 1 -3

Ic. 7 On how many days did you have something to drink in the past week?

58

WRITE IN NUMBER. PLEASE ANSWER Q.1d
1d. What was the most you had on any one day?
‘ 59

8
. “ . 60
) WRITE IN NUMBER. PLEASE ANSWER Q.le

le. At an average social situation where alcoholic beverages are served, how many
drinks do you ordinarily have? N

- 61

62

WRITE IN NOMBER THEN RETURN ANSWER
BOOK TO INTERVIEWER.
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